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The  Best  Material  F 
Keeps  Our  NIE  Pr 

More  than  37,000  students  in  250 
schools  throughout  the  Greater  Baltimore 
area  participate  in  The  News  American’s 
School  Program.  Each  week  our  VEC  School 
Program  helps  teachers  in  oil  cirriculum  areas 
use  the  newspaper  as  a  teaching  tool. 

This  service  links  timely  news  filmstrips 
and  class  discussion  materials  with  today's 
News  American. 

Our  new  VEC  Newspaper  in  Education 
Resource  Unit  is  the  most  modern,  comprehen¬ 
sive  array  of  materials  available.  It  includes 
learning  cards,  a  filmstrip  library,  resource 
guides  for  every  curriculum  area,  lesson  plans 
and  many  additional  teaching  aids. 

These  materials  don’t  collect  dust. 
Teachers  use  our  program  every  week  —  not 
just  once  or  twice  a  year  in  a  "newspaper 
unit."  They  tell  us  that  The  News  American 


School  Program  is  the  most  effective  way 
they’ve  found  to  get  students  involved  through 
newspaper  reading: 

“The  News  American's  VEC  Program 
is  used  by  four  sixth-grade  groups  in 
our  school.  It  has  increased  the  read¬ 
ing  of  newspapers  by  students  and 
teachers.  Students  bring  in  clippings 
related  to  topics  discussed.  It  is  a  fan¬ 
tastic  program,  enjoyed  by  all!" 

PERRY  HALL  ELEMENTARY  SCHOOL 
BALTIMORE,  MD. 

Other  facets  to  our  Newspaper  In  Edu- 
catian  pragram  include  Newspaper  Textbook 
pages,  teacher  workshops,  in-paper  quizzes, 
plant  taurs,  productian  filmstrips  and  other 
handy  schoolroom  kits  to  balance  out  a  well- 
rounded  program. 
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SEPTEMBER 

14-16 — Pennsylvania  Newspaper  Publishers  Association,  classified  clinic, 
Sheraton  Inn,  Johnstown,  Pa. 

14- 17 — New  England  Press  Association,  Mystic  (Conn.)  Seaport. 

15- 16 — Indiana  Newspaper  Advertising  Executives  Association,  Marriott 

Hotel,  Indianapolis. 

15-17 — New  York  State  Newspaper  Production  Conference,  Rochester 
Americana. 

15.17_Ohio  Newspaper  Association  Classified  Clinic,  Marriott  Inn,  Col¬ 
umbus. 

15- 17— Western  Newspaper  Production  Conference,  MGM  Grand  Hotel, 

Reno,  Nevada. 

16- 19 — Southern  Circulation  Managers  Association,  Breakers  Hotel,  Palm 

Beach,  Florida. 

17- 19— Southern  Newspaper  Publishers  Association,  Management  Work¬ 

shop  for  Smaller  Newspapers,  Royal  Orleans,  New  Orleans. 

16-19— Inland  Daily  Press  Association,  cost  clinic,  O'Hare  Hyatt  Regency, 
Chicago. 

18- 20— Action  Line  writers  and  broadcasters  conference,  sponsored  by 

Corning  Glass  Works,  Corning,  N.Y.,  Hilton  Inn. 

19- 21— Inland  Daily  Press  Association,  group  newspaper  seminar,  O'Hare 

Hyatt  Regency. 

21-23— Interstate  Advertising  Managers  Association,  Treadway  Inn, 
Lebanon,  Pa. 

21-23 — New  York  Press  Association,  Corning  Hilton  Inn,  Corning,  N.Y. 

21- 23— Florida  Newspaper  Advertising  Executives,  Sales  Conference, 

Holiday  Inn,  Cypress  St.,Tampa. 

22- 24— Maryland-Delaware-D.C.  Press  Association,  Carousel  Motel, 

Ocean  City,  Maryland. 

24-26 — Central  States  Circulation  Managers  Association  Conference, 
Madison,  Wise. 

26- 29 — Associated  Press  Managing  Editors,  Portland  (Oregon)  Hilton. 

27- 29 — Pennsylvania  Newspaper  Publishers  Association,  Pittsburgh  Mar¬ 

riott  Inn. 

27-29 — Suburban  Newspapers  of  America  Inc.,  Suburban  Newspaper  Ad¬ 
vertising  Conference,  Radisson  Hotel,  Minneapolis. 

29- Oct.  1 — Inland  Daily  Press  Association,  news  editorial  seminar,  Mar¬ 

quette  University,  Milwaukee,  Wis. 

30- Oct.  1 — Ohio  Ad  Executives,  Marriott  Inn,  Columbus. 

OCTOBER 

1-3 — DiLitho  Users  Group  annual  meeting.  Royal  Orleans  Hotel,  New 
Orleans. 

1-4 — International  Newspaper  Promotion  Association,  Southern  Region 
Charleston,  S.C. 

1-4 — International  Newspaper  Promotion  Association,  Eastern  Region, 
Buck  Hill  Inn,  Buck  Hill  Falls,  Pa. 

I- 4 — Inter-State  Circulation  Managers  Association,  Williamsburg  Lodge, 

Williamsburg,  Va. 

5 — ^Advertising  Research  Foundation,  Business  Advertising  Research 
Council,  Forum  on  the  Development  and  Application  of  a  Marketing 
Information  System,  Cincinnati  Incorporated,  Cincinnati. 

8-10 — Ohio  Circulation  Managers  Association,  Neil  House,  Columbus. 
8-11 — International  Newspaper  Promotion  Association,  Western  Region, 
Phoenix,  Arizona. 

8-11 — American  Association  of  Sunday  and  Feature  Editors,  Host  Farm 
Lancaster,  Pa. 

8-13 — Newspaper  Food  Editors  Conference,  Biltmore,  Los  Angeles. 

8- 14 — National  Newspaper  Week. 

9- 11 — Southern  Newspaper  Publishers  Association,  Seminar  on  Shop¬ 

pers  II,  Hyatt  Regency,  New  Orleans. 

9- 13 — Inter-American  Press  Association,  Omni  Hotel,  Miami. 

10- 13 — Advertising  Media  Credit  Executives  Association,  International, 

Sheraton-Ritz  Hotel,  Minneapolis. 

II- 14 — Cal  Western  Circulation  Managers  Association,  South  Coast  Plaza 

Hotel,  Costa  Mesa,  California. 

12-14 — New  York  State  Dailies  Advertising  Managers  Bureau,  Sheraton 
Canandaigua  Inn,  Canandaigua,  N.Y. 

12-15— United  Press  International,  EDICON,  Hotel  del  Coronado,  San 
Diego. 

12-15 — Women  in  Communications,  Inc.,  Detroit  Pleiza  Hotel. 

15-18 — Institute  of  Newspaper  Controllers  and  Finance  Officers,  Royal 
Sonesta  Hotel.  New  Orleans. 
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Newsbriefs 


When  the  suit  against  the  Los  Angeles  Times  comes  to  trial 
on  June  18,  1979,  the  Federal  Trade  Commission  will  try  to 
prove  that  the  publisher  violated  the  Robinson- Patman  Act  by 
providing  discount  ad  rates  to  large  volume  retail  display 
advertisers. 

The  charge  was  restored  by  the  FTC  after  Administrative 
Law  Judge  James  P.  Timony  dismissed  the  count  on  the 
ground  that  advertising  is  not  a  commodity  as  covered  by  the 
act. 

The  FTC,  in  reversing  the  dismissal,  decided  it  would 
“respectfully  decline  to  follow”  court  decisions  that  seemed 
to  hold  that  advertising  was  exempt  from  the  Act. 

“Clearly  unjustified  discrimination  in  the  pricing  of  news¬ 
paper  advertising  space  can  adversely  impact  on  competition 
at  the  retail  level  just  as  surely  as  price  discrimination  as¬ 
sociated  with  the  purchase  and  resale  of  products  by  retailers 
in  their  ordinary  course  of  business,”  the  commission  said  in 
overturning  Judge  Timony’s  earlier  ruling. 

i|c  :)c  % 

A  damage  suit  was  filed  August  23  by  267  independent 
contract  carriers  against  tbe  Kansas  City  Star  and  its  owner, 
Capital  Cities  Communications  Inc.,  New  York. 

The  petition  filed  in  the  Jackson  County  Circuit  Court 
seeks  an  injunction  prohibiting  the  Star  from  terminating  its 
existing  contracts  with  the  plaintiffs. 

Last  September  the  Star  announced  its  intention  to  termi¬ 
nate  the  contracts  with  the  carriers  and  to  begin  selling 
newspapers  directly  to  subscribers.  The  carriers  were  in¬ 
vited  to  enter  into  new  delivery  contracts  with  the  company. 

The  carriers  then  filed  suit  in  U.S.  District  Court  here,  and 
in  October  Judge  Elmo  B.  Hunter  issued  a  preliminary  in¬ 
junction  enjoining  the  Star  from  terminating  the  contracts  of 
the  carriers.  That  suit,  an  antitrust  case,  is  scheduled  to  go  to 
trial  October  10. 

The  suit  filed  seeks,  in  addition  to  actual  and  punitive 
damages  in  excess  of  $2  billion,  a  judgment  declaring  that  the 
plaintiffs  have  proprietary  rights  and  interests  in  the  routes 
and  that  the  carriers  are,  in  fact,  independent  contractors 
rather  than  agents  of  the  company. 

lie  Ik  * 

Shopper  publishers,  Joe  and  Pat  Morgan,  have  purchased 
the  Excelsior  Springs  (Mo.)  Daily  Standard  from  Michael 
Lindsey. 

The  Morgans  (father  and  son)  publish  the  weekly  Town 
and  Country  Leader,  as  well  as  the  Early  Bird  and  Farm 
Leader  news/shoppers  publications. 

The  Morgans,  who  acquired  the  Ray  County  Herald-Con¬ 
servator  in  Richmond,  Mo.  in  1977,  sold  the  countywide 
paper  to  Richmond  News  Inc.  just  prior  to  purchasing  the 
Daily  Standard. 

Robert  N.  Bolitho  of  Krehbiel-Bolitho  Newspaper  Service 
Inc.  handled  negotiations  in  the  Excelsior  Springs  sale. 

* 

Buffalo  (N.Y)  Courier-Express  has  begun  a  large  type 
section  in  its  Sunday  edition.  The  2-page  ROP  section, 
headed  “Easy  Reading”,  are  the  culmination  of  a  commun¬ 
ity  “large  print”  committee  that  approached  the  Courier-Ex¬ 
press  with  regard  to  better  serving  that  segment  of  the  com¬ 
munity  that  is  more  comfortable  with  large  type.  The  project 
was  handled  by  special  projects  editor  Dale  C.  English,  who 
decided  type  size,  content,  format  and  general  approach. 

*  *  * 

Employment  ads  led  all  other  categories  of  daily  newspa¬ 
pers’  classified  advertising  in  the  first  half  of  1978,  amounting 
to  $428  million  up  56.8%  over  the  same  period  last  year, 
according  to  the  Newspaper  Advertising  Bureau,  Inc. 

Overall,  classified  advertising  in  daily  newspapers  totaled 
more  than  $1.8  billion  in  the  first  half  of  1978,  up  21.6%  from 
the  previous  year. 
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HpolioewM’ 
makesa 
comeback, 
we  can  all  take 
some  of  the  blame 


Right  now,  millions  of  our  kids  are  not  immunized  against 
childhood’s  most  dreaded  diseases.  Example:  19  mil 
lion  kids  are  at  risk  of  becoming  polio  cripples. 

What  happened?  In  1962,  the  biggest  news  in  health 
care  was  the  development  of  the  Sabin  oral  vaccine 
for  each  of  three  poliovirus  strains.  In  most  of  the  world  it 
replaced  Salk  vaccine,  the  first  polio  preventative  (ad 
ministered  by  injection).  In  1963,  after  investing  16 
years  in  polio  research,  Lederle  Laboratories  made 
mass  immunization  simple  and  practical  by  combin 
ing  all  three  Sabin  vaccines  into  a  single  oral  vac 
cine.  Soon,  polio  was  on  its  way  out. 

Unfortunately,  once  the  disease  was  under  con 
trol,  people  stopped  worrying  about  it -the 
general  public,  the  press,  the  medical 
profession.  We  all  relaxed  our  vigi¬ 
lance.  So  now  we  have  work  to  do. 

Let’s  work  together.  The  drug  Indus 
try  has  the  vaccines.  Physicians 
are  ready  to  use  them.  But  pub¬ 
lic  health  has  always  been  a  job 
for  the  community  as  a  whole. 

No  profession  has  shown  more 
effectiveness  in  mobilizing  com¬ 
munity  action  than  the  news 
media— in  the  past,  and  right  now. 


... _ _ _ , _ _ _ _ _ „JfBooklet  "Response  to  Human  Health  Needs") 

LEDERLE  LABORATORIES,  A  Division  of  American  Cyanamid  Co.,  Pearl  River,  New  York  10965 
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“Newspaper  busting” 

The  history  of  strikes  by  multiple  unions  in  New  York  City 
against  its  steadily  decreasing  number  of  metropolitan 
newspapers  can  only  be  called  a  disaster. 

What  has  loosely  been  called  “collective  bargaining”  over 
the  years  has  amounted  to  collective  bludgeoning  of 
employers  by  the  unions  resulting  in  the  disappearance  of 
five  dailies  in  the  last  fifteen  years. 

One  would  suspect  that  newspaper  employees,  whether 
unionized  or  not,  would  realize  that  the  strike  tactics  of  the 
past  have  not  protected  jobs  but  have  destroyed  jobs  and 
that  the  current  strike  in  New  York  may  do  the  same.  One 
might  think  they  have  a  death  wish. 

The  manning  requirements  of  the  pressman’s  contract  in 
New  York  are  as  obsolete  as  the  “bogus”  requirement,  now 
abandoned  by  ITU;  as  the  “stand-by”  orchestras  de¬ 
manded  by  the  musicians’  union;  as  the  fireman  in  the  cab  of 
a  diesel  locomotive.  They  are  all  make-work  provisions  and 
are  outmoded.  Yet,  the  union  insists  newspapers  continue  to 
employ  twice  as  many  pressmen  as  are  needed  and  calls  a 
strike  because  of  it. 

Now,  other  unions  that  have  been  observing  the  picket 
line  are  now  calling  their  own  strikes  for  assorted  reasons, 
one  of  them  insisting  that  fringe  benefits  be  paid  by  the 
employers  even  though  there  is  a  strike  and  no  work  being 
performed.  Every  additional  union  that  strikes,  compounds 
the  problem  of  finding  a  solution  and  continues  the  shut¬ 
down. 

The  head  of  the  pressmen’s  union  calls  the  newspaper 
tactics  “union  busting.”  When  three  major  newspapers  are 
shut  down,  unable  to  publish,  it  sounds  more  like  “newspa¬ 
per  busting.” 

Farber  case 

Book  or  no  book,  Myron  Farber  went  to  jail  for  refusing  to 
reveal  his  sources  or  turn  over  his  notes  to  a  judge.  At  the 
same  time,  the  same  judge  fined  the  New  York  Times  $5000  a 
day  until  Farber  complies  with  the  order.  The  judge  contin¬ 
ues  this  situation  in  spite  of  the  efforts  of  the  Times  to  purge 
itself. 

All  of  this  was  done  in  defiance  of  a  clear  cut  New  Jersey 
statute — a  Shield  Law — supposed  to  protect  reporters  and 
newspapers  from  such  persecution — and  before  any  higher 
court  could  rule  on  the  constitutional  issues  involved. 
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What  do  you  think? 

Do  you  think  New  York  Times  reporter  Myron  Farber  is 
right  in  his  refusal  to  turn  over  his  confidential  notes  on  the 
Dr.  Mario  Jascalevich  murder  case  in  light  of  the  fact  that 
Jascalevich  attorneys  contend  the  files  are  necessary  for 
their  client's  defense? 

□  YES  □  NO 
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Letters 


NUDE  RESEARCH 

Research  is  an  inexact  science  and  it 
sometimes  can  lead  to  wrong  or  mislead¬ 
ing  conclusions.  It  usually  is  done  for 
someone,  or  some  organization,  which 
picks  up  the  tab  for  the  researcher's  time 
and  expenses. 

Journalists  and  newspaper  advertising 
people  throughout  the  “Sunbelt”  (what¬ 
ever  that  is)  must  have  either  chuckled  or 
fumed  over  reports  of  some  research  that 
has  been  done  at  the  University  of 
Texas.  The  research  deals  with  (1) 
female  nudes  in  print  advertising,  and  (2) 
slack  reporting  in  newspapers  and 
magazines  on  the  subject  of  growth  and 
development  in  the  “Sunbelt.” 

In  the  first  case.  University  of  Texas 
Researchers  M.  Wayne  Alexander  and 
Ben  Budd  Jr.  found  that  nude  or  nearly 
nude  females  do  more  to  bollix  up  an  ad 
than  they  do  to  enhance  interest  in  the 
product  being  advertised.  Working  with 
141  male  volunteers,  the  UT  researchers 
found  that  male  viewers  concentrate  on 
the  nude  and  ignore  the  product. 

Amazing! 

In  the  second  case.  Dr.  Gene  Burd, 
associate  professor  of  journalism  at  UT. 
found  that  newspaper  and  magazine 
stories  about  growth  in  the  “Sunbelt” 
tend  to  be  promotional  and  lacking  in 
evaluation  of  the  environmental,  cul¬ 
tural.  and  social  impact  of  economic  de¬ 
velopment  in  the  South. 

Dr.  Burd  may  have  intentionally,  or 
unintentionally,  touched  some  highly 
sensitive  journalistic  nerves  when  he 
noted  that  the  “Sunbelt”  has  been  grow¬ 
ing  in  favor  with  the  press  since  the  elec¬ 
tion  of  President  Jimmy  Carter,  and  the 
national  goodwill  of  the  Bicentennial.  He 
speculated  that  this  has  helped  overcome 
the  bad  press  suffered  by  the  area  in  the 
fifties  and  sixties.  This  would  seem  to 
raise  some  questions  about  the  integrity 
of  those  who  have  turned  from  using  the 
“Sunbelt”  as  a  punching  bag  to  the  pro¬ 
motion  of  it. 

Finally,  one  cannot  help  but  wonder 
who  financed  all  this  remarkable  re¬ 
search.  Wouldn't  it  be  equally  remarka¬ 
ble  if  the  National  Organization  for 
Women  (NOW)  financed  the  research  on 
female  nudes  in  advertisements  and  that 
some  northern  industrial  group  financed 
Dr.  Burd's  research? 

J.  Douglas  Donehue 
(Donehue  is  director  of  promotion  and 
public  service  of  the  Charleston  Evening 
Post  and  the  News  and  Courier.) 


TEACHERS  WANTED 

The  Board  of  Foreign  Scholarships 
and  the  U.S.  International  Communica¬ 
tion  Agency  have  announced  over  500 
Fulbright  awards  to  American  scholars 
for  university  teaching,  advanced  re¬ 
search.  and  consultation  in  about  90 
countries  and  in  a  variety  of  disciplines 
for  the  1978-79  program  year.  Of  these 
awards;  15  are  in  Journalism  and  Mass 
Communications. 

The  Council  for  International  Ex¬ 
change  of  Scholars  is  now  reviewing  ap¬ 
plications  received  during  the  past  few 
months  for  the  1979-80  program  year. 
Recommendations  will  be  made  to  the 
Board  of  Foreign  Scholarships  and  to  the 
overseas  Fulbright  agencies.  Meanwhile, 
the  Council  has  extended  some  deadlines 
and  is  accepting  additional  applications 
in  Journalism  and  Mass  Communications 
until  adequate  nomination  panels  can  be 
assembled; 

Affihanistan:  electronic  journalism  or 
educational  television;  Brazil  (Por¬ 
tuguese  or  Spanish  essential);  communi¬ 
cations  theory,  research  and  develop¬ 
ment;  radio  and  television; /.m/e/; 
research  on  broadcasting  policy  and  the 
impact  of  mass  media;  Japan:  practicing 
journalist  for  broadening  experience; 
Paraguay  (Spanish  essential);  social 
communication;  Singapore:  research 
and  study  of  two  or  more  countries;  Tur¬ 
key.  mass  communications  courses. 

All  awards  are  for  teaching  unless 
otherwise  indicated.  Applicants  must  be 
U.S.  citizens  and  have  appropriate  edu¬ 


cational  or  professional  qualifications. 
Further  information  is  available  from  the 
Council  for  International  Exchange  of 
Scholars.  Dept.  N,  Eleven  Dupont  Cir¬ 
cle.  Washington,  D.C.  20036.  Scholars 
may  register  for  the  1980-81  announce¬ 
ment  at  any  time. 

Richard  F.  Crabbs 
(Crahbs  is  executive  associate  of  the 
Council  for  International  Exchange 
Scolars,  Suite  300,  11  Depont  Circle, 
Washington  D.C.) 

♦  5k  * 

REFRESHING 

While  the  CBS  news  special  on  news¬ 
papers  didn't  meet  with  my  every  expec¬ 
tation,  it  was  a  refreshing  relief  from 
standard  summer  fare. 

It  seems  only  right  that  television 
begin  the  same  type  of  critical  analysis  it 
has  had  to  receive  from  newspapers  over 
the  past  years.  Dailies  would  lose  hun¬ 
dreds  of  pages  a  year  if  they  were  to 
eliminate  television  news,  gossip  and 
pictures.  We  must  all  sadly  admit  that 
too  many  readers  will  turn  to  printed 
news  about  “Charlie's  Angels”  before 
they  wade  through  a  city  council  or 
foreign  affairs  story. 

Here's  hoping  that  the  two  mediums 
realize  a  balance  after  examining  each 
other's  faults  and  qualities.  Their  pur¬ 
pose  is  basically  the  same. 

Steve  Stark 
(Stark  is  publisher  of  the  Lake  County 
News-Chronicle  in  Two  Harbors,  Min¬ 
nesota.) 
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has  the  highest 
median  household 
income  in  Alabama! 


AND  THERE’S  GOOD  REASON... 

. . .  Reasons  like  Procter  and  Gamble  who  announced  they 
will  build  a  $20  million  plant  In  Huntsville  adding  300  per¬ 
sons  to  Huntsville’s  burgeoning  work  fprce . . .  like  Coyne 
Cylinder  who  plans  a  $5  million  expansion,  adding  greatly 
to  Its  already  large  workforce ...  like  G.M.,  IBM,  GTE,  Tele¬ 
dyne,  PPG  and  the  hundreds  of  additional  businesses 
planning  to  enter  or  expand  in  Huntsville,  that  collectively 
will  increase  Huntsville’s  work  force  by  12,500  In  1985. 

Follow  the  leaders  into  one  of  the  South’s  most  exciting 
markets  through  the  . . . 


A  NEWHOUSE  NEWSPAPER 


September  2,  1978 


E&P 


Richest  newspaper  ad 
competition  planned 


Newspaper  Advertising  Bureau  and 
the  International  Newspaper  Advertising 
Executives  will  offer  $50,000  in  cash  to 
creators  of  the  most  innovative  newspa¬ 
per  advertising. 

Details  of  the  contest — AdConcepts 
79 — are  going  to  be  disclosed  at  meetings 
in  five  cities  on  September  5  in  New 
York,  Chicago,  Los  Angeles,  Detroit  and 
San  Francisco.  The  bureau  has  invited 
leading  advertisers  and  their  agencies  to 
the  luncheons. 

Jack  Kauffman,  bureau  president,  said 
“newspapers  are  out  to  make  this  the 
biggest,  richest  and  most  exciting  adver¬ 
tising  competition  ever.” 

Cash  awards  will  include  a  $25,000 
first  prize,  a  $10,000  second  prize,  a 
$5,000  third  prize,  and  ten  $1,000  prizes 
for  honorable  mentions.  Plus,  there  will 
be  six  “creative  gold”  awards — an 
ounce  of  gold,  suitably  inscribed. 

“We  are  emphasizing  creativity,” 
Kauffman  said,  “because  it  is  a  crucial 
element  in  advertising  performance 
which  is  directly  related  to  the  return  the 
advertiser  can  get  on  his  newspaper  in¬ 
vestment.” 

Hank  Simons,  bureau  vicepresident 
and  creative  director,  stated  in  announc¬ 
ing  AdConcepts  79:  “We  are  holding  this 
competition  to  draw  attention  to  the  un¬ 
tapped  possibilities  of  the  largest  adver¬ 
tising  medium  of  them  all.  We  are  doing 
it  to  improve  the  breed,  to  move  the  state 
of  the  advertising  art  forward.  That  will 
benefit  all  of  us.” 

He  also  observed:  “Although  we  refer 
to  the  newspaper  as  if  it  were  a  single 
thing,  from  a  creative  point  of  view  it 
offers  a  spectrum  of  creative  oppor¬ 
tunities  and  a  media  mix  in  itself.  There's 
ROP  color,  inserts,  large  and  small 
space,  special  sections  targeted  on  spe¬ 
cial  audience  groups  and  special  envi¬ 
ronments  as  different  as  the  sports  page, 
the  women’s  page,  the  comics.” 

The  competition  is  in  two  categories. 
Category  A  is  for  “ideas  that  break  new 
ground.”  Category  B  is  a  “celebration  of 
the  best  newspaper  advertising  currently 
being  done — the  state  of  the  art.” 

Category  A  entries  will  be  eligible  for 
the  cash  prizes.  These  entries  may  in¬ 
volve  copy,  art  graphics,  typography, 
production  innovation  or  marketing 
concepts — alone  or  in  combination  with 
each  other.  They  can  be  about  real  prod¬ 
ucts  and  services  or  imaginary  ones. 

But  if  real  trademarks,  product  names 
or  logos  are  used,  there  must  be  written 


permission  from  the  companies  in¬ 
volved.  Ideas  need  not  have  been  in 
print.  However,  advertising  that  appears 
between  September  5,  1978  and  Feb¬ 
ruary  I,  1979,  the  closing  date,  will  be 
accepted. 

A  panel  of  judges,  who  are  members  of 
the  advertising  community,  will  select 
the  winners  in  Category  A,  and  their  de¬ 
cisions  will  be  final. 

Category  B  is  for  advertising,  general 
or  retail,  which  has  appeared  in  a  daily 
newspaper  between  September  1,  1977 
and  September  5,  1978.  All  kinds  of  ads 
are  eligible.  These  entries  will  compete 
for  the  six  “Creative  Gold”  awards — 
three  will  go  to  general  advertising  and 
three  to  retail.  The  Bureau  must  receive 
entries  in  Category  B  by  November  15, 
1978. 

Winning  ads  in  both  categories  along 
with  entries  which  may  not  have  won 
prizes  but  which  will  be  interesting  to 
people  in  advertising  will  appear  in  a 
Creative  Newspaper  which  the  Bureau 
will  publish  in  April,  1979.  Winning  con¬ 
testants  will  receive  their  prizes  on  April 
25,  1979  at  the  annual  convention  of  the 
American  Newspaper  Publishers  As¬ 
sociation  in  New  York  City. 

Simons  recalled  that  past  editions  of 
the  Creative  Newspaper  were  widely  dis¬ 
tributed  to  agencies  and  advertisers  and 
“just  as  widely  read  and  saved.”  The 
Bureau  is  planning  to  circulate  100,000 
copies  of  the  upcoming  edition  and  will 
appropriately  credit  all  work  reproduced 
in  the  issue. 

The  AdConcepts  79  newspaper  adver¬ 
tising  competition  is  open  to  everyone 
except  employees  of  the  Newspaper  Ad¬ 
vertising  Bureau,  employees  of  newspa¬ 
pers  in  the  United  States  and  Canada, 
and  their  families. 

Contestants  may  enter  as  individuals 
or  team  up  with  others.  There  are  no 
entry  fees. 

Follow-up  calls  for  entries  are  being 
made  in  one  and  two  page  ads  that  will 
run  this  month  and  next  in  trade  publica¬ 
tions  of  the  United  States  and  Canada, 
and  in  a  mailing  of  6,000  posters  to  crea¬ 
tive  people  in  every  major  advertising 
agency  and  to  other  advertising  execu¬ 
tives. 

Entry  blanks  and  copies  of  the  rules 
governing  the  AdConcepts  79  newspaper 
advertising  competition  are  available 
from  the  Newspaper  Advertising 
Bureau,  Inc.  485  Lexington  Avenue, 
New  York,  N.Y.  10017. 


Every  Saturday  since  1884 

Talks  resume 
in  N.Y.  strike 

Negotiations  between  the  New  York 
City  Publishers  Association  and  striking 
pressmen,  which  were  recessed  on  Au¬ 
gust  23,  resumed  on  Monday  (August  29.) 

New  York  Post  publisher  Rupert  Mur¬ 
doch,  president  of  the  publisher’s  group, 
said  the  managements  had  presented  the 
union  with  a  new  proposal  which  he  de¬ 
scribed  as  a  “major  new  initiative” 
aimed  at  settling  the  dispute  that  has  shut 
down  the  city’s  three  largest  papers  since 
August  9. 

The  pressmen  came  back  the  next  day 
(August  30)  with  a  counter-proposal. 

Details  on  the  proposals  were  sketchy 
because  of  a  recommendation  by  Ken¬ 
neth  Moffett,  deputy  director  of  the  Fed¬ 
eral  Mediation  and  Conciliation  Service, 
that  the  matter  not  be  discussed  in  public. 

Publicity  concerning  the  previous  pro¬ 
posals  was  blamed  for  disruption  of  the 
negotiations  last  week. 

While  no  significant  progress  was  ex¬ 
pected  until  after  Labor  Day  weekend, 
the  exchange  of  proposals  did  at  least 
break  the  stalemate  in  the  on-again.  off- 
again  talks,  which  are  taking  place  on  the 
sixth  floor  (President’s  Walk)  of  the  re¬ 
cently  refurbished  Doral  Inn  across  the 
street  from  the  Waldorf-Astoria  Hotel. 

While  Murdoch  talked  of  a  new  propo¬ 
sal  on  the  table,  he  said  from  the  pub¬ 
lishers’  viewpoint,  it  didn’t  matter 
whether  the  strike  was  settled  by  Labor 
Day  or  Thanksgiving. 

This  comment  seemed  to  confirm  ear¬ 
lier  statements  made  by  Theodore 
Kheel,  the  veteran  mediator  who 
mediated  the  114-day  New  York  news¬ 
paper  strike  in  1962-63. 

Kheel  said  the  publishers  originally 
planned  to  initiate  a  strike  in  July,  but  the 
plan  was  postponed  because  of  the 
four-day  strike  by  the  Newspaper  Guild 
against  the  New  York  News. 

He  said  the  publishers  subsequently 
chose  a  period  of  time  when  a  loss  of 
advertising  would  not  have  such  a  harsh 
impact  on  the  newspapers’  revenues. 
New  York  Times  disclosed  it  does  not 
have  strike  insurance  to  cover  income 
losses. 

Joining  the  pressmen  in  the  strike 
against  all  three  newspapers  this  week 
was  the  machinist  union,  which  includes 
mechanics.  The  paper  handlers  are  also 
on  strike  against  the  three  papers,  the 
Guild  is  on  strike  against  the  Post  and  the 
mechanics  are  on  strike  against  the 
News. 

A  fifth  morning  tabloid  strike  paper 
also  came  out  this  week — Todays  News . 
It  is  published  in  Queens  by  Spiros 
Moraitis. 
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Press  is  divided 
over  Farber  case 


By  John  Consoli 

“Farber  waits  it  out  with  royalties.” 

“Farber  Case  Dulls  the  Edge  of  the 
Press'  Silver  Sword.” 

“Farber's  white  robes  of  virtue  are 
soiled.” 

These  are  just  a  few  of  the  headlines 
that  have  appeared  over  the  columns  of 
some  of  the  nation's  most  prominent 
columnists  over  the  past  few  weeks. 

For  one  reason  or  another,  New  York 
Times  reporter  Myron  Farber,  in  jail  for 
refusing  to  turn  over  to  the  courts  his 
confidential  files  relating  to  articles  he 
wrote  on  the  Dr.  Mario  Jascalevich  mur¬ 
der  case,  is  being  abandoned  in  his  time 
of  need  by  many  members  of  the  press. 

Charles  Seib,  ombudsman  and  syndi¬ 
cated  cojumnist  for  the  Washington 
Post,  recently  wrote:  “Let’s  postpone 
inscribing  Myron  Farber’s  name  up  there 
next  to  John  Peter  Zenger’s  on  the  roster 
of  heros  of  the  American  free  press.  The 
dollar  sign  has  risen  to  taint  his  mar¬ 
tyrdom.” 

Seib,  of  course,  was  referring  to  the 
public  disclosure  a  few  weeks  ago  that 
Farber  had  signed  a  book  contract  with 
Doubleday  in  1976,  after  his  series  on  the 
mysterious  deaths  at  Riverdell  Hospital 
in  New  Jersey  (of  which  Jascalevich  is 
now  on  trial  for)  appeared  in  the  Times. 

Seib  goes  on  to  say  that  “Farber  and 
the  Times  should  have  some  uneasy 
moments  about  one  aspect  of  the  book 
deal:  the  failure  to  tell  the  court  .  .  . 
until  it  was  forced  out  by  Jascalevich 
attorneys.” 

James  Kilpatrick  wrote  concerning 
Farber’s  book  contract:  “The  effect  was 
to  leave  a  ring  around  the  collar  on  his 
white  robes  of  virtue.  It  won’t  wash.” 

Finally,  Haynes  Johnson  of  the  Wash¬ 
ington  Post  wrote:  “Myron  Farber  has  a 
right  to  his  manuscript.  He  has  a  right  to 
refuse  disclosing  his  sources  ...  he 
does  not  .  .  .  have  a  right  to  claim  spe¬ 
cial  moral  privilege  in  this  particular 
case.” 

Johnson  goes  on  to  say:  “What  he’s 
done,  wittingly  or  otherwise,  is  lend  cre¬ 
dence  to  the  belief  he’s  not  only  in¬ 
terested  in  protecting  his  news 
sources — he’s  also  protecting  his  finan¬ 
cial  interests.  That  perception  affects 
more  than  Farber  and  the  Times;  it  con¬ 
cerns  the  entire  press.” 

Unfortunately,  those  columnists  who 
have  chosen  to  criticize  what  they  call 
Farber’s  “greed”  for  deciding  to  do  a 
book,  have  said  nothing  about  the  mis¬ 
leading  and,  in  some  cases,  totally  er¬ 
roneous  statements  made  about  Farber’s 
motives  by  Federal  Court  Judge  Fred¬ 
erick  Lacey. 


What  is  also  unfortunate  is  that  there 
have  been  prior  cases  in  which  reporters, 
subpoenaed  to  turn  over  their  notes,  did 
not  disclose  to  the  court  that  they  were 
writing  books  and  they  were  not  chas¬ 
tised  as  Farber  has  been. 

Judge  Lacy  assumed,  and  his  com¬ 
ments  were  picked  up  by  the  wire  ser¬ 
vices  and  printed  all  over  the  country, 
that  Farber’s  book  manuscript  contained 
the  names  of  confidential  sources  that 
the  reporter  had  refused  to  reveal  to  the 
court.  Lacey  had  not  even  seen  the  man¬ 
uscript  when  he  made  this  assumption. 
Yet  columnists  all  over  the  country  ac¬ 
cepted  it  as  fact. 

Lacey  also  belittled  Farber  by  stating 
his  motive  was  nothing  more  than  a 
“plan  to  make  vast  sums”  from  books 
and  subsidiary  rights.  Lacey  made  this 
assumption  despite  the  fact  that  the  con¬ 
tract  with  Doubleday  proves  that 
Farber’s  agreement  for  writing  the  book 
is  not  contingent  on  the  conviction  of  Dr. 
Jascalevich. 

Wall  Street  Journal  investigative  re¬ 
porter  Jonathan  Kwitny,  one  of  the  few 
journalists  to  come  out  and  staunchly  de¬ 
fend  Farber,  in  a  recent  column  on  the 
case  points  out,  “the  public  opinion 
damage  from  Judge  Lacey’s  erroneous 
statements  was  enormous.  Even  other 
journalists  abandoned  Mr.  Farber’s 
cause.  Assuming  that  Judge  Lacey  was 
right,  some  newspapermen  have  written 
columns  attacking  Mr.  Farber.” 

What  is  ironic  is  that  in  going  out  of  the 
way  to  assure  Dr.  Jascalevich  of  a  fair 
trial.  Judge  Lacey  seems  to  have  disre¬ 
garded  Farber’s  right  to  a  fair,  impartial 
hearing.  The  judge  made  a  decision 
based  on  assumptions,  some  of  which 
have  been  proven  faulty,  and  those  as¬ 
sumptions  have  cast  a  serious  cloud  over 
Farber. 

Another  irony  in  the  Farber  case  is  that 
those  columnists  who  have  taken  the 
Times  reporter  to  task  for  refusing  to 
disclose  he  was  doing  a  book  seem  to 
have  overlooked  previous  situations 
where  reporters  refused  to  turn  over 
their  notes  yet  were  working  on  books. 

At  one  of  the  recent  hearings  on  the 
Farber  matter,  Floyd  Abrams,  one  of  the 
Times’  attorneys  in  the  case,  cited  two 
instances  in  which  reporters,  who  had 
their  notes  subpoenaed,  appeared  in 
court  and  never  disclosed  that  they  were 
working  on  books. 

“In  1973,  I  appeared  in  District  Court, 
Washington,  D.C.  before  Judge  Richey 
on  behalf  of  the  New  York  Times,”  Ab¬ 
rams  said.  “At  that  time,  subpoenas  had 
been  issued  to  several  members  of  the 
Washington  press  corps  by  the  Commit¬ 
tee  to  Reelect  the  President.  The  sub¬ 


poenas  were  as  far  reaching  as  the  one  in 
the  Farber  case.” 

Abrams  said  the  subpoenas  called  for 
“all  documents,  papers,  letters,  photos, 
audio  &  video  tapes”  relating  to  (articles 
done  on  the)  Watergate  break-in. 

The  subpoenas  also  called  for  “all 
manuscripts  and  notes  or  tape  recordings 
of  communications”  relating  to  the 
Watergate  break-in  and  for  “all  drafts, 
copies  and  final  drafts”  of  stories  re¬ 
lating  to  the  Watergate  break-in. 

Abrams  pointed  out  that  when  Wash¬ 
ington  Post  reporters  Bob  Woodward 
and  Carl  Bernstein  appeared  with  their 
attorney  Joseph  Califano  seeking  to  quash 
the  subpoena,  no  mention  was  made  that 
the  reporters  were  writing  “All  the  Presi¬ 
dent’s  Men." 

“My  point  is  that  Califano  quite  prop¬ 
erly  did  not  disclose  that  Woodward  and 
Bernstein  were  writing  a  book,”  Abrams 
said.  “It  had  nothing  to  do  with  the  ques¬ 
tion  at  hand.  It  was  not  relevant  to  the 
case.” 

Abrams  said  Judge  Richey  quashed  all 
the  subpoenas. 

In  1974, -Vice  President  Spiro  Agnew 
subpoenaed  members  of  the  Washington 
press  corps  seeking  their  notes.  Abrams 
said  one  of  the  reporters  whose  notes 
were  subpoenaed,  Richard  Cohen  of  the 
Baltimore  San,  was  (along  with  Jules 
Witcover)  writing  a  book  on  Agnew 
which  was  later  published  (“A  Heartbeat 
Away.”)  Abrams  said  it  was  never  vol¬ 
unteered  in  court  that  the  reporter  was 
working  on  a  book. 

The  Los  Angeles  Times,  strongly  de¬ 
fended  Farber’s  position,  stating  that  the 
fact  he  is  writing  a  book  on  the  case  has 
“no  connection  with  the  legal  issues  in¬ 
volved  in  Farber’s  resistance  to  the  sub¬ 
poena.” 

The  Times  goes  on  to  point  out  in  an 
editorial  that,  “What  may  be  forgotten  in 
this  controversy  is  that  the  law  provides 
certain  sanctuaries  that  even  the  courts 
cannot  invade,  including  the  lawyer- 
client  relationship,  the  doctor-patient  re¬ 
lationship,  the  husband-wife  relationship 
and  the  priest-penitent  relationship. 

“These  protections  do  not  elevate 
those  concerned  above  the  law,  but  are 
provided  within  the  law  to  serve  the  gen¬ 
eral  interest  of  society.  And,  applying 
this  principle  to  the  press,  U.S.  Supreme 
Court  Justice  Potter  Stewart  said  six 
years  ago:  ‘It  is  obvious  that  informants 
are  necessary  to  the  newsgathering  pro¬ 
cess  .  .  .  if  it  is  to  perform  its  constitu¬ 
tional  mission,  the  press  must  do  far  more 
than  merely  print  public  statements  or 
publish  prepared  handouts  .  .  .  the  First 
Amendment  concern  must  not  be  with 
the  motives  of  any  particular  news 
source,  but  rather  with  the  conditions  in 
which  informants  of  all  shades  of  the 
spectrum  may  make  information  avail¬ 
able  through  the  press  to  the  public.’  ” 
(Continued  on  page  9) 
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N.J.  top  court  frees  Farber,  stays  fine 


The  New  Jersey  Supreme  Court  on 
Wednesday  (August  30)  freed  New  York 
Times  reporter  Myron  A.  Farber  from 
jail  and  froze  the  $5,000  per  day  con¬ 
tempt  fine  against  the  Times  pending  a 
hearing  on  Tuesday  (September  5.) 

At  that  time,  the  state’s  highest  court 
will  hear  oral  arguments  by  Times  attor¬ 
neys  and  the  attorneys  for  Dr.  Mario 
Jascalevich  on  all  aspects  of  the  case  in¬ 
volving  Farber’s  rights  as  a  reporter  and 
Jascalevich’s  right  to  a  fair  trial. 


Divided  press 

(Continued  from  pane  8) 


In  a  recent  Wall  Street  Journal  col¬ 
umn,  Vermont  Royster  said  that  in  some 
cases  a  reporter  should  be  compelled  to 
reveal  his  confidential  sources.  He  posed 
the  hypothetical  case  of  the  conviction  of 
an  innocent  man  because  a  reporter 
withheld  information. 

The  L.  A.  Times  countered  this  by  stat¬ 
ing:  “That  is  an  appealing  argument,  but 
hypothetical  situations  rarely  have  any 
connection  with  reality  and  are  usually 
no  more  than  a  debater’s  device.  The 
reality  is  that  nobody  has  come  forward 
with  evidence  of  the  wrongful  conviction 
of  an  innocent  man  because  a  reporter 
withheld  information.  In  the  real  world, 
in  contrast  to  hypothetical  constructions, 
significant  information  bearing  on  the 
case  finds  its  way  from  the  reporter  to 
the  authorities.” 

One  person  close  to  the  Jascalevich 
case  recently  observed,  “Ray  Brown 
(Jascalevich’s  attorney)  is  taking  every 
step  he  can  to  cloud  up  the  issues  and 
have  a  mistrial  declared.” 

While  Farber  sits  in  jail  for  refusing  to 
reveal  his  sources,  one  person  who  has 
publicly  admitted  being  a  Farber  source 
and  a  second  person  who  first  tipped  the 
Times  on  the  Riverdell  death  story  have 
not  been  called  to  testify  by  Brown. 

Matthew  Lifflander,  a  New  York  at¬ 
torney,  has  publicly  admitted  working 
with  Farber  on  almost  a  daily  basis  while 
the  reporter  was  putting  the  story  to¬ 
gether,  yet  he  has  not  been  called  by 
Brown  to  testify  what  he  knows  about 
the  case. 

The  name  of  Eileen  Milling,  a  New 
York  City  public  relations  woman,  has 
been  revealed  through  documents  turned 
over  to  the  court,  as  being  the  person 
who  first  tipped  off  the  Times  about  the 
Riverdell  deaths,  yet  she  has  not  been 
called  to  testify. 

It  is  possible  that  these  two  people 
may  know  as  much  about  the  Jascalevich 
case  as  Farber.  Lifflander  is  also  writing 
a  book  on  the  case.  Yet  it  is  Farber  who 
is  accused  of  greed  by  his  fellow  jour¬ 
nalists  while  he  sits  in  jail  and  the  others 
remain  free. 


Upon  emerging  from  the  Bergen 
County  jail.  Farber  told  reporters  he  was 
“delighted  to  be  out”  and  said  he  plans 
to  continue  writing  his  book  which  “may 
be  a  little  longer  now.” 

Farber  had  served  26  days  in  jail. 

The  Supreme  Court  made  its  ruling  fol¬ 
lowing  an  appeal  by  State  Attorney  Gen¬ 
eral  John  Degnan  that  the  reporter  be 
freed  and  that  the  high  court  order 
Bergen  County  (N.J.)  Superior  Court 
(where  Jascalevich  is  on  trial  for  murder) 
to  conduct  a  hearing  to  determine  if 
Farber  can  protect  his  notes  under  the 
New  Jersey  Shield  Law. 

The  decision  to  free  Farber  and  hear 
arguments  on  the  case  came  just  two 
days  after  Bergen  County  Superior  Court 
Judge  Theodore  Trautwein  refused  to 
purge  the  Times  of  contempt. 

In  a  stinging  attack  on  the  veracity  of 
the  Times,  Trautwein  accused  the  paper 
of  “sanitizing”  its  files  on  the  Jas¬ 
calevich  case  before  turning  them  over  to 
the  court. 

The  New  York  Times  had  turned  over 
to  the  court  its  file,  which  contained 
25  documents,  stating  it  was  all  the  paper 
had  on  the  Jascalevich  case.  Attorneys 
for  the  Times  contended  that  in  the  case 
where  a  reporter’s  notes  are  subpoenaed, 
the  Times  relinquished  all  rights  to  those 
notes.  The  attorneys  also  said  the  Times 
would  not  order  Farber  to  turn  over  his 
notes. 

The  file  the  Times  turned  over  con¬ 
tained  mostly  correspondence  between 
the  newspaper  and  New  York  public 
relations  woman  Eileen  Milling,  who 
tipped  the  Times  about  the  Riverdell 
deaths  (for  which  Jascalevich  is  now 
charged)  in  1975. 

Trautwein  said  in  order  for  him  to 
purge  the  contempt  charge,  the  files 
turned  over  would  also  have  to  contain 
photographs,  drafts  of  stories,  news¬ 
paper  clippings,  and  Farber’s  own  file 
of  notes  on  the  case.  These  items,  he 
said,  were  missing  from  the  files  turned 
over  by  the  Times. 

Trautwein  also  said  there  was  evi¬ 
dence  that  supporting  documents  had 
once  been  attached  to  some  of  the 
Milling  correspondence,  but  that  this 
material  was  also  not  turned  over  to  the 
court. 

“The  files  of  the  Times  were  clearly 
and  unequivocably  sanitized,”  Traut¬ 
wein  said.  “It  defies  reason,  sense  and 
probability  that  the  newspaper  would  have 
the  effrontery  to  turn  over  this  useless 
material  and  say  ‘We  have  complied.’ 

Trautwein  added,  “I  don’t  know 
whether  there  was  a  break-in,  or  who  did 
it,  but  it  has  to  lie  at  the  feet  of  the 
New  York  Times.” 

He  characterized  the  files  the  Times 
turned  over  to  the  court  as  “worthless” 
to  Jascalevich’s  defense  and  said  the 
Times  has  the  “power,  the  right  and  the 
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duty”  to  order  Farber  to  turn  over  his 
notes  and  files  as  called  for  in  the  sub¬ 
poena. 

Times  attorneys  have  argued  that 
Farber’s  notes  are  protected  not  only  by 
the  First  Amendment  but  also  by  the 
New  Jersey  Shield  Law. 

Commenting  on  Trautwein’s  decision. 
Times  publisher  Arthur  Sulzberger  said, 
“The  unfounded  attack  on  the  integrity 
of  the  New  York  Times  is  a  graphic 
example  of  the  appealing  state  of  justice 
which  the  Times  has  been  confronted 
since  the  Dr.  Jascalevich  trial  began.” 

Sulzberger  added,  “Dismayed  that  the 
Times  files  coiltained  no  information  of 
relevance  to  the  case — something,  by 
the  way.  we  had  told  the  court  before — 
Judge  Trautwein  then  accused  the  Times 
of  sanitizing  its  files  before  turning  them 
over.  This  is  flatly  untrue. 

“While  there  can  be  differences  of 
opinion  on  legal  question’s  the  integrity 
of  this  newspaper  has  remained  unques¬ 
tionable  since  its  founding  in  1851.  Judge 
Trautwein  has  now  added  gratuitous  in¬ 
sult  to  what  we  firmly  believe  to  be  de¬ 
cisions  that  will  be  reversed  in  the  appeal 
process.” 

State  Attorney  General  John  Degnan 
had  asked  the  Appellate  Division,  the 
state’s  second  highest  court,  to  send  the 
Farber  case  back  to  Bergen  County 
Superior  Court  (the  Jascalevich  trial  court) 
for  a  hearing  on  the  Shield  Law. 

Degnan  said  the  lower  court  should 
determine  if  the  defense  subpoena  for 
Farber’s  notes  and  files  might  be  overly 
broad  and  whether  Jascalevich’s  consti¬ 
tutional  rights  outweigh  the  news 
media’s  privileges. 

There  has  been  no  determination  by 
the  trial  court,  Degnan  said,  on  whether 
Farber  may  have  waived  his  privileges 
by  his  contract  with  the  book  pub¬ 
lisher  or  by  his  discussion  with  the 
Bergen  County  Prosecutor.  He  said 
the  lower  court  should  rule  on  this  before 
it  goes  to  the  Appellate  Division  for  a 
ruling. 

Degnan  criticized  the  Appellate  Div¬ 
ision’s  refusal  to  send  the  case  back  to  the 
lower  court. 

Refusing  to  give  up,  Degnan  earlier 
this  week  appealed  to  the  State  Supreme 
Court  to  get  the  hearing  remanded  to  Ber¬ 
gen  County  Superior  Court. 

Degnan  also  urged  the  State  Supreme 
Court  that  if  it  does  decide  to  send 
Farber’s  contempt  citation  back  to  the 
lower  court  for  review,  it  should  also 
release  Farber  from  jail  pending  the  re¬ 
view.  He  also  urged  that  if  this  action  is 
taken,  that  the  $5,000  per  day  fine 
against  the  Times  also  be  suspended 
pending  the  review. 

Degnan  said  his  request  would  insure 
that  Farber  and  the  Times  would  “suffer 
no  prejudice”  while  the  matter  is  heard 
in  Superior  Court. 

The  Times  has  been  paying  its  fine  in 
weekly  installments  and  thus  far  has  paid 
a  total  of  $105,000. 
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Former  jailed  reporters 
follow  Farber  Case 


By  Carla  Marie  Rupp 

In  defying  a  court  order  to  surrender 
his  notes,  Myron  Farber  joined  an  elite 
group  of  present  day  reporters  who  faced 
the  same  problem — reveal  the  source  or 
go  to  jail. 

Editor  &  Pl  blisher  was  able  to  con¬ 
tact  eight  of  these  reporters  to  find  out 
how  they  feel  about  Farber.  Seven  of 
them  stated  they  stand  solidly  behind 
Farber  with  one  in  favor  of  disclosure. 
Four  expressed  objections  over  the  book 
deal.  Herewith  are  the  views  of  eight 
reporters: 

•  Marie  Torre,  producer  and  narrator 
of  documentaries  for  WABC-tv  in  New 
York,  who  served  10  days  in  jail  in  1959 
for  her  failure  to  disclose  to  a  civil  court 
judge  her  sources  for  a  column  on  Judy 
Garland  which  appeared  in  the  New  York 
Herald  Tribune: 

“There  are  so  many  aspects  of  the 
Farber  case  that  I  don’t  like.  1  have  very 
mixed  feelings.  The  one  thing  that  dis¬ 
tresses  me  is  the  book  he  contracted.  I 
am  disappointed  Farber  had  a  book  in 
the  works.  It  seems  like  there  is  a  mon¬ 
etary  consideration  shading  his  thinking.  I 
just  don't  like  the  idea  of  his  planning  a 
book  before  the  whole  issue  is  re¬ 
solved.” 

Torre  also  felt,  however,  that  the  court 
should  not  have  access  to  a  reporter’s 
notes  because  “a  reporter  writes  down 
everything,  which  is  not  all  gospel. 
Something  could  be  damaging.” 

•  Peter  Bridge,  a  freelance  writer, 
who  was  jailed  for  20  days  in  1972  while  a 
reporter  for  the  Newark  (N.J.)  News: 

“1  was  one  of  the  guys  who  went  to  jail 
on  the  principle.  I  have  mixed  emotions 
about  Farber.  First,  1  stand  four-square 
behind  the  principle  of  not  disclosing  in¬ 
formation.  But  in  Farber’s  case,  there 
seems  to  be  a  problem  relating  directly  to 
his  commercial  interests.  Farber  is  not 
the  same  as  the  rest  of  us.  The  commer¬ 
cialism  certainly  has  muddied  the  waters 
and  hasn’t  done  any  good  to  the  princi¬ 
ple.  This  is  one  of  those  cases  where 
there  is  a  sound  argument  to  be  made  for 
both  sides. 

“If  only  he  could  have  resisted  the 
urge  to  make  all  that  money  on  books 
and  movies  .  .  .  then  we  would  have  had 
a  clear  case  and  nobody  would  have  had 
any  trouble  standing  up  for  him. 

•  Lucy  Morgan,  court  reporter  for  St. 
Petersburg  (Fla.)  Times,  who  was  sen¬ 
tenced  to  an  eight-month  jail  term  in 
November  1973  for  refusing  to  reveal  the 
source  of  a  sealed  grand  jury  report  she 
reported  on: 

“I  have  a  lot  of  sympathy  for  Farber. 


He  is  in  an  incredible  box.  I  don’t  think 
he  can  disclose,  but  yet  he  seems  to  be 
up  against  a  judge  who  doesn’t  back  off. 

I  think  the  book  issue  is  just  a  red  her¬ 
ring.  I  don’t  think  the  book  has  anything 
to  do  with  whether  Farber  should  dis¬ 
close  or  not.  The  issue  just  makes  the 
judge  look  good.” 

Morgan  says  she  has  been  shocked  at 
the  attitude  by  many  journalists  toward 
Farber. 

“1  think  that  Farber  really  has  been 
treated  unfairly  by  those  who  question 
the  profit  in  the  book.  Obviously  Farber 
started  in  this  as  a  reporter  and  he  should 
be  entitled  to  the  protection  1  believe 
reporters  have  under  the  First  Amend¬ 
ment. 

“I’m  really  surprised  that  anyone 
would  put  Farber  down  for  getting  the 
book  together.  A  good  many  reporters 
would  be  thrilled  to  write  a  book  on 
whatever  material  they  gathered  in  an 
investigation.  1  don’t  understand  how 
that  would  change  anything  (relating  to 
the  case.)” 

•  Annette  Buchanan  (Mrs.  Michael) 
Conard,  night  copy  editor  at  the  Portland 
(Ore.)  Oregonian,  who  was  eventually 
fined  $300  for  refusing  to  disclose  the 
names  of  seven  persons  she  interviewed 
for  a  story  in  1968  about  the  use  of 
marijuana  which  appeared  in  the  Univer¬ 
sity  of  Oregon  student  newspaper: 

“I  am  really  disappointed  about 
Farber’s  book  deal  and  everything  else. 
I’ve  been  following  the  case  and  I  think  it 
is  another  case  muddied  in  the  waters 
and  one  in  which  a  reporter  is  going  to 
gain  personally. 

“1  think  Peter  Bridge  had  a  more 
straightforward  case.  Farber  tends  to 
fall  into  a  case  like  Bill  Farr’s  (Los 
Angeles  Times  court  reporter)  where 
there  are  links  in  other  directions.  I  think 
Farber’s  case  also  has  some  of  the  same 
elements  that  Marie  Torre’s  had.  There 
is  not  a  direct  confrontation  between  re¬ 
porter  and  district  attorney.” 

•  Jay  Shelledy,  executive  editor, 
Lewiston  (Idaho)  Tribune,  who  was  sen¬ 
tenced  for  refusing  to  reveal  his  sources 
in  a  story  that  appeared  in  the  Tribune: 

“The  issue  is  that  Farber  is  jailed  be¬ 
cause  he  won’t  allow  the  defense  attor¬ 
neys  to  plough  through  his  confidential 
notes.  I  think  it  is  a  despicable  situation 
when  a  reporter  is  jailed  for  upholding 
these  principles. 

“1  don’t  agree  with  the  New  York 
Times  that  it  is  a  common  practice  for 
reporters  to  be  writing  books  at  the  same 
time  they  are  gathering  information  for 
stories  in  the  newspaper.  1  think  its  an 
exception.  But  it  is  a  shame  that  this  has 
clouded  the  issue. 


BEHIND  BARS — Myron  A.  Farber, 
reporter,  New  York  Times,  served  26 
days  in  Bergen  County,  N.J.  jail  for 
refusing  to  surrender  his  notes. 

“Any  individual  has  the  right  to  main¬ 
tain  confidentiality,  whether  he  be  writ¬ 
ing  for  newspapers,  paperbacks,  televi¬ 
sion,  radio  or  church  bulletins.  The  First 
Amendment  protections  don’t  change 
with  a  particular  medium  and  so  in  that 
respect,  Myron  Farber’s  notes  ought  to 
be  protected. 

“I  have  a  personal  problem  with  re¬ 
porters  writing  books  at  the  same  time 
they  are  gathering  news  and  I  think  read¬ 
ers  might  also  have  that  problem.  I  don’t 
say  he  doesn’t  have  the  right  to  do  it.  If  a 
reporter  wants  to  take  a  leave  of  ab¬ 
sence,  fine.  In  this  case,  doing  the  book 
while  reporting  on  the  same  subject  has 
needlessly  clouded  the  issue.” 

•  Paul  Branzburg,  who  was  sentenced 
to  six  months  in  jail  in  1972  for  contempt 
of  court  for  refusing  to  reveal  his  sources 
while  a  reporter  for  the  Louisville 
C  ourier-Journal: 

“Myron  Farber  is  only  doing  what 
every  journalist  worthy  of  that  title 
would  have  to  do  in  the  same  cir¬ 
cumstances.  I  am  proud  of  him.  1  think 
he  has  every  right  to  write  a  book.  To  me 
this  seems  irrelevant. 

“1  am  also  very  proud  of  the  New 
York  Times  for  absorbing  the  financial 
loss.  A  small  newspaper  would  never  be 
able  to  do  it.  They  would  go  bankrupt. 

“There  appear  to  be  differences  in  our 
cases.  In  my  case,  they  weren’t  sub¬ 
poenaing  notes  as  much  as  the  identity  of 
the  sources.  1  think  Farber  is  doing 
exactly  the  right  thing.” 

Branzburg  was  located  in  Royal  Oak, 
Mich,  where  he  lives  and  sells  antiqua¬ 
rian  books. 

In  the  Supreme  Court  decision  5-4  on 
June  9,  1972  in  Branzburg  vs.  Hayes,  it 
was  ruled  that  journalist  may  not  refuse 
to  reveal  to  a  grand  jury  the  identity  of 
his  confidential  sources  or  refuse  to  tes¬ 
tify  before  a  grand  jury.  Also  involved 
were  Earl  Caldwell,  New  York  Times, 
and  broadcaster  Paul  Pappas. 

Branzburg,  who  joined  the  Detroit 
Free  Press  after  he  left  Louisville,  could 
(Continued  on  page  21) 
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Si  Burrick,  columnist,  Dayton  Daily  News 

Affirmed-Alydar  duel 
draws  record  press 

By  Kay  Harrington 

The  109th  running  of  the  Travers,  old¬ 
est  continuous  throughbred  stakes  race 
in  the  United  States,  drew  approximately 
300  racing  writers,  sports  editors,  col¬ 
umnists  and  photographers  to  Saratoga 
Race  Track  August  19.  The  press  cover¬ 
age  of  the  10th  meeting  between  1978 
Triple  Crown  winner  Affirmed  and  his 

arch  rival,  Alydar,  was  far  and  away  a  c  i/  l  it* 

record  for  the  upstate  New  York  track. 

.  j  •  .  I  .  N.Y.  Gov.  Carey  on  a  tour  ot  the  press 

On  routine  days  during  the  annual  Au-  box  at  Saratoga, 

gust  meet  at  Saratoga,  some  25  to  30 

members  of  the  press  cover  the  action.  Courier-Journal  and  the  Louisville 
For  the  most  part,  they  represent  wire  Times,  from  the  Chicufio  Sun-Times  and 
services,  newspapers  and  radio  and  tele-  the  Philudephia  Journal,  to  cite  just  a 
vision  stations  in  the  immediate  area,  few.  CBS  Television  brought  a  crew  of  30 
New  York  City  newspapers  and  racing  people  and  a  $2  million  equipment  truck, 
publications.  “This  rivalry  between  two  beautiful 

But  the  continuing  and  exciting  rivalry  and  closely-matched  horses,  two  great 
between  these  two  outstanding  three-  horses  in  one  single  year,  is  something 
year-old  colts  has  sparked  the  imagina-  we've  never  had  before,”  the  turf  writers 
tion  of  newspaper  readers  across  the  said  over  and  over.  “It’s  like  the  Yan- 
country.  Writers  came  to  Saratoga  from  kees  and  the  Dodgers,  like  Dempsey  and 
the  Los  Anffeles  Times  and  the  Los  Tunney,”  explained  John  Piesen,  racing 
Angeles  Herald-Examiner ,  from  the  Ak-  writer  for  the  New  York  Post,  represent- 
ron  Beacon-Journal  and  the  Dayton  ing  the  interim  newspaper,  the 
Daily  News,  from  the  Louisville  Daily  Press,  at  Saratoga. 


Sam  McCracken,  Boston  Globe 

There  was  no  lack  of  news  for  those 
who  made  the  trip.  A  record  crowd  of 
50,349  persons  jammed  Saratoga  Race 
Track,  some  of  them  arriving  at  6  a. m.,  a 
full  11  hours  before  the  big  race. 

The  surprise  ending  to  the  Travers, 
had  an  O. Henry  twist  that  will  be  dis¬ 
cussed  and  debated  for  years.  Although 
Affirmed  finished  first  by  a  length  and 
three-quarters,  he  was  disqualified  to 
second  because  his  jockey  Laffit  Pincay 
Jr.,  pinch-hitting  for  the  injured  Steve 
Cauthen,  swerved  sharply  at  the  half 
mile  pole,  interfering  with  Alydar  who 
was  later  declared  the  winner. 

Gordon  Jones  of  the  Los  Angeles 
Herald-Examiner  and  Skip  Bayless  of 
the  Los  Angeles  Times  traveled  farthest 
to  cover  the  Travers.  “  Affirmed  in  par¬ 
ticular  generates  high  interest  among  Los 
Angeles  newspaper  readers,”  Skip  Bay¬ 
less  explained.  “Affirmed  was  trained  in 
California.  Laz  Barrera  has  his  stable  in 
California  and  the  Wolfsons  stay  in  Los 
Angeles  in  the  winter.  So  all  this  is  a 
form  of  local  story  for  us.” 

Sam  Kanchuger,  press  director  for  the 
New  York  Racing  Association,  describes 
Si  Burrick  of  the  Dayton  Daily  News  as 
“the  dean  of  sports  writers.”  But,  in  50 
years  as  a  sports  writer  and  now  a  col¬ 
umnist,  August  19  marked  Burrick’s 
second  visit  only  to  Saratoga.  “This  race 
attracted  me.  It  seemed  like  a  mighty  and 
exciting  confrontation  of  two  great 
horses,  part  of  a  continuing  story,  and  I 
always  have  the  urge  to  be  where  impor- 

( Continued  on  page  20) 


Skip  Bayless,  Los  Angeles  Times 


Billy  Reed,  Louisville  Courier  Journal 


Jenny  Kellner,  UPl 
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Syndicates 


By  Lenora  Williamson 


Legion  honors  Caniff  and  Walker 


Cartoonists  Milton  Caniff  and  Mort 
Walker  received  the  American  Legion’s 
Fourth  Estate  Award  in  New  Orleans 
Thursday,  August  24,  before  an  audience 
of  6.000  Legionnaires  gathered  for  the 
60th  annual  convention. 

One  plaque  was  presented  by  National 
Commander  Robert  Charles  Smith  to 
Walker,  whose  "Beetle  Bailey”  is  the 
Army’s  funniest  private — and  many  say, 
its  worst.  Walker,  who  introduced 
“Beetle”  in  1950,  told  the  Legionnaires  in 
acceptance  remarks:  “Mental  health  is 
often  equated  with  a  sense  of  humor  and 
being  able  to  laugh  at  yourself  is  the 
highest  form  of  stability.  There  was  so 
much  good  humor  among  the  men  1 
served  with  during  the  war  that  it  has 
kept  me  supplied  with  material  for  my 
comic  strip  for  28  years.”  “Beetle”, 
seen  in  about  1500  newspapers,  is  the 
second  most  popular  comic  in  the  world, 
topped  only  by  “Blondie.” 

Milton  Caniff  s  “Steve  Canyon”  is 
probably  the  most  widely  known  of  all 
colonels  in  the  Air  Force,  appearing  in 
more  than  600  newspapers. 

Caniff  revealed,  in  accepting  his 
plaque,  that  he  was  probably  the  only 
man  in  the  hall  who  was  4-F. 

“1  was  called  up  in  the  draft  fairly 
early  and  had  one  free  lunch  off  the 
Army.  1  went  in  for  the  physical  after 
breakfast  and  was  kicked  out  before  din¬ 
ner.  Uncle  Sam  was  not  going  to  risk  that 
$10,000  insurance  on  a  guy  with 
phlebitis,  who  could  become  a  statistic 
merely  by  dropping  a  rifle  butt  on  his 
little  toe  in  basic  training.” 

Both  cartoonists  are  with  King  Fea¬ 
tures. 

*  *  * 

September  is  back-to-school  month 
and  that’s  the  time  Columbia  Features 
has  picked  to  launch  a  twice-weekly  col¬ 
umn  by  the  no-nonsense  educator  who 
says  the  country  isn’t  getting  its  money’s 
worth  for  the  $140  billion  spent  annually 
on  education. 

The  columnist  is  Dr.  Howard  Hurwitz, 
a  crusader  for  effective  education  with 
nearly  40  years’  experience  as  a  teacher 
and  high  school  principal.  A  disciplinar¬ 
ian  in  an  age  of  permissiveness.  Dr. 
Hurwitz  ran  a  school  which  had  a  reputa¬ 
tion  as  a  place  where  pupils  were  safe 
and  where  they  could  learn. 

Back  in  1976  when  Hurwitz  suspended 
a  persistent  troublemaker  from  his  Long 
Island  City  High  School,  the  board  of 
education  suspended  the  principal. 
Hurwitz  got  national  headlines  when  he 
barricaded  himself  in  his  office  for  3  days 
while  parents  guarded  him  and  students 
boycotted  classes  to  support  his  cause. 
The  principal  was  reinstated.  Public  re- 
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sponse  led  to  radio  and  tv  guest  appear¬ 
ances  and  a  weekly  education  column. 
He  took  an  early  retirement  from  the 
New  York  City  school  system  last  year. 

In  the  new  two-a-week  column, 
“Hurwitz  on  Education”,  he  will  write 
on  education  problems  as  they  hit  front 
pages  around  the  country.  As  some 
school  systems  begin  to  rethink  policies 
on  “social  promotion”,  Hurwitz  de¬ 
clares  that  legislating  literacy  for  high 
school  graduates  is  idiocy  and  at  least  9 


years  too  late.  He  says  slow  learners 
should  be  retained  for  remedial  instruc¬ 
tion  in  the  early  grades. 

Joseph  M.  Boychuk,  president  of  Co¬ 
lumbia,  says  of  the  new  syndicate  fea¬ 
ture,  “There  is  no  more  important  sub¬ 
ject  for  readers  today,  and  in  Dr.  Hur¬ 
witz  we  have  a  columnist  who  can  write 
from  an  experienced  and  successful 
educator’s  viewpoint.”  Each  column 
will  be  about  500  words. 

% 

“CBing  With  The  Scribbler”  is  a  new 
weekly  column  from  Flagler  &  Nelson, 
Inc.,  Buffalo,  New  York.  The  firm  also 
syndicates  “The  Part  Time  Gardener”, 
“Storiettes”  and  “Mind  Matter.”  The 
CB  column  is  written  by  Bill  Burmester 
of  Newcastle,  Penn.,  a  free  lance  writer. 


Bureau  chief  begins  worid  tour; 
to  iaunch  coiumn  on  return 


By  I.  William  Hill 

After  33  years  in  the  front  row  for 
great  news  events  in  Washington,  Buf¬ 
falo  Eveniufi  News  bureau  chief  Lucian 
C.  Warren  is  retiring  soon  to  do  what  he 
likes  best — travel  as  well  as  write. 

Few  Washington  journalists  are  better 
known  and  even  fewer  have  Warren’s 
triple  crown  record  of  heading  three  such 
prestigious  organizations  as  the  National 
Press  Club  (1955),  the  Gridiron  Club 
(1975)  and  the  Standing  Committee  of 
Correspondents  (1968). 

Ask  him  what  part  of  his  work  he’s 
enjoyed  most  and  you  find  it’s  been  the 
travel  aspect — spending  10  days  in  Viet¬ 
nam,  or  visiting  Eastern  European 
Communist  countries  in  1972  to  write  a 
series,  or  spending  six  weeks  in  Scan¬ 
dinavia  in  1977  to  provide  political  and 
economic  background  on  four  Nordic 
countries,  or  reporting  on  middle  Europe 
in  the  ‘60s,  or  covering  U.S.  naval  man¬ 
euvers  in  the  North  Sea  in  the  ‘50s. 

Ask  him  about  his  most  vivid 
memories,  however,  and  he’ll  say  it  was 
his  first  months  in  Washington,  when  the 
capital’s  special  glitter  included  FDR’s 
promising  a  big  news  announcement  that 
turned  out  to  be  “No  press  conference 
tomorrow”;  VE  day  with  UPl’s  Merri- 
man  Smith  continuing  to  work  with  a 
broken  arm;  and  President  Truman  and 
the  dropping  of  the  first  atom  bomb.  He 
also  likes  to  recall  Truman’s  playing  the 
National  Press  Club’s  piano  with  Lauren 
Bacall  perched  atop  it. 

Born  in  Jamestown,  N.Y.  in  1913,  he 
was  graduated  from  Denison  University 
in  1936  with  an  AB  degree. 

“1  don’t  know  why  1  became  a  news¬ 
paperman,”  Warren  told  E&P,  “but  I 
never  considered  doing  anything  else.” 

His  career  began  on  the  Jamestown 
Eveniufi  Journal,  while  he  was  still  in 
high  school  and  continued  from  1937  to 
1943  as  a  city  staff  reporter  on  the  Buf¬ 
falo  Courier-Express .  He  became  Wash- 


Lucian  C.  Warren 

as  ington  correspondent  of  the  Courier- 
le  Express  in  1945  and  bureau  chief  for  the 
’s  Buffalo  Evening  News  in  1968. 
at  Actually.  Warren  left  his  bureau 
:e  chief  duties  on  August  30  when  he  and 
ri-  his  wife,  the  former  Katherine  Smith, 
a  started  an  around-the  world  journey, 
id  returning  October  6. 
le  “On  October  I,  however,”  Warren 
[le  said,  “1  begin  writing  a  column  on  which 
jn  I’m  already  negotiating  syndication  ar¬ 
rangements.” 

he  Against  the  time  of  Warren’s  depar¬ 
ty  ture,  former  Congressman  Richard  D. 

(Max)  McCarthy  has  been  added  to  the 
s-  Washington  staff  of  the  Buffalo  Evening 
I  News.  McCarthy  served  three  terms  in 
Congress  representing  Buffalo  beginning 
vn  in  1964  and  served  for  two  years  as  the 
in  press  attache  in  the  U.S.  embassy  at 
to  Iran.  More  recently  he  has  served  on  the 
if-  White  House  staff,  working  on  legisla- 
ih-  tive  affairs. 
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If  you  want  a  stronger 
America,  there  isif t  einy  cturice. 


eral  cargo  shippers  know, 
at  rates  competitive  with 
most  foreign  flag  ships. 
What  we  need  to  do  is  uti¬ 
lize  these  modern-day 
advantages  of  the  (J.S. 
merchant  fleet  to  rebuild  it 
to  its  rightful  position 
among  world  fleets. 

If  you’d  like  to  know 
more,  send  for  our  booklet 
on  (J.S.  Flag  Shipping. 
Write  National  Maritime 
Council,  Dept.  G,  Box 
7345,  Washington,  D.C. 
2(D044. 


Natonal  Maritime 
^sCoundl 

Management  and  labor 
working  together 
for  a  strong,  stable  (J.S. 
flag  shipping  industry. 


The  choice  has  to  be  (J.S. 
flag  shipping,  if  you’re 
concerned  with  the  future 
well-being  of  our  country. 

Since  World  War  11,  the 
fleet  of  (J.S.  flag  cargo 
ships  has  dwindled  from 
over  4800  to  577.  In  that 
same  period,  the  number 
of  Russian  ships  has 
expanded  to  four  times  the 
number  of  ours.  Today, 
while  other  major  nations 
have  about  50%  of  their 
foreign  trade  carried  on 
their  own  cargo  ships,  the 
(J.S.  has  less  than  6%. 

How  does  this  low 
level  of  participation 
affect  our 
future  well¬ 
being?  As 
our  merchant 


fleet  loses  strength,  we 
lose  stature  in  the  interna¬ 
tional  shipping  commu¬ 
nity.  We  lose  leverage  in 
the  discussion  of  interna¬ 
tional  freight  rates.  We 
lose  a  vital  defense  arm  in 
case  of  emergency.  We 
lose  economically,  too,  in 
our  balance  of  payments, 
in  number  of  American 
jobs,  and  in  taxes  that 
a  stronger  (J.S.  flag 
merchant  marine  would 
generate. 

There’s  no  need  to 
lose.  Today  (J.S.  cargo 
ships  offer  labor  stability 
and  efficient  service,  oper¬ 
ated  by  highly  trained 
crews  and  technological 
innovations  and,  as  gen¬ 


DON’T  GIVE  UP  THE  SHIPS 


Weekday  section 
attracts  readers 
of  defunct  daily 

Twenty  minutes  before  deadline  on 
May  30  the  president  of  Ogden  Newspa¬ 
pers  Inc.  told  his  30-member  staff  that 
the  115-year-old  St.  Charles  (Mo.) 
Banner-News  was  folding  “effective  to¬ 
day.” 

Ogden  Nutting  explained  that  the  pa¬ 
per’s  advertising  was  in  an  “extremely 
difficult”  position.  The  list  of  16,000 
subscribers,  he  announced,  had  been 
sold  to  the  Pulitzer  Publishing  Co.,  pub¬ 
lishers  of  the  St.  Louis  Post  Dispatch. 

That  afternoon,  Post-Dispatch  manag¬ 
ing  editor  Evarts  Graham  moved  in  to 
interview  Banner-News  reporters  and 
editors.  Eight  staffers  were  hired. 

And  the  next  day  a  special  St.  Charles 
section  of  the  Post-Dispatch  appeared, 
written  and  edited  by  the  selected  eight. 

About  12,000  Banner-News  subscrib¬ 
ers  began  receiving  the  Post-Dispatch 
with  the  new  section  at  no  additional 
cost.  8,000  residents  were  already  sub¬ 
scribing  to  the  St.  Louis  daily. 

The  paper  says  it  has  succeeded  in 
keeping  6,000  to  8,000  of  those  former 
Banner-News  readers. 

The  section  as  of  July  17  is  being  pub¬ 
lished  under  the  name  of  the  St.  Charles 
Post  in  new  offices  located  on  Main 
Street  in  St.  Charles.  Its  page  count  has 
grown  from  four  to  eight  pages  and  in¬ 
cludes  352  columns  of  local  news  Mon¬ 
day  through  Friday. 

News  copy  is  written  on  VDTs  and 
sent  directly  into  computers  at  the 
downtown  Post-Dispatch,  where  it  is 
given  final  editing.  Other  copy  is  still 
being  transmitted  by  telecopiers  but  soon 
all  of  it  will  be  handled  electronically. 

So  far  the  biggest  problem  the  new 
section  has  had  to  overcome  has  been 
the  community’s  reaction  to  the  way  the 
Post-Dispatch  took  over. 

“St  Charles  is  a  pretty  close  knit- 
community,”  said  Robert  Christman,  a 
veteran  Post-Dispatch  reporter  and 


editor  of  the  section.  “And  the  way  the 
paper  went  out  of  business  left  a  pretty 
bad  taste  in  some  people’s  mouths.  They 
felt  that  the  big  bad  Post  from  downtown 
had  just  moved  in.  Actually,  they  Just 
bought  the  subscription  list.” 

Trying  to  convince  the  guys  downtown 
at  the  Post  that  a  small  town  paper  has  to 
do  some  things  differently  than  its  men¬ 
tor  took  some  time,  too,  Christman  said. 

“The  Post  doesn’t  run  the  names  of 
funeral  parlors  in  obits.  But  in  a  com¬ 
munity  this  small  it’s  not  considered  free 
advertising  but  a  public  service.  We  got 
dozens  of  phone  calls  when  we  didn’t  run 
them,”  Christman  said. 

Ad  linage  has  picked  up  recently. 
Christman  added  and  there  seems  to  be 
plenty  of  potential  for  future  increases. 

St.  Charles  County’s  population  in¬ 
creased  75.5*^  from  I960  to  1970.  It  now 
stands  at  115,400,  with  an  estimated 
growth  rate  of  47.99f  between  1970  and 
1980. 

Gannett  dailies 
help  N.Y.  theaters 

Art  DeSanto,  entertainment  advertis¬ 
ing  director  for  Gannett’s  Westchester/ 
Rockland  Newspapers  out  of  White 
Plains,  came  to  the  aid  of  the  League  of 
New  York  Theatres  &  Producers  in  the 
newspaper  strike. 

He  ordered  in  a  2  column  reverse  plate 
under  his  thrice  weekly  groupings  of  al¬ 
phabetical  ads  for  Broadway  produc¬ 
tions,  now  expanded  to  a  daily  listing, 
advising  their  readers  “For  complete 
theater  info  call  Broadway  Hot  Line- 
212-869-3010  Everyday  including  Sunday 
10  a.m.-8  p.m.) 

Fred  Golden,  Ash/LeDonne  exec, 
says  W/R  Newspapers  were  the  first  to 
come  thru  starting  August  10  with  their 
10  dailies. 

Westchester/Rockland  also  pioneered 
starting  in  1975  a  Broadway  contract 
with  the  League  of  New  York  Theatres 
to  rebate  on  a  yearly  basis  tabulated  on 
total  utilized.  The  deal  was  set  by  Mark 
Arnold,  then  v.p.  of  advertising,  now 
based  in  Gannett’s  Rochester  headquar¬ 
ters. 
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0-off  coupon 
retains  new 
subscribers 

The  Minneapolis  Star  capped  a  suc¬ 
cessful  circulation  sales  drive  with  a 
“budget-stretcher  coupon”  idea  that  re¬ 
sulted  in  a  coupon  return  rate  almost  two 
times  higher  than  the  national  average 
for  direct-mail  coupons. 

Using  the  “budget-stretcher  coupon,” 
readers  who  had  Joined  the  Star  sub¬ 
scriber  lists  during  a  special  January- 
February  offer  were  provided  with  a 
coupon  worth  800  toward  payment  of 
their  Star  delivery  bill.  The  coupon  could 
be  redeemed  from  the  time  they  received 
it  (April  10  -  14)  through  December  31, 
1978. 

Ruth  Dixon,  a  subscriber  promotion 
department  staff  member  and  the  idea’s 
originator,  said  the  circulation  depart¬ 
ment  is  still  receiving  coupons.  To  date 
over  3,600  have  been  turned  in,  totaling 
an  I89f  return.  National  averages  for 
direct-mail  coupon  usage  are  10.2'%. 

“The  Budget-Stretcher  Coupon  was 
an  effective  retention  tool  for  five 
reasons,”  Dixon  said. 

“First,  it  continued  the  savings  theme 
that  had  originally  attracted  20,(X)0  new 
Star  customers.  Second,  it  arrived  in 
their  homes  around  the  time  they  were 
deciding  whether  or  not  to  continue  their 
subscription. 

“The  coupon  drew  attention  to  a  letter 
that  accompanied  it,  which  included 
promotional  information  about  the  Star. 
After  the  letter  explained  the  coupon,  it 
explained  how  Star  subscribers  could 
save  even  more  with  their  Star 
subscriptions — in  time,  money  and  has¬ 
sles. 

“The  coupon,  in  conjunction  with  the 
letter,  showed  subscribers  that  the 
newspaper  cared  about  them  and  was 
trying  to  meet  their  daily  needs.  It 
acknowledged  that  at  times  everyone’s 
personal  budget  needs  a  boost  and  it  of¬ 
fered  immediate  aid  for  this  problem. 

“And  finally,  the  Budget-Stretcher 
Coupon,  because  it  was  good  through  the 
end  of  the  year,  encouraged  customers  to 
think  in  terms  of  long-range  subscriber- 
ship.” 

Over  1 .500  coupons  were  remitted  dur¬ 
ing  the  first  month  of  the  promotion  and 
another  1,400  during  the  second  month. 
More  than  500  customers  retained  and 
used  the  coupons  two  months  later. 
Another  250  customers  waited  three 
months  to  trade  them  in. 

Bagdikian  cited 

Ben  Bagdikian  was  cited  as  “Jour¬ 
nalism’s  most  perceptive  critic”  at  an 
awards  luncheon  sponsored  by  the 
American  Society  of  Journalism  School 
Administrators  at  the  University  of 
Washington. 
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Bell  Canada,  publishers 
unveil  Videotex  system 


IPSCO 

APPOINTMENT 


Warren  P.  Woodworth 


The  election  of  Mr.  Warren  P. 
Woodworth  as  Senior  Vice- 
President  of  International  Paper 
Sales  Company  Inc.  was  an¬ 
nounced  by  Mr.  J.  Hugh  Wha¬ 
len,  President  of  International 
Paper  Sales  Company  Inc.,  fol¬ 
lowing  a  recent  meeting  of  the 
Board  of  Directors. 

Mr.  Woodworth  joined  Interna¬ 
tional  Paper  Sales  Company  Inc. 
in  1954  and  since  then  has  held  a 
number  of  senior  marketing  po¬ 
sitions,  both  in  the  United  States 
and  Canada.  His  most  recent  po¬ 
sition  was  Vice-President,  Mar¬ 
keting. 

International  Paper  Sales  Com¬ 
pany  Inc.  is  a  wholly  owned  sub¬ 
sidiary  of  Canadian  International 
Paper  Company  and  markets 
newsprint  and  groundwood 
printing  grades  on  a  worldwide 
basis. 
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By  Earl  Wilken 

Two  Canadian  newspaper  organiza¬ 
tions  Southam  Press  Ltd.,  and  Torstar 
Corp.,  in  concert  with  Bell  Canada  will 
hold  a  pilot  demonstration  early  in  1979 
of  an  interactive  data  and  information 
system  known  generically  as  Videotex. 

The  announcement  comes  less  than  6 
months  after  INSAC  Ltd.,  unfolded  its 
plan  to  market  the  British  Post  Office’s 
interactive  data  and  information  system 
Viewdata  (now  known  as  Prestel)  in  the 
United  States.  (See  E&P  May  6.) 

Both  systems  are  designed  to  permit 
either  business  or  home  users  to  interact 
with  an  outside  data  base  via  the  tele¬ 
phone  and  a  television  set. 

Prestel  (formerly  viewdata)  is  about  to 
launch  a  one  year  market  test  in  the 
United  Kingdom:  however,  starting 
dates  have  been  changed  twice.  New 
date  is  September  1. 

A  number  of  U.S.  newspaper  firms 
have  agreed  to  participate  in  the  British 
system’s  test  as  Information  Providers. 
Harte-Hanks  Communications  was  the 
first  U.S.  newspaper  organization  to  an¬ 
nounce  participation  and  just  recently 
the  New  York  Times  said  it  would  pro¬ 
vide  a  weekly  summary  of  major  interna¬ 
tional,  U.S.  domestic  and  business  news 
and  editorials  derived  from  Times 
abstracts  in  the  Information  Bank.  The 
Times  will  also  provide  excerpts  from 
stamp,  coin  and  photography  columns 
along  with  a  listing  of  New  York  City 
tourist  attractions  plus  reviews  of  enter¬ 
tainment  offerings  and  restaurants  for 
Britons  planning  trips  to  the  New  York 
area. 

Now  Bell  Canada  which  has  been  en¬ 
gaged  in  research  for  several  years  on  an 
interactive  data  and  information  system 
becomes  the  major  motivating  force  in 
North  America.  It  is  possible  this  Cana¬ 
dian  action  will  move  the  American 
Telephone  &  Telegraph  Company  to 
take  off  the  wraps  of  its  interactive  data 
and  information  system  designed  for  the 
home  and  business  markets. 

The  Bell  Canada  scenario  calls  for  an 
early  1979  pilot  test  demonstration  using 
one  data  base  and  a  limited  number  of 
terminals.  Then  in  1980  a  market  test 
with  either  1500  or  2000  in  home  and 
office  terminals.  After  that  time  frame  it 
is  conceivable  the  system  will  be  ready 
for  wide  commercial  application. 

Videotex,  as  it  is  known  today,  will 
differ  in  overall  network  design  from  the 
British  Prestel  system  (several  major 
data  bases)  in  that  distributed  data  bases 
for  local  information  will  be  positioned 


throughout  Canada  while  fewer  major 
data  bases  will  exist  for  non-local  or 
higher  level  informational  needs.  Re¬ 
sponse  time  will  be  faster  when  provid¬ 
ing  local  information  and  higher  level  re¬ 
quests  will  take  slightly  longer.  It  is  vis¬ 
ualized  that  major  data  bases  along  with 
distributed  data  bases  will  be  interfaced 
to  a  nationwide  communications  net¬ 
work  permitting  an  individual  to  access 
any  data  base  regardless  of  location.  For 
the  present  a  Bell  Canada  spokesman 
said  he  did  not  believe  global  hook-ups 
would  be  part  of  the  initial  configuration. 
However,  he  did  say  U.S.  interested  par¬ 
ties  might  access  the  Canadian  system. 
Videotex  is  being  designed  primarily  for 
residential  consume!-  areas. 

Bell  Canada  is  not  linked  in  a  corpo¬ 
rate  mode  with  any  Bell  System  in  the 
U.S.  and  has  approximately  9  million 
customers  in  the  provinces  of  Ontario 
and  Quebec.  Through  the  Trans  Canada 
Telephone  System  (TCTS)  Bell  Canada 
is  interconnected  with  8  other  major 
telephone  systems  in  the  country. 

All  hardware  and  software  for  the  sys¬ 
tem  is  being  handled  by  Bell  Canada  with 
the  support  of  Bell  Northern  Research 
Ltd.  (counterpart  of  Bell  Labs  in  U.S.) 
and  Northern  Telecom  Manufacturing 
(counterpart  to  Western  Electric  in 
U.S.). 

Although  the  Videotex  system  will  use 
a  tree  program  similar  to  the  British  sys¬ 
tem  for  selecting  data  to  be  displayed  on 
the  tv  screen,  present  design  decisions 
have  a  black  box  interface  to  the  tv  set. 
The  interface  will  incorporate  data 
modem,  character  generator  and  dialing 
function.  Videotex  will  also  have  an 
alpha-numeric  keypad  that  resembles  a 
hand  held  calculator  for  interaction  with 
the  data  base. 

A  major  thrust  in  the  Canadian  design 
is  the  concept  of  a  family  of  terminals 
that  will  incorporate  all  of  the  latest 
micro-processor  techniques  for  handling 
data. 

The  two  newspaper  organizations 
have  gained  prior  experience  in  data  base 
publishing  through  their  joint  venture  in 
INFOMART.  This  program  started  in 
November  of  1975  and  provides  a  search 
service  for  customers  as  well  as  a  data 
bank  service. 

Gordon  Johnson,  assistant  director  of 
business  development  for  Bell  Canada  at 
Hull,  Quebec  indicated  the  telephone 
company  would  acknowledge  inquiries 
from  U.S.  newspaper  organizations  in¬ 
terested  in  learning  more  about  Vid¬ 
eotex. 
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Davies  named  editor 
of  Kansas  City  S&T 

Michael  J.  Davies,  34,  will  become 
editor  of  the  Kansas  City  Star  and  Times 
in  October.  His  appointment  was  an¬ 
nounced  by  James  H.  Hale,  president 
and  publisher. 

Davies  is  currently  managing  editor  of 
the  Coiirier-Joarnal  in  Louisville.  Prior 
to  that  he  was  managing  editor  of  the 
Louisville  Times,  which  he  joined  in  1967 
on  the  copy  desk. 

Davies  succeeds  William  W.  Baker  as 
editor  of  the  Kansas  City  newspapers. 
The  post  has  been  vacant  since  Baker 
retired  following  the  sale  of  the  Star  and 
Times  to  Capital  Cities  Communications 
Inc. 

Hale  also  announced  the  promotion  of 
Gerald  Garcia,  34,  to  assistant  to  the 
publisher.  Garcia  was  director  of  news¬ 
room  operations. 

Hook  named  GM 

Sanders  Hook,  general  manager  of  the 
La  Crosse  (Wise.)  Tribune  since  August 
of  1973,  will  assume  the  same  position 
with  the  Bismarck  (N.  D.)  Tribune  Sep¬ 
tember  1. 

Lee  Enterprises,  Inc.,  Davenport, 
Iowa,  which  owns  the  La  Crosse 
Tribune,  purchased  majority  interest  in 
the  Bismarck  Tribune  earlier  this  month. 


U.S.  reporters  get 
Soviet  reprimand 

New  York  Times  reporter  Craig  Whit¬ 
ney  and  Baltimore  Sun  reporter  Harold 
Piper  were  reprimanded  by  the  Soviet 
Foreign  Ministry  last  week  for  their  al¬ 
leged  disrespect  to  Moscow  City  Court 
during  the  recent  libel  trial  against  them. 

The  two  reporters,  who  were  found 
guilty  of  libeling  Soviet  tv  officials  in 
stories  they  wrote,  were  called  to  an  in¬ 
formal  meeting  with  Lev  Krylov,  deputy 
chief  of  the  Foreign  Ministry  press  de¬ 
partment. 

Krylov  said  the  reporters  deserved  to 
be  stripped  of  their  accreditation  which 
would  bring  automatic  expulsion  from 
the  Soviet  Union.  He  said,  however,  that 
the  Foreign  Ministry  press  department 
decided  to  deliver  only  a  warning. 

The  two  reporters  were  found  by  the 
court  on  July  18  of  having  slandered 
Soviet  tv  officials  by  writing  stories  that 
cast  doubt  on  the  authenticity  of  a  tv 
confession  by  jailed  Soviet  dissident 
Zviad  Gamsakhurdia. 

Whitney  and  Piper,  under  protest, 
each  paid  $73  in  tines  and  shared  court 
costs  of  approximately  $3,400. 

The  two  reporters  said  one  of  the 
reasons  they  did  not  attend  the  hearing 
was  that  Moscow  City  Court  Chief  Judge 
Lev  Almazov  had  told  them  it  was  not 
mandatory  for  them  to  attend. 


McClatchy  buys 
S.  Calif,  newspaper 

An  agreement  has  been  reached  for  the 
purchase  of  the  Gilroy  (Calif.)  Dispatch 
by  The  El  Dorado  Publishing  Company, 
a  subsidiary  of  McClatchy  Newspapers, 
Sacramento,  Calif. 

The  southern  Santa  Clara  county 
newspaper  is  being  purchased  from  Jerry 
Fuchs  and  Millard  Hoyle  who  owned  the 
paper  since  1972.  The  Dispatch  is  pub¬ 
lished  three  days  a  week  and  has  a  circu¬ 
lation  of  6,500. 

Eugene  Wells,  former  publisher  of  the 
Lakeland  (Fla.)  Ledger,  will  serve  as 
publisher  of  the  Dispatch  and  vicepresi¬ 
dent  of  El  Dorado  Publishing. 

Des  Moines  Register 
to  buy  Wise,  daily 

Waukesha  (Wise.)  Freeman,  owned 
by  the  Youmans  family  for  104  years, 
will  come  under  the  ownership  of  Des 
Moines  Register  &  Tribune  Co.  next 
January  when  the  firm  exercises  an  op¬ 
tion  to  buy  the  26,000-circulation  daily 
for  $8  million,  payable  over  6  to  10  years. 

The  option  to  buy  feature  in  the  ag¬ 
reement  is  to  take  advantage  of  a  lower 
capital  gains  tax  should  the  proposed 
change  in  the  tax  law  is  enacted. 


How  well  is  your  community  protecting  its  citizens  from  these  dangers?  To  help 
reporters  answer  that  question.  State  Farm  has  develdped  a  booklet  that 
provides  story  ideas  invoiving  10  topics  related  to  these  threats  to  life 
and  property.  Cailed  So  You’re  Thinking  About  Doing  A  Story  On...  ^ 

the  booklet  gives  you  the  questions,  not  the  answers. 

But  it  does  provide  a  brief  overview  of  the  probiem.  .  ^ 

And  it  tells  you  where  you  may  be  ^ 

able  to  get  the 


For  your  FREE  copy, 
send  us  the  coupon  below. 


Media  Information  Service  . 

Public  Relations  Dept. 

State  Farm  Mutual  J^pL 

Automobile  Insurance  Company 

One  State  Farm  Plaza  insuianci 

Bloomington.  111.61701 

Please  send  me  a  free  copy  of  your  booklet  So  Vbu're  Thinking  About  Doing  A  Story  On. 


Name 


Publication  or  station. 


Address 
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Newspeople  in  the  news 


John  W.  Reid — appointed  chief  of 
bureau  at  Charleston  for  Associated 
Press  operations  in  West  Virginia.  Reid, 
correspondent  at  Montpelier,  Vt.,  since 
1976,  succeeds  Richard  W.  Buholz,  who 
requested  reassignment  and  will  be¬ 
come  AP  broadcast  editor  at  Denver, 
effective  September  5. 

*  *  ♦ 

Carter  Barber— named  business  and 
financial  editor  of  the  Van  Nays  (Calif.) 
Valley  News.  He  joined  the  News  in  1975 
as  a  copy  editor,  following  a  30-year 
career  with  East  and  West  coast  news¬ 
papers. 

♦  ♦  * 

Gerald  A.  Schultz — named  personnel 
administrator  of  the  Detroit  News  and 
will  coordinate  personnel  functions  at 
the  North  Plant,  Sterling  Heights,  Michi¬ 
gan  production  facility.  Schultz  was  for¬ 
merly  compensation  and  benefits  man¬ 
ager.  Assuming  Schultz’  former  respon¬ 
sibilities  will  be  Gloria  Beattie,  assistant 
compensation  and  benefits  manager. 

%  ^ 

Kenneth  Savold,  assistant  general 
foreman  of  Newsday,  Long  Island — 
promoted  to  assistant  production  man¬ 
ager. 

♦  ♦  ♦ 

Will  Hearst,  managing  editor  of  Out¬ 
side  Magazine,  a  publication  started  by 
Rolling  Stone  two  years  ago — has  re¬ 
signed  to  become  an  assistant  managing 
editor  of  the  Los  Angeles  Herald- 
Examiner.  He  previously  worked  as  an 
editor  and  reporter  with  the  San  Fran¬ 
cisco  Examiner.  Outside  Magazine  is 
being  moved  from  San  Francisco  to  New 
York. 

*  *  * 

Robert  A.  Fleischer — appointed  man¬ 
aging  editor  of  the  Bryan/College  Station 
(Tex.)  Eagle. 

*  *  * 

Bruce  R.  Cannady — to  the  Statesman- 
Journal  Co.,  Salem,  Oregon  as  company 
controller  from  the  Olympia  (Wash.) 
Daily  Olympian.  He  fills  the  vacancy 
created  by  the  death  of  Don  Hardy. 


Fred  A.  Stickel,  president  and  pub¬ 
lisher  of  the  Portland  Oregonian,  has 
been  elected  1978-79  president  of  the 
Oregon  Newspaper  Publishers  Associa¬ 
tion.  He  succeeds  Leroy  Zimmerman, 
publisher  of  the  Cottage  Grove  Sentinel. 
Stickel  is  a  native  of  New  Jersey  and 
began  his  career  as  an  ad  salesman  for 
the  Jersey  Observer,  Hoboken  and  then 
joined  the  Jersey  Journal,  Jersey  City, 
leaving  the  paper  as  publisher  and 
moving  to  the  Oregonian  as  general 
manager  1967. 

Barry  Burkhart — promoted  to  sports 
editor  and  Verne  Boatner — named 
sports  director  of  the  Arizona  Republic, 
Phoenix. 

♦  ♦  * 

Ian  Mackenzie,  publisher  of  the  Por¬ 
tage  la  Prairie  (Man.)  Leader — elected 
president  of  the  Canadian  Community 
Newspapers  Association. 

*  *  * 

Scott  T.  Donaldson,  director  of  per¬ 
sonnel  and  community  relations,  Elmira 
(N.Y.)  Star-Gazette,  named  classified 
advertising  manager.  He  has  been  with 
the  newspaper  since  1957  in  various 
posts. 

Margaret  M.  Pesesky — named  promo¬ 
tion  director. 


David  I.  Lewin — to  the  staff  of  Interna¬ 
tional  Medical  Tribune  Syndicate,  Wash¬ 
ington,  D.C.,  as  news  editor  from  staff 
writer  for  the  International  Medical 
News  Group  in  Rockville,  Maryland. 

^  Hi  Iff 

Vince  Smith,  circulation  marketing 
manager  of  the  Bridgewater  (N.J.) 
Courier  News — named  home  delivery 
sales  manager.  With  the  paper  since 
April,  1977,  Smith  was  formerly  with 
the  Doyle  St  own  (Pa.)  Daily  Intelligencer. 

*  *  * 

John  H.  Howard — named  director  of 
press  information,  Hollywood,  CBS  En¬ 
tertainment.  Howard  has  been  with 
CBS  since  1961  and  earlier  was  reporter 
with  the  City  News  Bureau,  Chicago  and 
La  Junta  (Colo.)  Tribune-Democrat. 

*  ♦  ♦ 

Patty  Klug — journalism  graduate  of 
the  University  of  Oregon  with  back¬ 
ground  in  marketing,  advertising  and 
communications — to  the  David  Strong 
Design  Group,  Seattle. 

Hi  Hi  Hi 

Anna  Peck — to  classified  phone  room 
supervisor  of  the  Dubuque  (Iowa)  Tele¬ 
graph  Herald,  replacing  Jeanne  For- 
DONSKi.  resigned  to  devote  time  to  family 
responsibilities.  Peck  has  been  with  the 
Rocky  Mountain  News,  Denver,  and  re¬ 
cently  with  the  Des  Moines  Register. 

Hi  Hfi 

Stephen  T.  Gray,  former  city  editor  of 
the  Monroe  (Mich.)  Evening  News — 
promoted  to  executive  editor  and  George 
J.  Boberg — named  city  editor. 

New  additions  to  the  news  depart¬ 
ment  include:  Margaret  Pettit — to  copy- 
reader;  Michael  A.  Kern — to  copyeader- 
reporter;  Daniel  J.  O’Grady — to  editorial 
page  and  Charles  T.  Slat — to  reporter. 
*  *  * 

Ron  Zink,  formerly  of  the  Dallas 
Times  Herald  circulation  department  and 
East  Texas  circulation  manager  for  the 
Longview  News-Journal — named  Terrell 
(Tex.)  Tribune  circulation  manager.  His 
parents  are  Waco  Tribune  employees. 

Hi  Hi 

Donald  W.  Diehl,  president,  editor 
and  general  manager  of  the  Easton  (Pa.) 
Publishing  Company — elected  to  the 
board  of  directors  of  Playboy  Enter¬ 
prises,  Inc.  Diehl  formerly  was  with 
Time,  Inc.  and  Ottaway  Newspapers. 

H  H  H 

Charles  M.  (“Chuck”)  McCarthy. 
retired  sports  editor  Bristol  (Conn.) 
Press — honored  by  joint  resolution  in 
Connecticut  State  Legislature,  citing  his 
45  years  with  afternoon  daily. 

»|e  4:  * 

Pamela  Lund — named  supervisor  of 
the  Seattle  Post-Intelligencer's  classified 
advertising  department.  She  joins  the 
newspaper  after  a  year  at  the  Seattle 
Times,  where  she  was  an  assistant  clas¬ 
sified  advertising  sales  supervisor. 


Chronicles  of  Genius  and  Folly 

R.  Hoe  &  Company  and  the  Printing  Press  as  a 
Service  to  Democracy 

Frank  E.  Comparato 

The  complete  and  incredible  166-year  history  of  the  world  famous  press  builders 
told  with  never-before-published  19th-century  letters  to,  from,  and  about  the 
newspaper  giants  and  other  great  publishers  of  America. 

Send  for  Free  Literature 

Over  700  pages  beautifully  hardbound;  rare  company  illustrations; 

$29.95  postpaid  ($39.95  after  September  1978) 

Labyrinthos  #21 3,  6355  Green  Valley  Circle,  Culver  City,  Ca.  90230 
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Baumann  Bruckner  Elder  Fischer 


CALIFORNIA  APPOINTMENTS— 

Four  new  editorial  appointments  and  promotions  have  been  made  by 
Editor  Larry  Jinks  of  the  Son  Jose  A4ercury  &  News:  Rob  Elder — to  editor 
of  the  editorial  pages;  Jennie  Buckner — to  features  editor;  J.  Bruce 
Baumann — to  director  of  photography  and  Sidney  Fischer — to  art  direc¬ 
tor. 

Elder,  formerly  with  the  Miami  Herald,  joined  the  Mercury  News  last 
year  as  a  staff  writer.  Buckner,  a  former  assistant  city  editor  at  the 
Detroit  Free  Press,  will  handle  feature  sections  of  both  newspapers  and 
supervise  Action  Line  and  television  staffs.  Baumann,  a  former  picture 
editor  and  photographer  for  the  National  Geographic  and  earlier  a 
newspaper  photographer,  was  at  one  time  women's  editor  of  the  Grand 
Rapids  (Mich.)  Press.  Fischer  has  been  a  staff  artist  for  10  years  and 
will  be  responsible  for  all  non-photographic  editorial  artwork  in  both 
papers. 

Helen  M.  Raece,  a  1978  graduate  of 
the  University  of  Illinois — named  assis¬ 
tant  editor  of  Quill  magazine,  monthly 
publication  of  the  Society  of  Professional 
Journalists,  Sigma  Delta  Chi.  She  suc¬ 
ceeds  Halina  J.  Czerniejewski,  who  re¬ 
signed  to  complete  graduate  studies  at 
the  University  of  Chicago. 

sfc  9{c  tie 

Robert  E.  Powell — to  advertising 
manager  of  the  Lewiston  (Idaho)  Morn¬ 
ing  Tribune .  Earlier  he  was  classified  ad- 
vertising  manager  of  the  Palo  Alto 
(Calif.)  Times.  Rosemary  Brown,  acting 
classified  manager — to  assistant  clas¬ 
sified  manager. 

♦  ♦  * 

Norton  Mockrioge  and  Nicholas 
Minicurri  Jr. — named  to  the  new  posi¬ 
tions  in  the  Customized  Communications 
Department  of  Medical  Economics  Co., 

Oradell,  N.J.  Mockridge  has  been  ap¬ 
pointed  manager,  editorial  development 
and  Minicucci — marketing  and  sales 
manager.  Mockridge  is  an  author  and 
syndicated  columnist  and  joined  the 
company  in  1971. 

^ 

Robby  Trammell  has  resumed  his 
former  position  as  managing  editor  of  the 
Seminole  (Okla.)  Daily  Producer  after 
serving  for  a  short  time  as  manager  of  the 
city’s  Chamber  of  Commerce. 

*  *  ♦ 

Hugh  T.  German — named  area  editor 
of  the  McAlester  (Okla.)  News-Capital 
and  Democrat.  Donna  Hart  has  become 
sports  editor. 

»ic  :1c  4: 

Richard  W.  Lyle — named  an  adver 
tising  account  manager  at  Ketchum, 

MacLeod  &  Grove,  Inc.,  Pittsburgh 
from  an  account  supervisor  with  Marstel 
ler,  Inc.,  Pittsburgh. 
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Theodore  B.  Peterson,  dean  of  the 
College  of  Communications,  University 
of  Illinois  at  Urbana-Champaign — will 
resign  as  dean  next  year  to  return  to  full¬ 
time  teaching.  He  was  appointed  to  the 
post  in  1957  when  the  School  of  jour¬ 
nalism  and  Communications  was  given 
college  status. 

*  *  * 

Charles  W.  Morris — appointed 
United  Press  International  regional 
executive  for  Kansas  and  Missouri  based 
in  Kansas  City,  replacing  Gayland 
Bryant,  who  leaves  UPl  after  10  years  to 
join  the  public  affairs  department  of  the 
New  Mexico  Public  Service  Company. 
Morris  joined  UPl  in  Dallas  last  year. 

♦  ♦ 

Alan  Shearer,  West  Virginia  news 
editor  for  United  Press  International — 
transferring  to  Richmond  as  Virginia 
editor. 

Bruce  Cook,  former  news  editor  for 
UPl  in  Utah,  West  Virginia,  and 
Indiana — replaces  Shearer  in  Charleston 
as  West  Virginia  news  editor.  Both  as¬ 
sume  their  new  posts  in  mid-September. 

John  Gibson,  formerly  a  Waco  (Tex.) 
Tribune  editor — named  managing  editor 
of  the  Clifton  (Tex.)  Record. 
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Sharyn  D.  Quivey — appointed  Pano¬ 
rama  editor  of  the  Asbury  Park  (N.J.) 
Press  and  David  C.  McDaniel — ap¬ 
pointed  business  editor.  Quivey  was  a 
reporter  and  later  Sunday  makeup  editor 
during  9  years  with  the  newspaper. 
McDaniel,  with  the  paper  5  years,  was 
most  recently  editor  of  the  Ocean 
County  section. 

*  *  * 

Norman  Shavin,  most  recently  editor/ 
publisher  of  Atlanta  Magazine  and  30 
years  with  southern  newspapers  and 
magazines — named  director  of  the 
Special  Projects  Division  of  Perry 
Communications,  Inc.,  Atlanta. 

Ne  ♦  ♦ 

James  Pollard — appointed  advertising 
director  of  the  Bryan-College  Station 
Eagle,  Bryan,  Texas — from  retail  ad¬ 
vertising  manager  of  the  San  Angelo 
Standard  Times.  He  replaces  James  F. 
Fowler,  who  joins  the  Chicago  Sun- 
Times. 

♦  *  * 

Steve  Grant,  reporter,  and  Cynthia 
Bercowetz,  consumer  columnist, 
Journal-Inquirer — recipient  of  Media 
Award  (for  work  in  uncovering  fraud) 
and  special  award  (for  “Dear  George” 
Hot  Line  column),  respectively,  from 
Greater  Hartford  Better  Business 
Bureau. 

*  *  * 

Capi'y  Luce — named  advertising  mana¬ 
ger  for  This  Week,  Peachtree  City, 
Georgia.  She  has  been  ad  manager  for 
WPPI  radio,  and  for  the  Time.s-Free 
Press  and  Carroll  County  Georgian,  all 
in  Carrollton,  Georgia. 

*  *  ♦ 

Ai.  CoFi  MAN.  who  had  been  the  horse 
racing  editor  at  the  Detroit  Free  Press — 
to  the  same  position  at  the  Detroit  News. 

♦  *  * 

Jane  Chrlsty — appointed  suburban- 
country  assistant  circulation  manager  of 
the  Washington  Post.  Christy  was  circu¬ 
lation  director  of  the  Gloucester  Times 
and  Times  Advertiser,  Woodbury,  New 
Jersey. 
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Race  Covered 

{Continued  from  pane  II) 


tant  things  are  happening."  he  ex¬ 
plained. 

Burrick  has  covered  the  Triple  Crown 
races  since  the  early  1930s.  He  covered 
his  first  Kentucky  Derby  in  1929  when  he 
was  19  years  old.  "I  was  so  stupid  I 
didn't  know  where  the  press  box  was," 
he  recalled.  "So  1  covered  the  race  sit¬ 
ting  in  the  stands  in  the  pouring  rain." 

"The  change  in  jockeys  for  this  Trav¬ 
ers  is  a  challenge,  a  very  exciting  thing," 
he  stated  before  the  contest,  not  knowing 
that  his  statement  was  prophetic. 

Jack  Patterson  of  the  Akron  Beacon- 
Journal  has  been  writing  about  racing  for 
23  years  and  has  seen  all  Triple  Crown 
races  for  the  past  20  years.  But  this  was 
his  first  time  covering  Saratoga. 

"These  duels  between  Affirmed  and 
.Mydar  caught  my  imagination  so  1  was 
going  to  take  my  vacation  and  come  to 
Saratoga.  Then  my  boss  asked  ‘why 
don't  you  cover  the  Travers?’  People  in 
.\kron  generally  fall  off  their  chairs  at  the 
idea  of  someone  coming  to  Saratoga.  But 
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this  Affirmed-Alydar  thing  has  captured 
their  interest  in  a  very  unusual  way." 

Dave  Feldman  of  the  Chicago  Sun- 
Times  has  covered  Saratoga  "four  or 
five  times”  but  he  "has  never  seen  a 
great  act  like  these  two  horses  are  put¬ 
ting  on."  As  for  Saratoga,  he  says  it’s 
"the  closest  thing  to  Heaven  1  have  ever 
known.  If  you  got  everyone  to  stand  still 
under  the  big  trees  in  the  paddock  on  a 
sunny  afternoon,  you  could  do  the 
greatest  painting  in  the  world.” 

In  the  same  vein.  Jim  Bolus  of  the 
Louisville  Times  described  Saratoga  as 
the  "most  beautiful  place  I  have  ever 
seen.  It’s  like  taking  a  step  back  into 
-America’s  history.  This  is  my  first  visit 
.  .  .  but  I  am  going  to  come  back  next 
year  and  bring  my  wife  and  kids.” 

Bill  Reed  of  the  Louisville  Courier- 
Journal  expressed  a  sentiment  common 
among  the  writers  at  Saratoga.  "Most  of 
us,”  he  said,  "have  been  following  these 
horses  for  a  year  or  more.  1  would  have 
come  to  this  race,  no  matter  what. 
Throughbred  racing  is  very  important  to 
Kentucky.” 

Tom  Cunningham,  sports  writer  and 
columnist  for  the  Albany  (N.Y.)  Times- 
Union,  has  been  covering  Saratoga  al¬ 
most  every  day  for  24  .Augusts..  "This.” 
he  said,  "is  the  biggest  influx  of  press 
I’ve  ever  seen.  Two  of  the  best  horses  in 
history  In  a  single  year  .  .  .  the  year  of 
the  two  A’s  .  .  .  and  it  all  started  in  the 
Hopeful  at  Saratoga  last  August.”  Al¬ 
though  that  was  one  of  their  first  major 
confrontations,  many  of  the  writers 
pointed  out  that  public  interest  in  Af¬ 
firmed  and  Alydar  really  began  picking 
up  steam  after  the  Kentucky  Derby. 

Jenny  Kellner,  racing  writer  for 
United  Press  International,  reported  that 
client  interest  in  racing  stories  has 
jumped  since  the  Affirmed-Alydar  com¬ 
petition  began.  "Take  the  Travers.”  she 
began.  "Normally  1  would  have  done  an 
advance  story  and  a  story  on  the  race 
itself.  But  now  we  are  doing  more  ad¬ 
vance  stories,  feature  stories  and  side 
bars  on  these  two  horses.  There  is  a  de¬ 
mand  for  this  kind  of  coverage  from 
client  newspapers.”  In  addition  UPl 
Newspicture  Service  had  a  force  of  five 
photographers  snapping  away,  coordi¬ 
nated  by  vice  president  F.W.  Lyon  Jr. 

Covering  the  Travers  from  a  different 
angle  were  Bill  Leggett  of  Sports  Illus¬ 
trated.  who  had  a  staff  of  10  persons, 
including  four  photographers  at 
Saratoga.  Demmie  Stathoplos,  widely- 
known  woman  racing  reporter,  was 
among  the  Sports  Illustrated  personnel  at 
Saratoga. 

"This  is  a  major  happening  for  us,” 
Bill  Leggett  explained,  “but  our  story 
doesn’t  begin  until  the  race  is  over.  We 
publish  once  a  week,  not  daily,  so  we 
must  search  for  different  angles,  for  dif¬ 
ferent  kind  of  pictures.  After  the  race,  we 
talk  to  owners,  trainers  and  jockeys,  get¬ 
ting  opinions  and  interpretations  of 


what’s  happened.” 

Sam  McCracken  of  the  Boston  Globe 
has  been  a  turf  writer  for  26  years  and  he 
figured  he  has  reported  on  over  half  a 
million  horse  races.  "This  situation,”  he 
said,  summing  it  up  for  just  about  every¬ 
body,  "is  the  greatest  rivalry  in  the  his¬ 
tory  of  three-year-olds.  They’ve  run  nine 
miles  together  and  there  has  been  a  dif¬ 
ference  of  three  lengths.  You  can’t  get 
more  competitive  than  that.” 

Among  some  of  the  photographers 
covering  the  Travers  was  Gary  Settle,  a 
New  York  Times  staffer  who  was  shoot¬ 
ing  pictures  for  the  Los  Angeles  Times; 
Barton  Silverman,  another  Times  staffer 
who  was  directing  a  staff  of  assistants  for 
Sports  Illustrated;  Joe  DeMaria,  a  New 
York  Post  photographer  shooting  for  the 
interim  newspaper.  City  News:  and  Jim 
McKnight,  Albany,  N.Y.  Bureau  Chief, 
who  directed  the  Associated  Press  staff. 

Kanchuger,  who  was  with  CBS  Radio 
and  tv  until  joining  NYRA  20  years  ago, 
and  Shirley  Day.  his  right-hand  effi¬ 
ciency  expert,  expected  the  record  influx 
of  press  and  began  making  their  plans 
right  after  Affirmed  won  the  Triple 
Crown.  Additional  typewriters  as  well  as 
additional  seats  were  ordered  for  the 
press  box.  Additional  telephone  lines 
were  arranged  for  too  because  as  Kan¬ 
chuger  said,  “there’s  no  advantage  to 
having  the  greatest  story  in  the  world  if 
you  can’t  get  it  out.” 

Kanchuger  and  Day  set  the  number  of 
press  at  300,  noting  "there  were  many 
different  kinds  of  writers  present  includ¬ 
ing  racing  writers,  feature  writers  and 
wire  service  editors.  The  Daily  Racinn 
Torni  alone  had  a  stafl'  of  ten  persons. 
Then  there  were  columnists  from  daily 
newspapers  and  writers  from  weeklies 
seeking  a  few  lines.”  They  solved  the 
problem  of  "who’s  who”  by  issuing  plas¬ 
tic  badges  in  different  colors  that  permit¬ 
ted  access  to  specific  track  locations. 

Even  with  this  advance  planning, 
Kanchuger  was  called  upon  to  utilize  all 
his  diplomatic  skills  on  Travers  Day  as 
he  dealt  with  a  packed  press  box,  settled 
disputes  regarding  locations  of  TV 
cameras  and  personnel  on  the  grand¬ 
stand  roof,  and  cleared  credentials  while 
greeting  old  newspaper  friends  from 
around  the  country  who  came  by  to  say 
hello  to  "Good  Sam,”  as  he  is  known 
throughout  the  racing  industry. 

Getting  places  for  the  visiting  press  to 
stay  also  became  one  of  the  press  office 
concerns  since  hotel  and  motel  space  is 
scarce  in  Saratoga  in  August.  Kanchuger 
and  Day  keep  a  list  of  available  space  but 
some  of  the  last  minute  arrivals  had  to 
stay  as  far  away  as  Albany,  a  45  minute 
drive  from  the  track. 

Highly  regarded  for  her  unflappability 
even  when  confronted  by  a  dozen  scribes 
with  a  dozen  different  requests,  Shirley 
Day  says  the  press  office  also  acts  as  a 
"kind  of  social  secretary”  for  members 
of  the  press. 
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Farber  backed 

(Continued  from  page  10) 


still  be  put  in  jail  if  picked  up  in  Ken¬ 
tucky,  or  the  Michigan  governor  could 
still  extradite.  Branzburg  left  the  Detroit 
Free  Press  in  November,  1974  after  314 
years  there.  He  was  vicepresident  of  the 
Detroit  Newspaper  Guild. 

•  Earl  Caldwell,  who  is  contracted  to 
write  a  three-times-a-week  column  for 
the  New  York  Daily  News  as  soon  as  the 
strike  is  resolved  and  a  former  San 
Francisco  bureau  reporter  for  the  New 
York  Times  sentenced  to  jail  said: 

“A  reporter’s  notebook  is  sacred.  1 
understand  that  reporters  have  to  be  able 
to  protect  sources.  Those  two  things  are 
basic.  I  don't  know  what  all  is  involved 
in  the  Farber  case,  but  a  lot  of  things 
worry  me.  The  book  isn’t  it.  But  a  man  in 
New  Jersey  is  on  trial  for  his  life.  If  there 
is  any  chance  that  one  could  help  prove 
this  man’s  innocence,  the  argument  is  a 
strong  one  for  that  person  to  have  every¬ 
thing  there  is  to  prove  his  innocence. 

“It  just  seems  to  me  like  there  should 
be  some  way  the  situation  could  be 
solved  without  this  all  happening  to 
Farber.  1  don’t  understand  what  it  is  that 
the  defense  is  after.  But  I  would  like  to 
think  that  if  there  is  something  the  report¬ 
er  has  that  is  pertinent  to  the  defense  to 


the  doctor,  that  the  reporter  would  make 
that  available.  There  should  be  some 
way  to  get  his  information  out.  I  just 
think  that  on  the  surface  it  doesn’t  ap¬ 
pear  that  this  is  a  case  where  the  press 
would  want  to  carry  to  the  high  court  as  a 
First  Amendment  issue.  What  makes  this 
case  troubling  to  me  is  we’re  talking 
about  an  individual’s  rights — the  doc¬ 
tor’s.  In  this  particular  case  you  have  to 
have  some  sympathy  for  a  man  on  trial 
for  his  life,  even  though  the  lawyer  could 
be  blowing  some  smoke  in  the  air.’’ 

Caldwell  thinks  the  press  is  suffering 
because  of  the  1972  “Branzburg  deci¬ 
sion.’’ 

•  George  Gruner,  managing  editor, 
Fresno  (Calif.)  Bee,  who  along  with  three 
other  newsmen  on  the  Bee  spent  15  days 
in  1976  in  the  Fresno  County  Industrial 
Farm,  said: 

“We  see  certain  similarities  with  the 
Farber  case  in  that  there  are  instances  in 
the  case  where  the  issue  is  being  con¬ 
fused  by  comments  on  side  issues — the 
book  and  whether  Farber  was  only  in¬ 
terested  in  the  profit  motive — when  it  is 
clear  that  the  essential  point  is  the  First 
Amendment  and  whether  it  means  what 
it  says  or  doesn’t. 

“It  also  occurs  to  me  the  broad  nature 
of  the  subpoena  directs  Farber  to  turn 
over  all  of  his  notes.  There  are  no  limita¬ 
tions.  He  is  asked  to  give  everything  he 
has.  That’s  wrong.  1  absolutely  stand  up 
for  Farber  all  the  way.  In  the  long  run,  an 
individual's  protection  and  right  to  a  fair 


trial  will  be  better  served  by  a  free  press 
totally  unfettered.’’ 

Other  news  people  interested  in  the 
case  may  express  their  views  by  com¬ 
pleting  the  coupon  in  this  issue  on  page 
5. 

Murdoch’s  weekly 
records  gains 

A  story  in  the  August  12  Editor  & 
Publisher,  page  24,  incorrectly  gave  the 
circulation  of  the  Village  Voice. 

The  weekly’s  circulation  prior  to  the 
shut  down  of  New  York’s  three  daily 
newspapers  was  150,000  and  not  15,000 
as  reported  in  the  story.  The  paper  is 
owned  by  Rupert  Murdoch,  New  York 
Post  publisher. 

Bill  Ryan,  publisher  of  the  Voice,  told 
E&P  that  circulation  is  now  300,000  with 
95%  of  the  papers  sold  out  on  news¬ 
stands  in  Manhattan  and  94%  on  stands 
in  other  boroughs. 

He  said  the  classified  ad  count  has 
doubled  since  the  strike  of  the  dailies 
began.  The  normal  weekly  count  is  2,000 
ads,  he  said.  The  count  has  been  running 
over  4,000. 

Display  advertising,  he  said  has 
climbed  from  a  normal  40  pages  to  over 
80  pages  a  week.  He  said  a  Roosevelt  Is¬ 
land  apartment  developer  ran  a  full  page 
ad  in  the  Voice  and  then  cancelled  the 
second  ad  when  they  sold  out  of  avail¬ 
able  rentals. 


Grader  or  motor  patrol? 

The  right  name  is  Caterpillar  12G  Motor  Grader. 
A  familiar  sight  clearing  snow  from  rural  roads, 
shaping  and  smoothing  unpaved  roads;  putting 
the  finishing  touches  on  a  new  driveway  or 
parking  lot.  Weighing  nearly  8  tons,  the  26-foot 
long  12G  can  control-cut  the  land  to  Vs" 
tolerance — and  do  it  year  after  year. 

There  are  several  kinds  of  motor  graders  like 
this,  many  painted  yellow.  But  only  the  12G  is 
made  by  Caterpillar.  CATERPILLAR  and  CAT  are 
registered  Trademarks  of  Caterpillar  Tractor  Co. 


When  you  use  our  name,  please  make  sure 
you’re  talking  about  our  products.  We  make 
wheel-type  tractors  and  loaders,  track-type 
tractors  and  loaders,  off-highway  trucks,  diesel 
engines,  compactors,  excavators,  and  log  skidders 
as  well  as  motor  graders. 

Thanks. 


Caterpillar.  Cat  and  CB  are  Trademarks  of  Caterpillar  Tractor  Co 


400  newspapers  run 
Action  Line  coiumns 


One  of  the  most  effective  avenues  of 
social  action  open  to  the  American  con¬ 
sumer  is  one  that  is  often  overlooked  in 
evaluating  the  impact  of  the  consumer 
movement.  It  is  the  action  line  journalist. 

The  growth  of  the  action  line  concept 
has  paralleled  the  growth  of  the  Ameri¬ 
can  consumer  movement  since  the  early 
60's.  It  has  been  responsible  for  advising 
millions  of  consumers  in  ways  of  solving 
problems  as  well  as  actually  solving 
others  for  them. 

Action  line  Journalsim  was  born  in 
1961. 

Houston  was  then  growing  rapidly. 
The  population  explosion  was  creating 
what  has  been  called  the  “instant  city.” 
As  hordes  of  new  people  moved  into 
Houston,  they  strained  the  services  of 
the  city.  They  experienced  problems  get¬ 
ting  things  done — getting  pot  holes  fixed 
and  streets  cleaned,  for  example. 

The  then  editor  of  the  Houston 
Chronicle,  Bill  Steven,  had  an  idea.  “It 
had  been  rumbling  around  in  my  head  for 
sometime — since  my  days  with  the  Min¬ 
neapolis  Tribune,”  he  said. 

The  idea  was  a  new  feature  where 
people  with  questions  or  problems  could 
call  in  for  help.  A  page  one  story  in  the 
Chronicle  on  Sunday,  July  9,  1961,  an¬ 
nounced  the  feature.  “Dial  W-A-T-C- 
H-E-M  Column  Begins  Today,”  the 
headline  said. 

Readers  were  told  they  could  dial  the 
letters  “W-A-T-C-H-E-M”  on  their  tele¬ 
phone  dial,  and  a  man  assigned  by  the 
Chronicle  would  receive  the  recorded 
messages,  investigate  the  problem  de¬ 
scribed,  and  provide  answers.  “This 
includes  investigating  questionable  con¬ 
ditions,”  the  news  story  said.  Charles 
Evans  was  the  first  reporter  assigned  to 
the  column. 

“You  might  say  it  was  a  take  off  on  the 
“Mr.  Fix-it”  type  column,  but  those  had 
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always  been  based  on  mail,”  Steven 
said.  He  reasoned  that  “we  are  in  a  tele¬ 
phone  age,  not  a  writing  age”  in  choos¬ 
ing  to  install  seven  Bell  Telephone  wire 
recording  machines  to  take  the  calls. 
Five  telephone  lines  were  in  operation  on 
that  first  Sunday. 

“It  was  a  horrendous  success,”  Ste¬ 
ven  reports.  “We  thought  for  a  while 
that  it  would  take  over  the  city  room,  but 
we  didn’t  let  it.” 

“We  never  told  readers  how  to  do  it 
.  .  .  we  did  it  for  them.  If  it  involved  the 
city,  we'd  go  to  the  city  for  them — then 
we'd  write  about  the  problems  and  say 
“look  at  the  street — it’s  fixed  now.” 

Evans,  now  the  Chronicle’s  real  estate 
editor,  recalls  that  some  of  the  early 
questions  were  pretty  silly,  but  it  didn’t 
take  long  for  the  column  to  assume  the 
consumer  champion — governmental 
ombudsman,  nature  it  retains  today. 

Evans  was  succeeded  by  Lou  Boyd, 
and  he  was  succeeded  by  Dave  Flowers, 
who  has  supervised  the  Chronicle’s  col¬ 
umn  for  nearly  15  years.  Flowers  today 
has  a  staff  that  includes  another  staff  wri¬ 
ter  and  four  journalism  students  from  the 
University  of  Houston.  Tape  recorders 
have  replaced  the  wire  recorders  and  the 
column  is  now  a  daily  feature. 

Imitators  were  slow  to  follow  the 
Houston  feature.  Steven  said. 

Although  the  concept  was  born  in 
Houston  on  July  9.  1961,  it  apparently 
was  October  2,  1965,  when  the  name 
“action  line”  was  first  attached  to  these 
columns,  according  to  Kenan  Heise, 
now  action  line  editor  of  the  Chicago 
Tribune.  It  was  in  the  now  defunct 
Chicofio  American.  Soon  after,  the 
Miami  Herald  and  Detroit  Free  Pre.ss 
added  action  line  columns.  Often  the 
new  columns  have  adopted  other  names, 
some  with  local  variations.  These  range 
from  “Help,”  “Action  Express.”  and 
“Tell  it  to  George.”  to  “Answer 
Please,”  and  “Action  for  You.” 

The  broadcast  version  of  the  “action 
line”  was  begun  in  1963.  Ellen  Straus  of 
WMCA  radio  in  New  York  City  trained 
volunteers  to  act  as  resources  in  trying  to 
bring  persons  who  had  complaints  in 
contact  with  individuals  or  institutions 
that  could  resolve  them.  The  service 
named  “Call  for  Action,”  (CFA),  began 
expanding  in  1969  when  it  was  funded 
from  the  Urban  Coalition.  Today,  this 
independent  nonprofit  organization  helps 
consumers  through  a  nationwide  net¬ 
work  of  more  than  40  radio  and  televi¬ 
sion  stations. 

Many  variations  exist  in  the  ways  ac¬ 
tion  lines  operate.  Some — about  507f — 
are  written  by  individuals  who  are  iden¬ 


tified  by  their  own  by-lines.  The  other 
half  keep  their  identity  a  closely  guarded 
secret. 

They  handle  from  fewer  than  25  in¬ 
quiries  a  week  up  to  as  many  as  several 
hundred.  Some  action  lines  are  staffed 
by  a  single  individual  who  shares  other 
assignments,  while  others  are  staffed  by 
several  persons.  Their  training  tends  to 
be  as  journalists  and  if  they  have  other 
assignments  these  are  generally  feature 
writing. 

Opinion  samples  have  shown  action 
lines  to  be  among  the  most  popular  fea¬ 
tures,  often  rivaling  Ann  Landers  in 
popularity.  They  are  generally  the  most 
popular  locally — originated  feature,  sev¬ 
eral  papers  reported. 

Some  have  developed  relatively 
sophisticated  methods  of  handling  large 
volumes  of  mail  or  calls.  Others  express 
the  need  for  a  better  system  to  handle  the 
increasing  work  load.  Many  have  de¬ 
veloped  a  list  of  resource  individuals, 
agencies  and  associations  to  whom  they 
turn  with  sticky  or  new  questions.  Often 
these  editors  and  broadcasters  become 
virtual  “detectives”  in  finding  satisfac¬ 
tion  for  consumers. 

A  survey  indicates  action  line  jour¬ 
nalists  believe  they  satisfy  over  75%  of 
the  complaints  which  come  across  their 
desks. 

Most  of  them  can  cite  favorite  cases 
that  have  given  them  greatest  satisfac¬ 
tion.  These  range  from  bringing  a  mother 
and  son  together,  securing  a  full  refund 
on  a  used  car  for  a  consumer,  and  estab¬ 
lishing  a  rape  crisis  center  in  town  to 
cracking  a  fraud  ring,  getting  a  full  refund 
from  a  mail  order  firm,  and  exposing 
phony  bus  trip  scheme. 

In  one  case,  the  Albany  Knickerbocker 
Neuw  action  line  staff  found  itself  involv¬ 
ing  other  action  lines  in  other  cities  and 
the  police  in  solving  a  consumer  com¬ 
plaint  involving  a  solicitation  scheme. 
The  effort  led  to  eventual  exposure  of  the 
racket. 

Corning  Glass  Works,  which  is  spon¬ 
soring  the  first  national  conference  of  ac¬ 
tion  line  journalists  in  Corning,  New 
York,  September  18-20,  said  it  has  iden¬ 
tified  over  400  newspapers  with  action 
line  journalists  and  50  broadcast  outlets 
with  action  line  programs.  “They  repre¬ 
sent  the  most  significant  network  of  so¬ 
cial  action  with  media  clout  in  the  United 
States  today,”  a  Coming  spokesperson 
said. 

A  survey  of  action  line  journalists 
conducted  by  Corning  in  preparation  for 
the  conference  projected  some  future 
trends.  Generally,  editors  and  broadcas¬ 
ters  predicted  that  action  lines  “must 
broaden  their  scope.”  This  ranged  from 
developing  a  consumer  affairs  depart¬ 
ment  in  the  newspaper  or  broadcast  sta¬ 
tion  to  taking  a  more  direct  role  in  con¬ 
sumer  education  and  advocacy  with 
more  investigative  effort  and  special 
(Continued  on  pafte  23) 
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(Continued  from  page  22)  Another  paper  was  done  by  David  recently  initiated  columns,”  Corning 

consumer-oriented  stories.  Beal,  now  with  the  Milwaukee  Journal,  said.  “Some  media  represented  at  the 

Another  proposal  was  for  a  central  while  he  was  a  student  at  Syracuse  Uni-  conference  say  that  they  are  exploring 

clearing  house  of  action  line  journalists  versity.  It  was  a  study  of  350  newspapers  the  possibility  of  starting  such  a  column 

to  share  ideas  and  help  each  other  re-  with  action  line  columns.  or  broadcast  and  believe  this  conference 

solve  widespread  complaints.  Beal’s  study  raises  questions  over  the  will  help  them  do  it  correctly.” 

The  Better  Business  Bureau  appears  clout  of  columns,  contending  that  those 
to  be  the  most-used  resource  of  action  that  use  company  and  brand  names  carry  SGCtlOll  OP  AN 
line  journalists  in  their  complaint  handl-  more  clout  than  those  that  do  not.  The 

ings,  followed  closely  by  the  state’s  at-  use  of  names  is  one  philosophical  differ-  The  Courier-Journal  in  Louisville  has 
torney  general’s  office,  various  state  and  ence  in  action  lines.  produced  a  16-page  tabloid  section  on 

federal  agencies  (FTC,  FDA,  etc.).  The  mix  of  questions  handled  has  led  the  life  and  times  of  Muhammad  Ali  to  be 
Chamber  of  Commerce  and  various  con-  some  action  lines  to  restrict  the  kinds  of  contained  in  the  paper’s  editions  of  Sep- 

sumer  action  panels  were  mentioned,  too.  questions  to  be  handled.  Others  attempt  tember  12.  The  section  has  been  sold  to 

The  biggest  areas  of  concern  to  action  to  answer  most  questions.  1 1  other  newspapers  with  a  total  circula- 

line  editors  are  mail  order  complaints  The  mix  of  questions  have  led  some  tion  of  4.5  million, 

and  automobile  complaints.  These  are  action  line  journalists  to  use  their  papers 

trailed  at  some  distance  by  landlord/  or  broadcasts  to  provide  information  for 
tenant  problems,  governmental  red  tape,  consumers  about  particular  agencies 
government  services,  merchandise,  in-  which  assist  consumers  with  their  prob- 
surance,  utility  and  magazine  subscrip-  lems.  The  hope  is  that  by  providing  this 
tions.  kind  of  information,  the  action  lines  will 

Over  two-thirds  of  the  action  line  col-  reduce  the  number  of  inquiries  and  moti- 
umns  are  daily  features.  By  a  five  to  one  vate  consumers  to  pursue  their  problem 
margin,  action  line  journalists  believe  through  the  proper  channels, 
they  have  the  full  support  of  their  pub-  For  several  years  the  Miami  Herald 
Usher  or  station  manager,  particularly  published  an  “Action  Clearinghouse.”  It 
where  big  advertisers  are  involved.  was  a  list  of  all  action  line  editors,  and  it 
The  survey  cited  major  problems  ex-  was  a  public  service  to  provide  action 
perienced  in  solving  consumer  problems,  line  editors  with  contacts  in  other  cities. 

The  replies  break  down  into  four  A  syndicated  action  line,  called 
categories:  consumer,  business,  com-  “Helpmate,”  was  started  in  Washing- 
munications,  and  action  line  structure.  A  ton,  D.C.  by  Arthur  Rowse.  It  is  featured 
sampling  of  each  follows:  in  a  number  of  newspapers  throughout 

•  Consumers  tend  to  give  incomplete  the  country,  some  that  identify  it  as  syn- 

information,  have  too  high  expectations,  dicated  and  some  who  do  not. 
fail  to  keep  records,  write  illegible  letters  The  importance  of  the  action  line  con- 
and  misrepresent  problems.  cept  is  seen  in  the  decision  by  Presiden- 

•  Business  is  often  unresponsive  or  tial  Assistant,  Esther  Peterson,  to  key- 

uncooperative.  Many  problems  involve  note  the  Coming  conference.  A  number  of 
fly-by-night  companies  which  are  dif-  speakers  range  from  educators  who  have 
ficult  to  trace.  Confusion  is  caused  by  studied  the  origin  of  complaints  and  rep- 
companies  operating  under  several  resentatives  of  consumer  action  panels 
names.  to  representatives  of  government  agen- 

•  Communications.  Moving  com-  cies  and  private  associations  which  ac- 

plaints  or  questions  to  the  right  tion  line  journalists  use  as  resources  in 
source — getting  to  the  right  person,  ina-  solving  consumer  problems, 
bility  of  business  and  government  to  Corning  believes  the  exchange  of 
communicate  effectively  with  the  con-  techniques  in  consumer  complaint  han- 
sumer,  getting  cooperative  communica-  dling  that  will  occur  will  make  these  jour- 
tion  between  government  and  other  nalists  more  effective.  “Those  with  more 
agencies.  sophisticated  complaint-handling  tech- 

•  Action  line  structure.  Lack  of  time  niques  will  share  with  those  who  have 
to  handle  inquiries,  inefficiency,  prob¬ 
lems,  identifying  the  responsible  party, 
advertising  pressure,  limited  knowledge. 

Several  scholarly  papers  have  been 
written  on  the  action  line  concept.  Dr. 

John  A.  Hannigan,  now  a  professor  at 
Scarborough  College,  University  of  To¬ 
ronto,  presented  a  paper  to  the  70th  an¬ 
nual  meeting  of  the  American  Sociologi¬ 
cal  Association  in  New  York  on  the  sub¬ 
ject  “The  Newspaper  Ombudsman  and 
Consumer  Complaints:  an  Empirical  As¬ 
sessment.”  It  concluded  that  the  news¬ 
paper  ombudsman  works  best  as  a  com¬ 
munications  facilitator,  but  less  well  as  a 
dispute  mediator.  Furthermore,  the 
study  indicated  that  the  socially  advan¬ 
taged  are  least  benefited  by  this  concept, 
presumably  because  they  use  it  to  try  to 
solve  more  difficult  problems. 
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^  THIS  MAN  GIVES 
EXPERT  MEDICAL 
ADVICE  FOR  WOMEN 


His  name  is  Dr.  Robert  C.  Newman  and  he’s  the  author 
of  FOR  WOMEN  ONLY,  a  three-times-a-week  question  and 
answer  column  dealing  with  female  topics. 

For  complete  information  and  rates  call  John  J.  Carroll 
coUect  at  (212)  557-2333. 
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FEATURES  AVAILABLE 

AUTOMOTIVE 

HUMOR 

YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers'  car  prob-  I 
lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au-  ■ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217.  i 

SHE'S  BRIGHT,  she's  witty,  she's  wild 
.  .  .  and  her  “SUNNY  SIDE  UP"  columns 
are  the  talk  of  the  town.  She's  Marie 
Prestom.  Copy  pre-set  ready  to  paste  up. 
Free  samples  and  prices  on  request. 
NEW  ERA  ASSOC.,  14  Bay  26  Street, 
Brooklyn,  NY  11214. 

CAN  YOU  AFFORD  not  to?  "On  Wheels," 
US's  oldest,  most  respected  car  column. 
Lively  question  and  answer  format. 
Samples  and  brochure.  M.  Lamm,  Box 
7607,  Stockton,  CA  95207. 

MONEY 

"MORE  FOR  YOUR  MONEY"— Weekly 
column  of  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples.  Mike  Le- 
Fan,  1802  S.  13,  Temple,  TX  76501. 

BUSINESS 

SMALL  BUSINESS  COLUMN:  Popular 
and  practical  feature  for  your  local  busi¬ 
ness  community.  Provides  expert  advice 
for  the  self-employed.  Featured  in 
Newsday,  Miami  Herald  and  other  fine 
newspapers.  Free  samples.  M,  Stevens, 
172  Mill  River  Rd.,  Chappaqua,  N.Y. 
10514. 

MOVIE  REVIEWS 

MOVIES  78 

A  new  syndicated  column  of  film  re¬ 
views.  Bi-weekly  mailing  of  individual  re¬ 
views  including  stills  of  every  major  re¬ 
lease.  Rates  available  on  request.  For 
FREE  SAMPLES  and  further  information 
contact:  Eleanor  Goldstein.  SIRS,  P.O. 

Box  2507,  Boca  Raton,  FL  33432. 

CARTOONS 

POLITICAL  CARTOONS 

Nationally  known,  award-winning  major 
metro  daily  political  cartoonist  with  inci¬ 
sive  graphic  appeal  and  killer  instinct, 
TELLS  IT  LIKE  IT  IS!  Free  standing  so¬ 
cial  issues  included  with  news  breaking 
political  stories  in  horizontal  format. 
Masterful  caricatures  of  headliners. 
Available  5  times  weekly.  Write  for  rates 
and  samples.  Box  5521.  Editor  &  Pub¬ 
lisher. 

MINI  REVIEWS  (Cartoon  illustrated)— 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Cineman  Syndicate,  7  Charles 
Court,  Middletown,  NY  10940. 

SPORTS 

LOCKER  ROOMERS  tells  what's  going  to 
happen  in  sports  before  it  happens  .  .  . 
and  why.  Ideal  for  weeklies.  Very  low 
prices.  FREE  samples.  Gardiner  Sports 
Publications,  812  Hageman  Ave.,  Bur¬ 
lington,  lA  52601. 

COMIC  STRIPS 

0.0. —Wit,  comment,  humour  and  satire 
in  an  ultra-unique  way.  Free  samples: 
Box  5346,  Editor  &  Publisher. 

TRAVEL 

GENERAL 

INCREASE  TRAVEL  LINAGE!  World-wide 
travel  column  now  in  its  5th  year. 
Weekly,  $1.25.  Write  for  free  samples. 

#1  Easy  St.,  Aptos,  CA  95003. 

AWARD-WINNING  columns  by  12  top 
columnists  ranging  from  politics  to  jazz. 
Available  from  News  World  Syndicate. 
401  Fifth  Ave.,  New  York,  NY  10016. 

WEEKLY 

EDITORIAL  CARTOONS  and  comment, 
church  directory  illustrations,  horo¬ 
scope,  movie  reviews,  crossword  puzzle, 
humorous  cartoons,  other  quality  fea¬ 
tures  for  the  weekly  editor  (offset  only). 
Prices  for  all  (11)  features  start  at 
$10.75,  based  upon  circulation. 

MARK-MORGAN  SYNDICATED 
FEATURES 

P.O.  Box  995,  Newman,  Ga.  30263 

Ph.:  (404)  253-5355 

HANDYMAN 

HANDYMAN  column  for  do-it- 
yourselfers.  Weekly.  Inexpensive.  Whit- 
ford.  Box  749,  Marblehead,  MA  01945. 

HORSES 

OF  COURSE,  A  HORSE— why  not?  More 
people  own  and  love  more  horses  than 
ever  before.  It's  a  special  interest  with  a 
broad  appeal,  especially  for  young 
women  readers.  Copley  News  Service, 
P.O.  Box  190,  San  Diego,  CA  92112. 

Feature  Your  Feature  It) 
FEATURES  AVAILABLE 

And  Watch  Your 

Syndicate  Sales  Soar! 

A  REQUEST  TO  ALL  ADVERTISERS: 

To  help  us  expedite  your  questions,  claims  and  payments 
regarding  classified  invoices,  please  indicate  the  invoice 
number  (to  be  found  in  the  upper  right  hand  corner  of 
your  bill)  on  all  correspondences,  and  checks.  This  will 
assure  proper  credit  to  your  account. 

THANK  YOU— E&P  CLASSIFIED  DEPARTMENT 
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ANNOUNCEMENTS  ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES  \  NEWSPAPER  BROKERS 

"How  to  Start  Your  Own  Community  News¬ 
paper,"  an  oversized  136-page  working 
manual  by  award-winning  publisher  John 
McKinney  shows  how  to  succeed  on  your 
own.  New  York  Times  says:  “Covers  every 
conceivable  facet  of  weekly  newspaper 
publishing."  15-day  guarantee.  $9.95  from 
Meadow  Press,  Box  35-E,  Port  Jefferson, 
NY  11777. 

WHITE  NEWSPAPER  SERVICE 
Appraisals,  mergers,  sales.  We  have 
buyers  ready  to  pay  top  prices  for  sound, 
established  properties.  No  charge  for  con¬ 
sultation.  620  W.  Main  St.,  McMinnville, 
TN  37110.  (615)  473-2104  or  473-3715. 

WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.  0.  Box  4(X),  Gadsden,  Ala.  35902 

Ph.  (205)  546-3356 

EXIT  THE  RAT  RACE.  Control  and  Man¬ 
agement  of  quality  color  shop  in  Southeast 
Atlantic  resort  for  as  little  as  $35,000 
cash.  Send  short  resume  with  response  to 
Box  5379,  Editor  &  Publisher. 

CONFIDENTIAL  NEGOTIATIONS 

Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  2(X)45 
(202)  NAtional  8-1133 

FINANCING!  $1,000-$100.000  avail¬ 
able — “overnight".  Entirely  by  mail.  Any 
purpose.  Repay  anytime.  Incredibly  low 
interest.  No  collateral,  cosigners,  special 
conditions.  Full  information,  $2  (refunda¬ 
ble).  Spectrum,  79  Wall  St.-51FS,  New 
York,  NY  10005. 

HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write 
or  call  for  free  consultation.  47  Edgewood 

Dr.,  Cherry  Hill,  N.J.  08003.  (609)  795- 

6026. 

BILL  MATTHEWS  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime;  (813)  733-8053  nights;  or  write 
Box  3364,  Clearwater  Beach,  Fla.  33515. 

No  obligations,  of  course. 

FOR  SALE 

CENTRAL  PRINTING  PLANT,  Zone  9.  $1 
million  plus  gross  sales.  Financially  qual¬ 
ified  only.  445  W.  Rapa  PL,  Tucson,  AZ 
85704. 

NEWSPAPER  APPRAISERS 

NEWSPAPERS  FOR  SALE 

APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship.  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89,  Norton,  Kans.  67654,  or 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission.  Kans.  66207. 

$100,000  DOWN 

$400,000  gross.  California  suburban 
weekly.  Snyder  Newspaper  Brokers,  P.O. 
Box  308,  Lindsay.  CA  93247,  Joseph  A. 
Snyder,  Broker,  Kenneth  A.  Snyder, 
Salesman. 

APPRAISALS  FOR  ALL  PURPOSES 
Newspaper  Service  Co.,  Inc.  P.  0.  Dr. 
12428,  Panama  City,  Fla.  32401. 

LARGE  CALIFORNIA  weekly  $40,000 
down— rapidly  growth  22  miles  from  larger 
town.  Need  financially  strong  publisher  to 
build  paper.  Fine  climate.  Snyder  News¬ 
paper  Brokers,  P.O.  Box  308,  Lindsay,  CA 
92347. 

NEWSPAPER  BROKERS 

QUALITY  Alaska  weekly.  $73,000  gross, 
plus  $10,000  gross  pb  printing.  No  shop¬ 
per  competition.  Remodeled  building. 
Compugraphic  equipment  includes:  Comp 
IV,  2  VDTs,  CG2961  and  interface.  Asking 
$95,000.  Write  Box  5486,  Editor  &  Pub¬ 
lisher. 

MOUNTAIN  STATE  exclusive  county  seat 
weekly,  $15,000  down,  8-page  rotary 
offset  press  and  building  included.  Snyder 
Newspaper  Brokers,  P.O.  Box  308, 
Lindsay,  CA  93247. 

JIMMY  CROWE 

Ownership  Changes 

Proven  Management  Systems 

23  years  experience  in  every  phase  of  the 
newspaper  industry.  12  Cutler  Dr.,  Savan¬ 
nah.  GA  31405  (912)  925-8666  or  925- 
8662. 

SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 

136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 

SYD  GOULD  ASSOCIATES 
“the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 

5464  Government  Blvd. 

Mobile,  Ala.  (205)  666-0893 

The  “NOTHING  HAPPENED  TODAY" 
newspaper.  The  Flagstaff  News  is  for  sale. 
Originally  asking  $120,000.  Due  to  illness 
asking  $70,000.  Send  your  replies  to  P.O. 
Box  1296,  Flagstaff,  AZ  86001  or  call 
(602)  774-6868  or  774-1259. 

TWO  NORTH  TEXAS  Weeklies  in  nearby 
towns,  $130,000  and  $20,(X)0  gross  class. 
New  equipment.  Sale  includes  interest  in 
central  plant.  Will  sell  as  package  only; 
with  29%  down.  Box  5140,  Editor  & 
Publisher. 

W.  SID  SMITH,  Media  Broker 

Box  189,  Mount  Pleasant,  Ml  48858 
(517)  772-3261 

MEL  HODELL,  Newspaper  Broker, 

P.O.  Box  2277,  Montclair,  Calif.  91763. 
(714)  626-6440. 

KREHBIEL-BOLITHO 

Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  “Norton  Office," 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  877-3407. 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,"  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280. 

EDITOR  &  PL 

LARGE  PAID  CIRCULATION  New  Jersey 
weekly,  average  size  108  pages.  Official 
publication  since  early  30s.  Box  5442, 
Editor  &  Publisher. 

MONTANA  SHOPPER  in  fast  growing  mar¬ 
ket,  well  established,  ideal  situation  in 
beautiful  area,  a  money  maker,  price  is 
75%  of  latest  12  month  gross,  now  gros¬ 
sing  $250,000  annually  but  growing,  good 
terms,  a  high  quality  situation.  John  N. 
Jepson,  broker,  Townsend,  MT  59644. 

IBLISHER  for  September  2,  1978 

CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED  1-week  -  $1.90  per  line 

(Payment  must  accompany  order)  2-weeks  —  $1.75  per  line  per  issue 

Add  $1.50  for  box  service  and  count  3-weeks  —  $1.55  per  line  per  issue 

as  an  additional  line  in  your  copy.  4-weeks  —  $1.40  per  line  per  issue 

OTHER  CLASSIFICATIONS  1-week  —  $2.60  per  line 

Add  $1.50  per  insertion  tor  box  service  ^-weeks  —  52.50  per  line  per  issue 

andcountasanadditionallineincopy.  3-weeks  —  $2.30  per  line  per  issue 

4-weeks  —  $2.10  per  line  per  issue 

PREPAYMENT  REQUIRED  in  the  following  categories:  Features  Available  News¬ 
papers  for  Sale  Positions  Wanted. 

DISPLAY  CLASSIFIED:  The  use  of  borders,  boldface  type,  cuts  or  other  decora¬ 
tions.  changes  your  classified  ad  to  display.  The  rate  tor  display-classified  is 
$4.75  per  agate  line—  $66.00  per  column  inch  minimum  space. 

Count  approximately  39  characters  andlor  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

Classified  Contract  Rates  Available  On  Request 
WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 
Editor  &  Publisher.  575  Lexington  Ave.,  NY.  NY  10022  (212)  752-7050 


CLASSIFIED  ADVERTISING 


Order  Blank 


Address 


Authorized  by 


□  Assign  a  box  number  and  mail  my  replies  daily 


To  Run:. 


_Tiil  Forbidden 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


THE  FLORIDA  DEMOCRAT,  statewide 
political  monthly,  established  over  25 
years.  Inactive  at  present.  No  printing 
equipment.  Best  offer.  121  SE  1st  St.. 
Miami.  FL  33101  (305)  371-5360. 


MONTANA  WEEKLY.  $60,000  gross  class, 
mountains,  excellent  family  situation  with 
lots  of  potiential,  $85,000  with  good  build¬ 
ing;  requires  $25,000  down.  John  N.  Jep- 
son,  broker,  Townsend,  MT  59644. 


NEWSPAPERS  WANTED 


WE  ARE  seeking  to  purchase  a  non-daily 
newspaper  with  a  long-term  record  of  prof¬ 
itability.  Preferably  with  more  than  5,000 
paid  circulation.  We  have  excellent  finan¬ 
cial  and  journalistic  credentials.  Please 
send  details,  copies  of  your  publication  to 
Box  3748.  Editor  &  Publisher. 


WE  ARE  SEEKING  small  daily  or  weekly. 
Profitable  or  not.  Prefer  Midwest  or  Mid¬ 
south  location,  but  will  consider  any  loca¬ 
tion.  Box  5584,  Editor  &  Publisher. 


NEW  PUBLICATIONS 


SOON  TO  MAKE  ITS  DEBUT  Morning 
Newspaper  Publication.  All  interested  par¬ 
ties  send  all  inquiries  to  P.O.  ^x  1348. 
Houma,  LA  70361.  Newspaper  Publishers 
&  Printers  of  Louisiana,  Inc. 


PUBLICATIONS  FOR  SALE 


DIRECT  ADVERTISING  PUBLICATION 
(80%  mail.  20%  carrier),  established  11 
years,  circulation  34.000,  sales  $330,000, 
located  in  fast  growing  Hemet.  California 
trading  area  100,000  excellent  living  area, 
selling  price  $190,000,  30%  down,  terms 
negotiable,  office  building  available:  Box 
1045,  Hemet,  CA  92343. 


A  BETTER  WAY 
TO  PEDDLE  YOUR 
PAPERS: 

America's  leading  brokers  know  that 
when  It  comes  to  selling  papers.  E&P 
Classifieds  really  give  them  the  busi¬ 
ness!  Here's  a  sampling  of  comments 
received  recently: 

"Boy!  Do  your  ads  pull!  The  last  ones 
we  ran  have  us  under  a  ton  of  calls 
and  letters." 

"Our  classified  ads  in  Editor  & 
Publisher  do  a  terrific  job  pulling  in¬ 
quiries  .  .  .  from  across  the  spectrum 
of  the  newspaper  industry.  They're 
read  by  people  on  weeklies,  dailies, 
suburbans,  shoppers  and  specialized 
publications  .  .  .  and  really  bring 
results!" 

"The  area  5  daily  was  sold  last  week. 
Our  advice  co  'Hurry'  was  well  found¬ 
ed.  Thanks  Editor  &  Publisher!" 

E&P  CLASSIFIEDS 

WHEN  IT  COMES  TO  SELLING  PAPERS. 

WE  KNOW  OUR  BUSINESS! 


Please  indicate  eiact  classification  in  which  ad  is  to  appear 

Mail  to:  EOITOR  L  PUBLISHER  •  S75  Lexington  Ave  •  New  York.  N  V  10022 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMERAk  (213)  A'37-2n9 

Box  2798  Long  Beach,  Calif.  90801. 


BRAND  NEW  PAWO  enlarger  with  full  set 
of  screens,  color  wheels  and  necessary 
equipment  to  do  4  color  separations.  New 
$47,900.  Asking  $37,900.  Mr.  Lesner: 
(605)  339-2383. 


E&P  CLASSIFIEDS 
V/e  move  machinery! 

(212)  752-7053 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


2  MASTER  DM  48  Etching  Machines 
1  Micro  Metal  Plate  Processor  II 
1  Tasope  double  truck  size  electric 
burn  in  unit 

Call  Tom  Maley  at  The  Oklahoma 
Publishing  Co.,  (405)  232-3311. 


COMPOSING  ROOM 


OCR  SHEETS  for  your  scanner.  Guaran¬ 
teed  high  quality.  S'z  X  11— $7.15  per 
thousand,  plus  $18.(X)  make  ready  each 
job.  One  week  delivery.  Send  us  your  form 
for  FREE  SAMPLES!  Windy  City  Press, 
Inc..  1493  Tonne  Road,  Elk  Grove  Village, 
IL  60007.  Call  collect  (312)  439-9610. 


COMPUTERS 


FOR  SALE:  Terminals  with  OCR  input— 4 
Omnitext/Mohrtext  1200/Singer  5600 
master  units  with  3  add  on  slave  units. 
Paper  tape  reader  and  punch  with  12K  on 
each  master.  3  Datatype  OCR  units  with 
interface  to  terminals.  Used  as  stand¬ 
alone-  and  on-line  with  a  DECset  8000  sys¬ 
tem.  Many  spare  parts,  (intact:  William  A. 
Schaefer.  "The  News-Sun,  100  Madison 
St.,  Waukegan,  IL  60085,  (312)  689-7018. 


MAILROOM 


USED  MULLER  INSERTER  with  6  sta¬ 
tions.  Reconditioned.  Excellent  condition. 
Graphic  Management  Associates.  Circula¬ 
tion  &  Mailroom  Systems  Div..  1 1  Main  St.. 
Southboro,  MA  01772  (617)  481-8562. 


STA-HI  251  COUNTER  STACKER 
Available  immediately— very  good  condi¬ 
tion.  Box  3943,  Editor  &  Publisher. 


CUTLER  HAMMER  MARK  IV  COUNTER 
STACKER.  Excellent  condition.  Box  4536, 
Editor  &  Publisher. 


CHESHIRE  LABELING  machines  with 
quarter  folders,  multiwide  label  heads, 
single-wide  label  heads  and  conveyors.  All 
equipment  guaranteed.  Call  collect  or 
write,  Edwin  Heisley,  P.O.  Box  22083,  Dal¬ 
las.  TX  76222.  (214)  357-0196. 


SHERIDAN  24P  INSERTER  WITH  HAND- 
FLY  TABLE.  AVAILABLE  IMi.  EDIATELY. 
Box  5352,  Editor  &  Publisher 


MAGNACRAFT  650W  with  electronic  zip 
coder,  used  by  large  daily,  working.  Also  6 
station  9V2  x  12%  envelope  inserter. 
Speedomat  GraphoWpe  cabinets.  Curtis, 
816  National  Press  Bldg.,  Washington,  DC 
20045,  (202)  628-5696. 


2,500  NEW  AND  APPROXIMATELY  13,500 
new  and  used  Addressograph  B-2200 
Locktab  frames.  Also,  3  Addressograph 
file  cabinets  with  30  trays  each  for  storing 
frames  with  plates.  Make  offer.  ALSO,  one 
DynaFlex  plate  processor,  3  wash  bays,  2 
dry  bays,  with  back-up  parts,  $5,000. 
SOMERSET  NEWSPAPERS,  INC.,  334W. 
Main  St.,  Somerset,  PA  15501.  Phone 
(814)  445-9621, 


ONE  (1)  USED,  Sheridan,  Model  24-P 
newspaper  stuffing  machine,  complete 
with  four  (4)  Mode)  HH  feeding  hoppers, 
one  (1)  Model  HH-1  feeding  hopper.  Lap 
opener,  drive  motor,  vacuum  pump  and 
motor,  and  hand  fly  table. 

ONE  (1)  USED  Sheridan  24-P  newspaper 
stuffing  machine,  complete  with  two  (2) 
Model  H  jacket  hoppers,  three  (3)  Model 
HH  insert  hoppers,  opener  position  "C", 
three  (3)  H.P.  reliance  drive  motor,  and 
hand  fly  table. 

PRICES  NEGOTIABLE 
Contact:  Mr.  Blaze 

Northeastern  News 
11  Passan  Drive 
Wilkes-Barre,  PA  18702 
(717)  829-3403 


NEWSPAPER  BAGS 


SAVE  $$$$/BUY  HI-DENSITY  POLY 
BAGS — All  sizes  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard.  Aberdeen.  MD  21001.  Call  (301) 
575-6500. 
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EQUIPMENT  &  SUPPLIES  EQUIPMENT  &  SUPPLIES  EQUIPMENT  &  SUPPLIES 


NEWSPAPER  BOXES 


400  BERKELEY-SMALL  armored  hood 
metro  street  boxes.  $60  each,  FOB 
Chicago.  Newly  repainted,  spares  avail¬ 
able.  (312)  525-0288. 


NEWSPRINT 


NEWSPRINT— ROLLS  all  sizes.  BEHRENS 
Pulp  &  Paper  Co..  3305  W.  Warner, 
Santa  Ana,  CA  92704,  (714)  556-7130. 


PHOTOTYPESETTING 


COMPUGRAPHICS 

7200— $2800.  Compuwriters— $4000. 
2961-$2300.  Keyboards— $1200.  Jus- 
towriters.  FHN  Business  Products.  Church 
Rd..  Mt.  Laurel,  N.J.  (609)  235-7614. 


COMPLETE  HENDRIX  OCR  front  end  sys¬ 
tem.  Includes  1  OCR,  5700  controller,  2 
5700  terminals.  Decitek  tape  reader,  2 
Royal  typewriters.  Make  offer  to  Dave 
Hardy  or  George  Uhland,  (303)  275-2323. 
Daily  (lecord.  Box  111,  Canon  City,  CO 


2  COMPSTARS  2008,  16K  memory.  80 
lines  per  minute.  Both  have  8  font  film 
strips.  One  has  6,  9,  11, 14,  18,  24,  30  and 
36  point  lens.  The  other  has  7,  9,  12,  14. 
18.  24.  30  and  36  point  lens.  Both  have 
extra  features  and  film  strips,  small  parts, 
boards  and  cassettes  included.  Make  an 
offer.  Contact:  G.T.  Campbell.  The  Argus- 
Press,  Ovrosso,  Ml  48867.  Phone  (517) 
725-5136. 


COMPUGRAPHIC  SURPLUS 
Model  4961  with  wire  stripper,  $2,500; 
Compuwriter  I,  $2,000;  Model  7200, 
$1,500;  Fairchild  Electro-Set,  $800;  Uni- 
Setter  spare  tape  reader,  $1.C)00.  All  in 
use  but  available  immediately.  Neal 
Cadieu  (919)  997-3111. 


SPECIAL  DISCOUNT!  $50  off  the  price  of 
any  Pacesetter  disc  in  invento^.  Septem¬ 
ber  only.  Stanton  Composing  Equipment, 
Windham  Plaza,  Windham,  NH  03087. 
(603)  893-4361. 


COMPUGRAPHIC  ACM  9000  with  fonts, 
tape  perforator,  good  condition.  Pick  up 
last  5  payments.  Compugraphic  Unified 
Composer.  Excellent  condition.  Pick  up 
last  payments.  (212)  889-3232. 


MERGENTHALER  V-l-P  Model  7245-3. 
Equipped  with  3  font  drums,  six  96 
character  fonts  and/or  a  1,728  character 
capacity.  A  core  capacity  of  12  K,  45  pica 
line  length  with  6  pt-72  pt  range.  Included 
in  the  price  of  $13,950.00  are  26  type 
fonts,  a  spare  parts  kit,  and  all  standard 
accessories  that  come  with  the  machine. 

CALL  TOLL  FREE  1-800-255-6746 
Inland  Printing  Equipment,  Inc. 

P.O.  Box  5487 
Lenexa.  Kansas  66215 


FOR  SALE 

Compuwriter  IV,  w/CompuKwik  processor, 
16  film  strips  w/4  type  faces  on  each. 
Machine  sets  type  in  following  point  sizes: 
6,7,8,9,10,11,12.14,18,24,30  and  36. 
Eight  faces  on  line.  Equipment  has  approx¬ 
imately  40  hours  use.  Still  like  new.  Cost 
$15,0(30.  will  sell  for  $11,000. 

Contact:  J.  Van  Zandt 
Skisport  Magazine 
Box  258 

Antioch,  II  60002 
Phone:  (312)  281-9093. 


TEXT  PACKAGE-CG2961HS,  spare  parts, 
reader;  two  automix  keyboards.  The 
Blackfoot  (Idaho)  News.  David  Mark 
Brown.  (208)  785-1100. 


TWO  COMPUGRAPHIC  4961  TL’s  com¬ 
plete  with  parts  kit,  spare  reader  and  four 
font  strips,  $2895  each.  Three  Electro-Set 
430  keyboards,  $950  each.  One  Photo 
Typositor,  Model  K,  $850.  One  Fotorite  14" 
processor,  $125.  One  Photo  Rapid  Copy 
System,  $3(30.  Contact:  Harry  Kirchhardt, 
Lakeland  Newspapers  (312)  223-8161. 


GREGG  IMPRINTER  22%  inch  for  urbanite 
or  Cottrell  845.  No  reasonable  offer  re¬ 
fused.  Contact  IPEC  Inc.,  401  North 
Leavitt,  Chicago,  IL  60612.  (312)  738- 
1200.  Telex  25-4388. 


URBANITE  FOLDER  WITH  Vt  AND  ‘/z 
1970.  CONTACT  BOX  4272,  EDITOR  & 
PUBLISHER. 


GOSS  COMMUNITY  units  for  add-on,  1972 

Goss  Community  folders 

Goss  Suburban,  2  units 

Goss  Suburban,  6  units,  1966 

Goss  SU  folder 

Goss  Suburban  folder 

Goss  Suburban  presses  and  units 

Goss  Suburban  S/C  combo  folder 

Color  King  2:1  folder.  Model  790 

Gregg  flying  imprinter  22%  " 

Urbanite  %  folder 

(3olor  King.  2  units  folder  1965 

Fincor  motor  and  control  40-60-75-100HP 

Baldwin  countoveyors  model  108 

2  Unit  V-15  Cottrell  with  Gear  Drive 

Goss  Urbanite  units,  1970 

Goss  Urbanite  3/c  unit 

Goss  Signature  23  9/16  "  x  38  ",  5  unit, 

1971 

Wanted:  Newspaper  equipment 
and  complete  plants. 

IPEC  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


GOSS  URBANITE  available.  4  to  8  units 
with  multiple  folders,  drives  and  color. 
Contact:  IPEC,  Inc.,  401  N.  Leavitt. 
Chicago,  IL  60612.  (312)  738-1200.  Telex 
25-4388. 


FAIRCHILD  News  King  4  units,  web  offset 
newspaper  with  Color  King  ‘.z"  and  Vt"  fol¬ 
der.  Available  immediately.  Call  Mr. 
Koravos  (617)  475-3210. 


PUT  YOUR 
MONEY  WHERE 
THE  MARKET  IS! 

If  you  have  a  used  press  (or 
other  newspaper  equipment) 
standing  idly  by,  put  it  back  into 
production!  Perhaps  you  can't 
use  that  particular 
equipment..but  we'll  bet  you 
could  sure  use  the  space  it 
occupies.  Consider  the  dozens, 
perhaps  hundreds  of  square  feet 
being  lost  in  storage  of  unused 
equipment.  Now  look  at  the 
space  occupied  by  each  single 
piece  of  equipment  on  this  page! 
Space  is  money-hundreds  of 
dollars  worth  of  your  space  can 
be  openedupfor  as  little  as  $2.10 
a  line  of  our  space!  We'llputthat 
equipment  back  into  production 
for  you  in  someone  else's 
plant— and  produce  a  profit  for 
you  to  boot! 

I  E&P  CLASSIFIEDS 
(212)  752-7053 


PRESSES 


8  UNIT  Folders  Goss  Universal  presently 
twined  3  and  5 
12  WOOD  Auto  Pasters 
10  GOSS  Auto  Pasters 
4  UNIT  Hoe  Colormatic  21‘/z  cutoff 
4  UNIT  Hoe  Colormatic  21Vz  cutoff 
4  UNIT  Goss  Community  with  SC  folder 
4  Goss  Headliner  units  23  9/60 
2  (jOSS  Headliner  Units  22% 

2  Angle  Bar  rests 
4  Unit  Wood  22% 

Bramble  Professional  Press,  Inc. 

Rt.  2,  Box  2285,  McAllen,  TX  78501 
(512)  682-7011 


FOR  SALE  OR  LEASE 
1975  KING  PRESS.  5  UNIT  DAILY  KING. 
7  years  left  on  10  year  lease.  Write  for 
further  information  to:  Press,  P.O.  Box 
15093,  Los  Angeles,  CA  90015. 


S/C  COMBINATION  folder  with  double 
parallel,  cross  perforating  %  and  Vz,  an 
upper  balloon  former.  Contact: 

IPEC  INC. 

401  N.  Leavitt  St. 

Chicago,  IL  6(3612 

PH:  (312)  738-1200  Telex  25-4388 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900  A.M.S., 
1290  (Central  Ave.,  Hillside.  NJ  07205. 


GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1983,  Editor  & 
Publisher. 


DIDDE-GLASER  INSERTER 
Minimum  3  stations 
Box  5163,  Editor  &  Publisher 


4  UNIT  Web  Leader  or  Similar  with  Folder. 
Will  consider  long  term  lease  of  your  print¬ 
ing  facilities  in  Zone  5  or  7.  Box  5125, 
Editor  &  Publisher. 


COUNT-O-VEYOR  STACKER 
IN  GOOD  CONDITION 
Box  5164,  Editor  &  Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 


SHERIDAN  24P  INSERTER 
Must  see  in  operation. 

Box  4050,  Editor  &  Publisher. 


MUELLER  227  INSERTER 
in  very  good  condition. 

Box  4538,  Editor  &  Publisher. 


SHERIDAN  72P  INSERTER 
Advise  price  and  availability. 
Box  4499,  Editor  &  Publisher. 


LATE  STYLE 

COTTRELL  V  22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER 


SHERIDAN  48P  INSERTER 
Must  see  in  operation 
Box  4537,  Editor  &  Publisher 


STA-HI  251  OR  257 
COUNTER  STACKER. 

BOX  1789,  EDITOR  &  PUBLISHER. 


50HP  DC  GE  type  drives  needed  im¬ 
mediately  for  6  unit  and  folder  Goss  Head¬ 
liner.  Ignitron  tube  controls.  Brader  Indus¬ 
tries,  Inc.,  37-28  27th  St..  Long  Island 
City.  NY  11101. 


FERAG  H-500  STACKER 
IN  GOOD  CONDITION 
Box  5381,  Editor  &  Publisher 


ONE  GOSS  Color  Hump  that  will  fit  1952 
Model  Headliner  unit  or  one  (xoss  Head¬ 
liner  unit  with  Color  Hump  with  22%" 
cutoff.  Also  needed  are  reel,  floating  roller, 
Y-frame,  and  margin  and  tension  electric 
controls.  Box  5492,  Editor  &  Publisher. 


STOBB  PB  STACKER  AND  BUNDLER  FOR 
EXPORT-CALL  MR.  SCHULHAUS 
(212)  736-3320 


STANDARD  NEWSPAPER  size  racks  suit¬ 
able  for  display  and  dispensing  free  news¬ 
papers  at  outside  locations.  (Contact;  Mr. 
Robinson,  The  Commercial  Dispatch, 
(601)  328-2424. 


INDUSTRY  SERVICES 


CIRCULATION  PROMOTION 
SERVICES 


IDEAS  AND  ART  for  circulation  and  pro¬ 
motion!  CIRCULATOR’S  IDEA  SERVICE 
has  sales  and  training  tips,  management 
and  promotion  ideas,  legal  up-date,  clip  art 
section.  CIRCULATION  PROMOTION  ART 
has  fresh,  original  art  for  promotion  cam¬ 
paigns,  all  ready  for  reproduction.  Ask  for 
details.  BERKLEY-SMALL,  INC.  P.O.  Box 
6526,  Mobile.  AL  36606,  (205)  476-6600. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  engi¬ 
neering  modifications,  rebuilding  and  re¬ 
moval.  Single  width  to  4  plate  wide.  Bram¬ 
ble  Professional  Press  Engineering,  Rt.  2, 
Box  2285,  McAllen,  Texas  78501.  (512) 
682-7011. 


WEEKLY  NEWSPAPER  SERVICES 


NEW!  WEEKLIES’  IDEA  SERVICE  .  .  . 
especially  designed  for  community, 
suburban  and  weekly  newspapers!  Ways 
to  increase  revenue,  boost  circulation, 
promote  ad  space  .  .  .  plus  legal  up¬ 
date  .  ..  plus  a  special  section  of  original, 
ready-to-use  art  for  your  ads  and  promo¬ 
tions.  Call  or  write  for  details  including 
our  Double  Guarantee  of  satisfaction. 
WEEKLIES’  IDEA  SERVICE.  P.O.  Box 
6526,  Mobile,  Alabama  36606,  (205)  476- 
6600. 


Help 

Wanted... 


ACADEMIC 


CHAIR,  DEPARTMENT  OF  JOURNALISM. 
Duties:  Administering  a  department  with 
400  students;  providing  leadership  in  cur¬ 
riculum  development  and  support  to  off- 
campus  internships.  Requirements;  Signi¬ 
ficant  professional  experience  in  the 
media  and  effective  teaching  experience. 
Some  consideration  will  be  given  to  scho¬ 
larly  publications  and  research.  A  Master’s 
Degree  is  required,  a  PhD  is  preferable, 
and  you  should  have  at  least  one  degree  in 
Journalism,  Communications,  or  other  re¬ 
lated  discipline.  (Exceptional  professional 
accomplishments  in  lieu  of  earned  ad¬ 
vance  degrees  may  also  be  acceptable.) 
Privileges:  A  fine  salary  commensurate 
with  your  ability;  a  senior  faculty  position 
with  the  rank  of  full  or  associate  professor. 
Resumes  and  nominations  will  be  ac¬ 
cepted  through  October  15,  1978.  Send 
letters  of  nomination  and  resumes  to  Pro¬ 
fessor  Robert  W.  Miller,  Chairman,  Elec¬ 
tion  Committee,  228  Stearns  Center, 
Room  D,  Northeastern  University,  Boston, 
MA  02115.  Northeastern  University  is  an 
Equal  Opportunity/Affirmative  Action  Title 
IX  Employer. 


IS  THERE  A  DOCTOR 
IN  THE  HOUSE? 

Yes,  Yes,  Yes!  When  the 
experienced  professor  is 
looking  for  a  change  of 
scene  or  challenge,  he/she 
knows  the  place  to  find 
that  job  is  E&P  CLAS¬ 
SIFIEDS!  E&P  is  found  in 
every  Journalism  library  in 
the  country,  so  what  more 
logical  place  to  list  your 
Academic  openings? 

E&P  CLASSIFIEDS— 

WE’RE  EDUCATED! 
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HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
CIRCULATION 


DIRECTOR  OF  COMMUNICATION  PRO¬ 
GRAM:  Specialty:  print  journalism.  Ex¬ 
perience  with  media  and  public  affairs  Is¬ 
sues.  Responsibility  for  leadership  and  de¬ 
velopment,  student  recruitment,  staffing, 
and  budget.  Five  years  experience  teach¬ 
ing  and  journalism.  Ph.D.  or  equivalent  re¬ 
quired.  Sangamon  State  University  Is  a 
new,  upper-division  and  graduate  univer¬ 
sity  with  a  mission  In  public  affairs.  Apply: 
Dr.  Larry  Smith,  Sangamon  State  Univer¬ 
sity,  Springfield,  II.  62708.  Application 
deadline  November  1,  1978. 


TEACHER  WANTED 

Journalism  teacher  for  small  Ohio  college. 
BS  and  MS  degrees  from  accredited  jour¬ 
nalism  programs  and  several  years  of  pro¬ 
fessional  experience  In  the  dally  media  re¬ 
quired.  Will  teach  Mass  Communications, 
Reporting,  Editing,  Feature  Writing,  and 
develop  offerings  In  Media  Management, 
Media  Law,  and  Advertising.  Salary- 
competitive,  commensurate  with  experi¬ 
ence  and  qualifications.  Equal  Opportun¬ 
ity  Employer  In  a  developing  communica¬ 
tions  program.  Write  Dr.  Lucy  K.  Hayden. 
Chairperson,  English  Department,  Central 
State  University,  Wilberforce,  Ohio  45384. 


HALF-TIME  POSITION:  Teacher,  advanced 
reporting  and  writing.  Requires  PhD  or 
Masters  plus  additional  academic  qualifi¬ 
cations.  exceptional  writing  and  reporting 
(national-international)  experience.  Appli¬ 
cation  and  resume  to:  Chairman,  Depart¬ 
ment  of  Journalism,  University  of  Arkan¬ 
sas.  Fayetteville,  AR  72701. 


SYRACUSE  UNIVERSITY’S  School  of  Pub¬ 
lic  Communications  seeks  an  Assistant 
Professor  of  Photography  with  profes¬ 
sional  background  In  photojournalism.  Ad¬ 
vanced  degree  desired.  Teach  basic 
black-and-white  plus  advanced  courses  In 
photojournalism.  Application  deadline  Is 
October  15.  1978.  Send  resume  tO: 
(Chairman,  Photography  Search  Committee 
School  of  Public  Communications 
Syracuse  University 
Syracuse,  New  York  13210. 

An  Equal  Opportunity/Afflrmative  Action 
Employer. 


ADMINISTRATIVE 


GENERAL  MANAGER/PUBLISHER  of  ex¬ 
clusive  small  daily  and  satellite  weekly. 
Over  $500,000  gross  operation  with  im¬ 
pressive  growth  potential  for  an  aggressive 
talented  individual.  Send  resume  to  Box 
5396,  Editor  &  Publisher. 


GENERAL  MANAGER-TO  $22,000 
Rapidly  growing  youth-oriented  newspaper 
chain  (New  York,  Florida  and  Ohio)  seeks 
extremely  hard-working  general  manager 
to  oversee  entire  operation.  Knowledge  In 
ad  sales,  promotion,  layout  and  production 
and  editorial.  Staff  of  21.  15%  travel  to 
help  set  up  and  co-ordinate  new  papers. 
Resume  and  strong  letter  to  Good  Times, 
230  Arlington  Circle.  East  Hills,  NY  11548. 


SALES  MANAGER/ 

GENERAL  MANAGER 
We  want  an  experienced  person  who  is 
sales-oriented  to  take  charge  of  advertis¬ 
ing  sales  on  our  rural  weekly  and  eventu¬ 
ally  assume  general  management  respon¬ 
sibilities.  This  is  an  outstanding  opportun¬ 
ity  for  someone  with  a  proven  record  who  is 
sober,  industrious,  and  wants  to  see  ef¬ 
forts  payoff.  Phone  (518)  585-6701  days; 
(518)  585-6101  evenings,  or  write:  Ken¬ 
neth  Weidner,  Publisher,  Sentinel,  Ticon- 
deroga,  NY  12883. 


BUSINESS  MANAGER-for  South  Caro¬ 
lina  dally  newspaper.  Morning  and  after¬ 
noon  publications  with  52,(X)0  combined 
circulation.  Our  newspaper  is  part  of 
a  dynamic  national  group.  The  candidate 
we  seek  will  be  responsible  for  administer¬ 
ing  all  business  office  functions,  coor¬ 
dinating  our  planning  programs,  credit 
functions  and  several  other  service  de¬ 
partments.  The  successful  candidate  will 
probably  have  newspaper  business  office 
experience  and  an  academic  background 
In  accounting.  This  position  offers  excep¬ 
tional  opportunities  for  the  right  candi¬ 
date.  Send  resume  with  salary  history  to 
Box  5570,  Editor  &  Publisher. _ 


AGGRESSIVE,  energetic  business  oriented 
person  for  publisher  of  dally  newspaper  In 
growing  ci^.  Prefer  experience.  Send  re¬ 
sume  to  945  Elm,  Emporia,  KS  66801. 


MANAGING  EDITOR —oversee  entertain¬ 
ment  newspapers  in  Columbus  and  Cin¬ 
cinnati.  Strong  on  sales,  promotion,  edito¬ 
rial,  business  and  circulation.  Good  or¬ 
ganizer.  hard  worker.  Resume  and  letter  to 
Focus  Magazine,  301  E.  Livingston  Ave., 
Columbus,  OH  43215. 


ARE  YOU  READY  to  take  full  charge  of  a 
progressive  weekly  in  Zone  5?  We  need  a 
working  manager  to  guide  editorial  con¬ 
tent,  write  news  and  sports,  take  photos, 
direct  ad  sales  and  job  printing.  Refer  mar¬ 
ried  person.  Send  resume  and  salary  re¬ 
quirements  to  Box  5504,  Editor  &  Pub¬ 
lisher. 


SALES  ADMINISTRATOR.  We  are  looking 
for  the  Individual  who  probably  now  Is  In 
active  sales  work  anxious  to  move  up  to 
sales  administration.  This  Is  not  for  paper 
shufflers  but  one  who  can  organize  ad¬ 
ministrative  duties  to  assume  active  role  In 
sales  and  marketing  policy  and  direction. 
Editorial  background  preferred,  wire  ser¬ 
vice  or  syndicate  sales  helpful.  New  York 
base,  some  travel  with  experience.  Box 
5482,  Editor  &  Publisher. 


ADVERTISING 


LOOKING  FOR  quality  person  to  serve  as 
advertising  director  of  a  demi-metro  opera- 
tion  in  S^outhwest.  Must  be  mature, 
smooth  in  account  contacts,  understand 
and  explain  marketing  data  effectively.  An 
unblemished  employment  history  Is  a 
must.  Write  giving  details  of  background, 
compensation  expectation,  etc.  Replies 
confidential  unless  otherwise  noted.  Box 
5331,  Editor  &  Publisher. 


ADVERTISING  SALES  willing  to  help  as  re¬ 
porter  on  large  rural  Area  9  weekly.  Box 
5336,  Editor  &  Publisher. 


ADVERTISING  EXECUTIVE 

Excellent  opportunity  for  enthusiastic  and 
knowledgeable  person  In  a  dynamic  East¬ 
ern  Ohio  market.  24,000  dally  newspaper 
with  shopper  and  weekly.  Good  benefits, 

food  salary.  Send  resume  to  Box  5493, 
ditor  &  Publisher. 


ADVERTISING  MANAGER— for  six-day 
daily.  Experience  necessary.  Prime  oppor¬ 
tunity  for  second  man  to  move  up.  All 
fringes.  6,000  circulation  In  midwest.  Ex¬ 
cellent  family  town.  Write  Box  5559,  Editor 
&  Publisher. 


IMMEDIATE  OPENINGS  on  three  prize¬ 
winning  dally  and  weekly  newspapers  In 
Wyoming  mountains.  We’re  looking  for  po¬ 
tential  ad  managers.  We  want  aggressive, 
creative  people  who  believe  in  themselves 
and  In  good  newspapering.  Send  complete 
resume  to  Bill  Sniffin,  Wyoming  State 
Journal,  Box  J,  Lander,  WY  82520. 


INNOVATIVE  advertising  manager  who  can 
motivate  staff  of  unusual  New  England 
weekly  In  scenic  area.  Write  background, 
salary  requirements  to  Box  5551,  Editor  & 
Publisher. 


ADVERTISING  salesman  for  growing  col¬ 
lege  city  dally.  Weekly  or  small  dally  ex¬ 
perience.  Newspaper  group  offers  career 
with  ownership  and  management  to  dedi¬ 
cated  producer.  Salary,  commissions, 
bonus.  (Contact  J.L.  Daniel,  General  Man¬ 
ager,  Ruston  Dally  Leader,  (318)  255- 
4353;  orwrite  Box  520,  Ruston,  LA  7127(). 


ADVERTISING.  We  need  an  assistant  to 
our  advertising  director,  who  can  plan 
promotions  and  lead  our  sales  force  with 
enthusiasm,  who  can  present  our  message 
to,  and  sell,  top  level  accounts.  This  Is  a 
challenge  with  a  future  In  our  growing  pub¬ 
lications  group.  Please  send  resume  to: 
Harvey  Hough,  Editor/Publisher,  Tonawan- 
da  Publishing  Corp.,  435  River  Rd.,  North 
Tonawanda,  NY  14120. 


EXCEPTIONAL  OPPORTUNITY  for  energe¬ 
tic,  experienced  advertising  salesperson  to 
grow  with  well  established  high  quality 
magazine.  Applicants  should  be  self  star¬ 
ters  and  solid  producers  with  management 
potential.  Party  selected  will  handle  sales, 
layouts  and  copy.  Local  travel  only.  Salary, 
commission,  expenses  and  car  allowance. 
The  right  person’s  average  income  should 
exceed  $25,000  within  12  months.  Send 
resume  to:  Clyde  Blythe,  Apartment  and 
Home  Living  Magazine,  P.O.  Box  941,  Ok¬ 
lahoma  City,  OK  73101. 


ADVERTISING  MANAGER  for  30,000  cir¬ 
culation  Zone  5  dally.  Position  reoorts  to 
publisher  and  offers  great  potential  for 
career  growth  with  one  of  the  country’s 
largest  newspaper  groups.  If  you’re  ag¬ 
gressive  and  have  several  years  experience 
in  newspaper  advertising,  please  send  your 
resume  and  salary  requirements  in  confi¬ 
dence  to  Box  5324,  Editor  &  Publisher. 


ADVERTISING  MANAGER  for  6-evenlng 
dally.  If  you  know  the  newspaper  advertis¬ 
ing  business  here  Is  an  opportunity  to 
further  expand  your  knowledge  of  newspa¬ 
per  publication.  No  prima  donnas  please. 
Contact:  John  Haines,  El  Dorado  Times, 
Box  694,  El  Dorado,  KS  67042. 


ADVERTISING  SALES  MA'  aGER 
The  Journal  News,  Hamilton,  Ohio  Is  seek¬ 
ing  candidates  for  the  position  of  Sales 
Manager.  Due  to  the  expansion  and  re¬ 
structuring  of  our  advertising  department 
we  wish  to  fill  this  position  as  quickly  as 
possible.  For  this  reason  we  are  restricting 
applicants  to  those  with  media  sales  ex¬ 
perience,  preferably  newspaper.  This 
management  position  Involves  account 
sales  and  supervision  of  one  half  of  our 
eleven  person  display  sales  staff.  The 
compensation  package  potential  will  range 
between  $20-$22,000  annually. 

The  Journal  News  Is  a  31.0CX)  circulation 
daily  newspaper  serving  Hamilton,  Fair- 
field  and  Butler  County.  Ohio.  We  offer  an 
outstanding  benefits  package  Including 
paid  hospitalization,  paid  life  Insurance, 
pension  and  stock  purchase  plans.  The 
Journal  News  Is  part  of  the  Harte-Hanks 
communications  group,  an  NYSE  corpora¬ 
tion  with  nearly  one  hundred  proj^ertles 
across  the  US. 

If  you  are  qualified  for  this  challenging  po¬ 
sition  as  the  next  step  in  your  career, 
please  send  your  resume  tO: 

The  Journal  News 
Box  298 
Hamilton,  Ohio 
45012 

Att:  Marilyn  Mowry 


ADVERTISING  MANAGER  or  Assistant  to 
handle  sales  and  promotion  at  a  medium 
size  California  dally.  Unusual  growth  po¬ 
tential  for  experienced,  aggressive  Idea 
person  who  can  handle  people  effectively. 
Box  5506,  Editor  &  Publisher. 


HIGH-POWERED  newspaper  advertising 
salesmen  with  minimum  4  years  experi¬ 
ence  and  outstanding  record  of  achieve¬ 
ment  needed  for  large  suburban  Area  6 
weekly  In  competitive  situation.  Must  have 
top  management  potential  and  be  strong 
on  promotions.  $18,800  plus  excellent 
fringe  benefits.  Big  bonuses  for  increased 
sales.  Send  resume,  present  earnings  and 
letter  telling  of  your  achievements.  Box 
5513,  Editor  &  Publisher. 


SMALL  DAILY  newspaper  in  small  Col¬ 
orado  town  needs  advertising  salesperson 
immediately.  Good  spot  for  beginner.  Base 
salary  commission,  fringe  benefits.  Rocky 
Ford  Daily  Gazette,  Box  430,  Rocky  Ford, 
CO  81067. 


ARTIGRAPHICS 


ART  DIRECTOR— 60M  Sunday/42M  daily. 
Western  Pennsylvania’s  fastest  growing 
newspaper.  Must  be  aggressive  and  ex¬ 
perienced  to  supervise  art  department. 
Must  be  knowledgeable  In  all  phases  of 
newspaper  production.  Excellent  salary 
plus  fringes.  Send  resume  to:  Ted  Cole¬ 
man,  Advertising  Director,  Tribune- 
Review,  Greensburg,  PA  15601  or  call 
(412)  834-1151. 


ARTIST/KEYLINER 

Experience  with  offset  newspaper  produc¬ 
tion  essential.  Knowledge  of  graphics  arts 
and  cold  type  desirable  to  work  on  na¬ 
tional  tabloid  publication.  Send  resume  to: 
Shamie  Publishing  Co.,  22725  Mack  Ave., 
St  Clair  Shores,  Ml  48080. 


CIRCULATION 


DISTRICT  SALES 

We  are  seeking  an  experienced  District 
Sales  Manager  for  our  75,000  circulation 
daily  in  Zone  2.  Opportunity  for  advance¬ 
ment.  Company  paid  benefits.  Write  Box 
5561,  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  September  2,  1978 


CITY  HOME 
DELIVERY 
ZONE  MANAGER 

The  Seattle  Post-Intelligencer  Is  looking 
for  a  spark  plug  for  Its  city  home  dellveiy 
department.  As  a  zone  manager,  you  will 
supervise  district  sales  managers  and  zone 
assistants.  Please  apply  only  If  you  are  a 
proven  circulation  professional,  a  proven 
leader,  know  the  exhilaration  of  competi¬ 
tion,  preferably  have  morning  newspaper 
experience  and  want  to  advance  your  cir¬ 
culation  management  career.  We  offer  you 
a  good  salary,  good  benefits,  good  man¬ 
agement  and  a  career  opportunity  of  a 
lifetime  in  America’s  most  liveable  area. 
Send  confidential  resume  to:  C.D.  Francis, 
Director  of  CIrculaton,  Seattle  Post- 
Intelligencer,  P.O.  Box  1909,  Seattle,  WA 
98111. 

AN  EQUAL  OPPORTUNITY  EMPLOYER 
M/F/H. 


ZONE  MANAGER 

Medium-sized  daily  In  Zone  6  Is  looking  for 
a  sales-minded  circulator.  Should  have 
district  management  experience.  Position 
Includes:  a  real  opportunity  to  advance, 
company  car,  and  a  comprehensive  bene¬ 
fit  package.  Send  resume  to  Box  9136, 
Corpus  Chrlsti,  TX  78408. 


ASSISTANT  CIRCULATION  MANAGER. 
lO.CXX)  dally  In  Southern  California  seek¬ 
ing  promotion-miflded  circulator.  Excel¬ 
lent  opportunity  for  successful  district 
manager  to  direct  sales  efforts  as  well  as 
learn  total  circulation  operation.  Good  sal¬ 
ary,  full  fringe  benefits.  Write  Box  5505, 
Editor  &  Publisher. 


SALES  MANAGER 

Door-to-door  crew,  voluntary-pay  circula¬ 
tion  sales  manager  wanted  by  nation’s 
third-largest  non-daily,  based  Long  Island. 
Outstanding  earnings  opportunity  for  ex¬ 
perienced  crew  sales  manager.  200,000 
circulation.  Excellent  starting  salary  -f 
commission  -  bonus  •  profit  sharing.  Box 
5495,  Editor  &  Publisher. 


CIRCULATION 
DISTRICT  SUPERVISORS 
If  you  are  energetic,  enthusiastic,  experi¬ 
enced  and  adventurous,  answer  this  ad  to¬ 
day!  One  of  Pacific  Northwest’s  leading 
AM-PM  Metro  newspapers  wants  you. 
Must  be  sales  oriented,  experienced  In 
working  with  junior  dealers.  Good  starting 
salary,  excellent  fringes.  Ideal  living  and 
working.  Zone  9.  Send  your  complete  re¬ 
sume  and  salary  requirements  to  Box 
5501,  Editor  &  Publisher. 


CIRCULATION  DIRECTOR  for  growing 
14,000  PM  paper  in  the  lakeway  area  of 
Tennessee.  Must  be  able  to  organize  de¬ 
partment.  develop  routes,  handle  budget- 
cost  controls.  Innovative,  aggressive  In 
sales  and  motivate  employees  and  car¬ 
riers.  Good  salary  and  benefits.  Excellent 
working  conditions.  Contact:  G.K.  Jones. 
The  Daily  Sun.  Greeneville,  TN  (615)  638- 
4181. 


CIRCULATION  MANAGER 
Mid-sized  dally  and  Sunday  in  Zone  5 
seeks  seasoned,  aggressive  person  to 
coordinate  department  and  promote  sales. 
Responsible  for  entire  distribution  system. 
Send  complete  resume  and  salary  re¬ 
quirements  to  Box  5480,  Editor  &  Pub¬ 
lisher.  Equal  Opportunity  Employer,  M/F. 


INCREASE  CIRCULATION  .  .  .withallthe 
Ingredients  for  real  subscribergrowth.  One 
of  the  best  medium  sized  offset  dallies  In 
the  Northwest  Is  looking  for  a  special  sales 
oriented  person. 

If  you  have  sales-supervisory  experience  In 
a  competitive  market,  can  successfully 
use  a  variety  of  subscriber  sales 
techniques,  and  can  apply  contemporary 
management  skills,  you  will  find  this  Is  a 
challenging,  satisfying  opportunity.  Em¬ 
phasis  Is  on  creativity  and  solid  human  re¬ 
lations  skills. 

Located  In  one  of  the  40  fastest  growing 
markets  In  the  country,  this  newspaper  of¬ 
fers  excellent  compensation,  benefits,  and 
opportunity  to  advance.  Send  resume  and 
summary  of  sales  experience  to  Box  5518, 
Editor  &  Publisfier. 

An  Equal  Opportunity  Employer  M/F 
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HELP  WANTED 


CIRCULATION 


HELP  WANTED 


CLASSIFIED  ADVERTISING 


HELP  WANTED 


EDITORIAL 


HELP  WANTED 


EDITORIAL 


CIRCULATION  MANAGER  for  26,000  Wis¬ 
consin  daily.  Must  be  an  experienced 
manager  very  strong  in  all  phases  of  ser¬ 
vice,  sales  and  promotion.  This  is  a  rapid 

?rowth  area  and  we  need  a  "real  leader" 
or  our  staff.  Good  salary  with  excellent 
fringe  package  for  the  right  person.  Write 
or  call:  Mr.  Sexton.  Waukesha  Freeman, 
200  Park  Place.  Waukesha,  Wl  53187. 
(414)  M2-2501.  All  replies  strictly  confi¬ 
dential. 


CIRCULATION  MARKETING  MANAGER.  If 
you're  a  self  starter  with  solid  carrier  con¬ 
test  knowledge,  this  position  can  lead  to 
top  circulation  management  in  a  progres¬ 
sive  chain.  You  will  report  to  the  Circula¬ 
tion  Director  of  a  competive  PM  daily  in 
New  Jersey,  and  handle  all  sales  programs, 
customer  service  and  district  manager 
training.  Your  salary  will  be  based  on  ex¬ 
perience.  Reply  in  confidence  to  Box 
5568,  Editor  &  Publisher. 


AGGRESSIVE  circulation  promoter,  out¬ 
side  sales,  crewing,  bookkeeping,  mailroom 
knowledge.  If  you  can  handle  all  of  the 
above  write  Box  C.  c/o  Skagit  Valley  Herald. 
Mt.  Vernon,  WA  98273.  State  salary-bonus 
requirements. 


CIRCULATION  DIRECTOR:  For  6  day  Af¬ 
ternoon  Daily  in  a  growing  Zone  4  market. 
Must  be  a  pro  with  motor  route,  boy  route 
and  promotion  experience.  Salary  $18- 
20M  plus  bonus.  Send  complete  resume  in 
confidence  to  Box  5572,  Editor  & 
Publisher. 


CIRCULATION  MANAGER  for  growing 
Northwest  Florida  Daily  Newspaper.  Look¬ 
ing  for  strong  second  person  who  wants 
top  spot  or  small  daily  newspaper  Circula¬ 
tion  Manager.  Please  send  complete  re¬ 
sume  and  salary  requirements  to:  Scott 
Fischer,  c'o  Playground  Daily  News,  P.O. 
Box  1307,  Fort  Walton  Beach.  FL  32548. 


CIRCULATION  DIRECTOR 
The  circulation  director  of  45,(XX),  7-day 
Orange  Coast  Daily  Pilot  in  Newport 
Beach-Costa  Mesa,  California  has  taken 
early  disability  retirement,  and  an  im¬ 
mediate  replacement  is  needed.  This  is  a 
Times  Mirror  Newspaper  with  a  growth 
record  in  one  of  the  best  places  to  live  in 
the  US.  The  candidate  selected  will  proba¬ 
bly  be  circulation  manager  on  a  smaller 
daily  or  an  assistant  ready  for  his  own 
shop.  Send  resume  to  Jack  R.  Curley.  Gen¬ 
eral  Manager.  P.O.  Box  1560,  Ckjsta  Mesa, 
CA  92626. 


CIRCULATION  MANAGER  needed  for  fast 
growing  daily  newspaper  with  shopper.  #1 
or  #2  circulation  person  with  strong  cre¬ 
dentials  will  be  considered.  Must  be  ex¬ 
perienced  in  twice  weekly  and  daily  opera¬ 
tion.  Position  open  in  Zone  6.  Excellent 
pay  and  benefits.  Send  resume  to  Box 
5571,  Editor  &  Publisher. 


WE'RE  LOOKING  FOR  a  bright,  energetic 
and  creative  circulation  manager  for  our 
lOOM  weekly.  If  you  can  manage  people 
well,  can  develop  and  meet  a  budget,  and 
are  familiar  with  voluntary  paid  and  TMC. 
we'd  like  to  hear  from  you.  We  offer  attrac¬ 
tive  location,  salary  and  benefits  in  a  very 
dynamic  organization.  Write:  Albuquerque 
News.,  Att:  Ruth  Lewis,  P.O.  Box  25526, 
Albuquerque,  NM  87125  giving  complete 
employment  and  earnings  history. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  TELEPHONE 
MANAGER  IN  ARIZONA 
Growing  newspaper  publishing  company  in 
Arizona  has  a  new  telephone  position  open 
for  an  aggressive  professional  to.  organize 
and  train  telelphone  solicitors  for  daily  and 
four  weeklies.  Must  be  able  to  supervise 
and  motivate  the  staff,  as  well  as  take  on 
planning  and  developmental  respon¬ 
sibilities  for  this  essential  department. 
Hendrix  classified  system.  We  have  news¬ 
paper  groups  in  southern  Arizona  and  the 
White  Mountain  area.  Excellent  pay,  bene¬ 
fits.  Don  Kramer,  Publisher,  Casa  Grande 
Valley  Newspapers  Inc.,  Box  639,  Casa 
Grande,  AZ  85222. _ 

TELEPHONE  ADVERTISING  SALES 
Temporary  opportunity  for  experienced 
metro  newspaper  solicitors.  Good  draw  vs 
commission.  Brooklyn's  oldest,  most 
widely  read  newspapers.  Call  immediately 
Mr.  Paglia  (212)  238-6622. 


ASSISTANT  PHONEROOM  SUPERVISOR 
for  New  Jersey's  largest  Daily  and  Sunday 
newspaper.  Background  should  include  all 
phases  of  phoneroom  operation.  Scanner 
and  V13T  experience  helpful  but  not  essen¬ 
tial.  Ideal  candidate  is  aggressive,  energet¬ 
ic.  creative,  and  willing  to  participate  in  a 
dynamic  Management  team. 

If  you  meet  these  requirements  and  are 
able  to  deal  effectively  with  people,  send 
resume  describing  your  experience  and 
salary  requirements  tO:  Personnel  De¬ 
partment,  The  Star-Ledger,  1  Star-Ledger 
Plaza,  Newark,  N.J.  07101 

THE  STAR-LEDGER 
EQUAL  OPPORTUNITY  EMPLOYER  M  F 


EXPERIENCED,  proven  track  record  and 
competitive  situation  vs.  dailies,  pen- 
nysavers,  etc.  Must  be  able  to  hire,  train, 
motivate.  We  offer  major  chain  ownership, 
aggressive  incentive  system,  warm 
(California  coastline,  and  the  opportunity  to 

trow.  Weekly  suburban  newspaper,  part  of 
uburban  Group.  Send  resume  and  salary 
demands  to  Box  5011,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  MANAGER 
For  46.(KX)  circulation  daily  newspaper  in 
Zone  2  metropolitan  area.  Must  be  an  able 
administrator  with  ability  to  motivate 
people  and  have  previous  experience  in 
competitive  field.  Excellent  salary,  fringe 
benefits  and  incentive  programs.  Write 
complete  details  of  experience  and  educa¬ 
tion  in  confidence  to  Box  5512,  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING  DIRECTOR  for 
Area  8  to  head  sizable  operation.  Requis¬ 
ites  area  a  histoiy  of  good  performance, 
account  cultivations,  a  genuine  like  for 
"hitting  the  street"  and  a  thorough  back¬ 
ground  in  automotive.  No  jump  around 
types  need  reply.  Replies  confidential.  Box 
5330,  Editor  &  Publisher. 


CLASSIFIED  MANAGER 

Who  is  aggressive,  experienced  with  im¬ 
agination.  We  want  to  improve  on  a  good 
classified  section  in  the  states  #1  weekly. 
Metro,  suburban,  ABC  and  part  of 
medium-size  national  chain.  Zone  5.  Excel¬ 
lent  career  growth  potential  in  fine  sur¬ 
roundings  of  one  of  America's  most  beauti¬ 
ful  cities.  We  want  to  get  started  right 
away.  Box  5448,  Editor  &  Publisher. 


DATA  PROCESSING 


COBOL  PROGRAMMER 
Baton  Rouge.  Louisiana  newspaper  re¬ 
quires  programmer  with  a  minimum  of  3 
years  experience.  Degree  required.  Data 
Base,  structured  programming  and  NCR 
experience  a  plus.  Will  be  working  on  latest 
technology  equipment  developing  struc¬ 
tured  COBOL  '74  on-line  applications 
using  on-line  program  development. 
Please  submit  complete  resume,  including 
work  history  and  earnings  record  tO:  Betty 
Jo  Baker,  Personnel  Manager,  State-Times 
and  Morning  Advocate,  P.O.  Box  588, 
Baton  Rouge,  LA  70821.  An  Equal 
Opportunity.'Affirmative  Action  Employer. 


MAJOR  ACCOUNT  SALES 
Progressive  60.000  New  Jersey  daily  seeks 
experienced  retail  salesperson  to  handle 
major  accounts.  Position  reports  to  retail 
ad  manager.  For  appointment  contact:  Mr. 
Petrini,  (201)  722-8800,  P.O.  Box  6600, 
1201  Rt.  22,  Bridgewater.  NJ  08807. 


DISPLAY  ADVERTISING 


EXPERIENCED  advertising  salesperson  for 
8.(X)0  AM  North  Dakota  daily.  Excellent 
opportunity  for  advancement  to  ad  direc¬ 
tor  for  individual  strong  in  sales  and  able  to 
motivate.  Send  resume,  reference  and  sal¬ 
ary  requirements  to  Ed  Hauck,  Dickinson 
Press,  127  West  First  St.,  Dickinson,  ND 
58601. 


MANAGING  EDITOR  who  can  direct  news, 
ad,  circulation  and  promotion  efforts  for 
top  Midwest  weekly  that  wants  to  continue 
established  growth.  Excellent  community 
and  an  even  better  opportunity,  good  sal¬ 
ary  and  fringes.  Write  Box  4047,  Editor  & 
Publisher. 


ALERT,  hard  working  reporter  needed. 
Must  have  working  knowledge  of  camera 
and  offset  composition.  Fast  growing  or¬ 
ganization.  Call:  (615)  528-5405. 


GENERAL  ASSIGNMENT  Reporter  for 
award-winning  twice  weekly  newspaper. 
Quality  paper,  good  working  conditions. 
Will  consider  recent  J-school  graduate. 
Send  complete  information  including 
starting  salary  expected.  Box  5437,  Editor 
&  Publisher. 


TRI-WEEKLY  Zoned  edition  of  2  metropoli¬ 
tan  dailies  seeks  highly  qualified  suburban 
journalist  to  cover  major  beat  in  an  East 
Coast  resort  city  of  250,000.  Metropolitan 
pay  scale  fringes  and  advancement  oppor¬ 
tunity.  Our  coverage  is  intensely  local.  Our 
standards  are  high.  Send  clips  and  resume 
to  Box  5443,  Editor  &  Publisher. 


NEWSFEATURES  REPORTER.  Sun  News¬ 
papers  of  Omaha  wants  a  talented  writer 
who  is  a  skilled  reporter,  a  stylist  with  a 
nose  for  news.  We  need  a  fiesty  yet  sensi¬ 
tive  newsperson.  If  you  fit  the  bill  and  can 
deliver,  send  cover  letter,  full  resume  and 
selected  clips  tO:  Managing  Ed  itor,  4875  F. 
St.,  Omaha,  NB  68117, 


GENERAL  ASSIGNMENT  REPORTER  to 
join  congenial  staff  on  progressive  Middle 
Tennessee  thrice-weekly  with  plans  to  go 
daily.  Friendly  community,  good  working 
conditions.  Camera  and  VDT  experience 
helpful.  Write:  Editor,  Southern  Standard. 
P.O.  Box  150,  McMinnville,  TN  37110. 


CITY  EDITOR.  Are  you  a  proven  leader: 
with  strength  in  planning,  organization  and 
personnel  relations?  The  #2  position  in  the 
news  department  of  this  32,CX)0  7  day  AM 
is  open  to  strong  candidates.  Administra¬ 
tive  skills  are  important,  as  is  the  ability  to 
access,  edit  and  evaluate  copy.  We  offer  a 
good  wage  and  fringe  package  and  a 
pleasant  community  in  which  to  live  and 
work.  Resume,  work  samples  to:  Jim 
Stommen.  Exec.  Editor,  Owensboro 
Messenger-Inquirer,  P.O.  Box  1480, 
Owensboro,  KY  42301. 


CALIFORNIA  GROUP  of  daily  and  weekly 
papers  has  openings  for  qualified  repor¬ 
ters  and  desk  people  who  also  enjoy  some 
in-depth  reporting  in  a  congenial  atmo¬ 
sphere.  Box  5507,  Editor  &  Publisher. 


FEATURE  WRITER 

THE  LOUISVILLE  TIMES  wants  a  hot-shot 
writer  for  a  new.  weekly  tab  about  do-it 
yourself  sports.  Requisites  are  some  news 
or  sports  experience,  a  distinctive,  even 
flashy,  style  and  a  healthy,  willing  body. 
Job  offers  some  opportunities  for  travel 
and,  if  you're  daring  enough,  occasional 
bruises.  Men  or  women  may  apply.  Send 
clips,  references,  resumes  to:  David 
McGirnty,  The  Louisville  Times,  525  W. 
Broadway,  Louisville,  KY  40202. 


NORTH  OF  BOSTON  DAILY.  Seeks  tough 
shirt-sleeve  editor,  and  proven  staff 
leader.  Must  be  able  to  supen/ise  experi¬ 
enced  copy  desk  and  reportorial  person¬ 
nel.  This  30,000  PM  daily  thrives  on  com¬ 
petition.  If  you  are  looking  for  a  challenge, 
this  is  it!  Include  resume  and  salary  re¬ 
quirements  in  first  letter.  All  responses 
kept  in  complete  confidence!  Box  5497, 
Editor  &  Publisher. 


DAY  CITY  EDITOR 

The  expanding  city  desk  on  125,000  AM  in 
Zone  3  is  looking  for  a  Day  City  Editor  with 
background  demonstrating  determination 
to  excel.  To  give  assignments  and  direction 
to  reporters  and  play  major  role  in  building 
local  report.  Excellent  leadership  oppor¬ 
tunity  for  right  person.  Good  fringe  pack¬ 
age.  Please  reply  to  Box  5397,  Editor  & 
Publisher. 


CHALLENGE?  We've  got  three  of  them. 
Two  are  reporter  positions.  The  third  is  on 
our  universal  desk.  Applicants  should  have 
their  J-degree,  know  how  to  handle  a  cam¬ 
era  and  give  us  tight,  readable  copy.  The 
reporters  will  get  into  anything,  news,  fea¬ 
tures  and  maybe  even  some  sports.  The 
desk  person  should  have  at  least  two  years' 
experience,  preferably  more.  In  addition  to 
the  challenge  of  giving  us  your  best  every 
day,  we're  offering  the  opportunity  to  ad¬ 
vance  in  the  organization  (several  already 
have),  good  money  and  a  fine  fringe  bene¬ 
fit  package.  Reply  to  William  McCarty. 
Managing  Editor.  The  Herald-Star,  401 
Herald  Square,  Steubenville,  Ohio  43952. 


EDITOR/WRITER 

We're  looking  for  two  writers  with  good 
copy  editing  skills:  One  will  need  experi¬ 
ence  on  trade  and  business  periodicals, 
the  other  should  have  a  science  back¬ 
ground  and  knowledge  of  clinical 
medicine.  We  need  creative  people  who 
can  write  proposals  for  projects  and  assist 
in  their  development.  Appreciation  of 
media  and  production,  understanding  of 
the  needs  of  physicians,  the  ability  to  work 
under  pressure  are  essential.  Send  resume 
in  complete  confidence: 

Box  5579,  Editor  &  Publisher 


BEGINNING  REPORTER  for  small  town 
California  Weekly,  part  of  growing  group, 
future  editor's  spot.  The  Record,  P.O.  Box 
496,  Coalinga,  CA  93210.  Jerry  Drew: 
(209)  935-1517. 


SUN  BELT  opportunity.  Managing  Editor 
10.0(X)  plus  circulation  daily  in  Zone  8. 
Must  be  able  to  teach  and  demand  writing 
quality  and  get  involved.  Small  daily  back¬ 
ground  essential.  Excellent  salary  and 
benefit  package.  Write  Box  5522,  Editor  & 
Publisher. 


NEWS  EDITOR  for  long  established  6-day 
daily  in  rapidly  growing  southern  California 
area.  Must  be  experienced  and  adept  in 
head  writing,  editing  and  page  layout.  Gill, 
The  Hemet  News,  123  S.  Carmalita, 
Hemet,  CA  92343. 


SPORTS  EDITOR  for  25,000  PM  daily,  AM 
Saturday  and  Sunday  in  university  city 
Zone  4.  Need  good  writer  who  can  main¬ 
tain  present  high  standard  in  coverage, 
layout  and  design:  can  direct  staff  of  four. 
Send  resume  to  Box  5450.  Editor  & 
Publisher. 

CITY  EDITOR  needed  by  well-established 
offset  tabloid  publishing  Monday-Saturday 
with  9,{X)0  circulation.  Salary  open.  Re¬ 
plies  confidential.  Write:  Box  5425,  Editor 
&  Publisher. 


FREE  PLACEMENT  SERVICE 
Daily  Newspapers 

Send  us  your  resume:  we  will  duplicate  and 
refer  it  on  current  job  openings.  Editorial, 
advertising,  circulation  and  back  shop  ap¬ 
plicants  welcomed. 

New  England  Daily  Newspaper  Assn. 
340  Main  St.,  Room  527 
Worcester,  Mass.  01608 


EDITORS  and  reporters  for  small  town 
weekly  newspapers  in  Virginia.  Progres¬ 
sive.  growing  chain.  Send  resume  to  Box 
5569,  Editor  &  Publisher. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER: 


Address  your  reply  to  the  box 
number  in  the  ad,  c/o  Editor 
&  Publisher,  575  Lexington 
Avenue,  New  York,  N.Y. 
10022.  Please  be  selective 
in  the  number  of  clips  sub¬ 
mitted  in  response  to  an  ad. 
Include  only  material  which 
can  be  forwarded  in  a  large 
manila  envelope.  Never 
submit  complete  newspa¬ 
pers  or  magazines  unless 
specifically  called  for. 

Editor  &  Puolisher  is  not  re¬ 
sponsible  for  the  return  of 
any  material  submitted  to  its 
advertisers.  Therefore  we 
suggest  that  you  never  send 
irreplaceable  material. 

E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE! 


EDITOR  &  PUBLISHER  for  September  2,  1978 


HELP  WANTED  HELP  WANTED 


EDITORIAL  EDITORIAL 


EDITOR 

WE  ARE  A  WELL  RESPECTED  NONPROFIT  ORGANIZATION  HEADQUARTERED  IN 
LOS  ANGELES.  WE  PUBLISH  THE  MOST  WIDELY  READ  MAGAZINE  IN  GRANTS  AND 
FUNDING  WITH  A  RAPIDLY  GROWING  PAID  CIRCULATION  OF  OVER  20,000.  THE 
MAGAZINE  COVERS  PLANNING,  MANAGEMENT,  AND  FUNDING  AND  ADVOCATES 
FOR  MORE  EFFICIENT  GOVERNMENT  AND  MORE  EFFICIENT  SERVICES.  WE  HAVE 
UNIQUE  COPY  WITH  REPRINTS  OF  ARTICLES  EXCEEDING  100,000.  WE  NEED  AN 
EDITOR  TO  SUPERVISE  A  STAFF  IN  EDITORIAL,  ART,  PRODUCTION,  CIRCULATION 
AND  PROMOTION.  WE  NEED  A  TAKE-CHARGE  PERSON  WITH  MAGAZINE  EDITING 
EXPERIENCE  THAT  GOES  BEYOND  COPY  AND  WHO  HAS  SOME  BACKGROUND  AND 
STRONG  INTEREST  IN  WHAT  WE  ARE  DOING  AS  WELL  AS  IN  IMPROVING  THE 
SYSTEM.  MUST  RELOCATE  TO  LA  WITH  FREQUENT  TRIPS  TO  D.C.  COMPETITIVE 
SALARY,  EXCELLENT  BENEFITS,  AND  AN  ENGAGING  ENVIRONMENT  WITH  HARD 
WORKERS,  BLUE  JEANS,  NO  SUITS,  NO  TIES,  AND  NO  BS.  WRITE  KAY  EUBANKS, 
THE  GRANTSMANSHIP  CENTER,  1015  W.  OLYMPIC  BLVD.,  LOS  ANGELES,  CA 
90015. 


HELP  WANTED 


EDITORIAL 


EXECUTIVE 

EDITOR 

COLORADO  BASED 

We  are  looking  for  a  bright,  ambitious 
individual  with  2-3  years  experience  as. 
a  managing  or  executive  editor  on  a 
city  type  monthly  consumer  magazine 
You  will  have  total  responsibility  for  all 
editorial  aspects  of  this  growing  mag¬ 
azine 

Salary  range  mid  $20s 
with  excellent  benefits  package. 
Please  send  resume  with 
salary  history. 

Box  5433,  Editor  ft  Publisher 

An  equal  opportunity  employer  M  F 


REPORTER 

Leading  computer  weekly  has  immediate 
opening  for  full  time  reporter  to  cover 
major  US  antitrust  case  in  New  York  City. 
Candidates  must  be  able  to  digest  lengthy 
legal  dgcuments  and  testimony  and 
write  quickly  and  accurately.  Copy  to  be 
filed  daily  and  weekly.  Compensation  in¬ 
cludes  housing  in  Manhattan  and  salary 
plus  profit  sharing  and  good  health  bene¬ 
fits.  Send  resume  and  writing  samples  fo: 
Editor,  Computerworld,  797  Washington 
St.,  Newton,  MA  02160.  No  calls  please. 
An  Equal  Opportunity  Employer. 


SPORTS  EDITOR  who  can  double  on  news 
for  small  daily.  Experience  preferred,  good 
place  for  an  eager  J-Grad  to  get  a  head 
start  in  business.  Growing  Midwest  loca¬ 
tion.  Write  Box  5560,  Editor  &  Publisher. 


WIRE  EDITOR— make  up  slot  open  on  6  day 
10,000  circulation  PM  in  heart  of  South- 
Georgia.  Pay  and  fringes  both  good.  Con¬ 
tact:  Bob  Morrell,  Executive  Editor,  Daily 
Tifton  Gazette,  P.O.  Box  708,  Tifton,  GA 
31794. 


REPORTERS 

Midwest  group  has  several  reporting  and 
copy  desk  openings  available.  Applicants 
must  have  extensive  reporting  experience 
after  graduation,  preferably  2-3  years.  We 
offer  opportunity  for  advancement,  salary 
range  from  $12,000-$16,000  depending 
on  location  and  excellent  benefits.  If  in¬ 
terested  please  send  resume  with  writing 
samples  to  Box  5420,  Editor  &  Publisher. 


SPORTS  EDITOR —Coastal  Southern 
California's  “general  excellence"  newspa¬ 
per  seeks  self-starter  with  knowledge,  lik¬ 
ing  of  prep  sports,  recreation,  beach  activ¬ 
ity.  Writing,  editing,  pictures,  layout,  some 
experience  preferred.  Clips,  resume,  sal¬ 
ary  requirements  tO:  Rex  Wilson,  Editor, 
Coast  Dispatch,  P.O.  Box  878,  Encinitas, 
CA  92024. 


GENERAL  NEWS,  Features,  desk.  8  per¬ 
son  news  staff.  Contact:  Allen  Strunk. 
McCook  (NB)  Daily  Gazette.  McCook,  NB 
69001. 


ASSOCIATE  EDITOR 

National  outdoor  magazine  looking  for 
editor  to  work  on  regional  editions  and 
hunting  and  fishing  annuals.  Job  will  entail 
copy  editing,  working  on  layouts  with  art 
department,  dealing  with  authors,  and 
proofreading.  Copy  editing  experience 
necessary.  Knowledge  of  fishing  and/or 
hunting  desirable.  Send  resume,  clip¬ 
pings.  and  letter  outlining  personal  goals 
to:  Jay  Casselo,  Outdoor  Life  Magazine. 
380  Madison  Ave.,  New  York,  NY  10017. 
An  Equal  Opportunity  Employer. 


GREAT  OPPORTUNITY  for  a  sports  writer. 
We’re  a  bright,  aggressive  weekly  in  a  rec¬ 
reational  paradise.  Coverage  includes 
major  NCAA-Division  II  University  and  high 
schools.  Experience  helps,  but  enthusiasm 
counts  as  much.  Send  samples  and  re¬ 
sume  tO:  Brian  Tucker,  The  Sunday  Sun, 
Box  429,  Marquette,  Ml  49855. 


EDITOR— Large  Weekly  needs  professional 
with  planning,  editing.  I^out,  photo  and 
supervisory  experience.  Position  requires 
take-charge,  aggressive,  imaginative  indi¬ 
vidual.  Call  or  write  Gary  Fait,  The  Subur¬ 
ban  News,  4461  Richfield  Rd.,  Flint,  Ml 
48506.  (313)  742-2578. 


HELP  WANTED 


EDITORIAL 


EDITOR  needed  immediately  for  fast¬ 
growing  children's  text  book  publication. 
Person  with  mathematical  background  pre¬ 
ferred.  Salary  negotiable.  Chisanbop  En¬ 
terprises,  Inc.,  141  Parkway  Rd., 
Bronxville,  NY  10708,  (914)  699-1991. 


SMALL  TOWN  prize-winning  daily  wants 
food  writer.  Must  be  good  cook,  good  wri¬ 
ter.  good  interviewer  and  consumer  con¬ 
scious.  Send  resume  to  Steve  Pappas.  The 
News-Journal,  P.O.  Box  431,  Daytona 
Beach.  FL  32015. 


SPORTS  WRITER-photographer  with  Eng¬ 
lish  and  typing  skills  for  large  Area  9  rural 
weekly.  Near  outdoor  recreafidri.  Box 
5335,  Editor  &  Publisher. 


EDITOR  to  supen/ise  staff  of  11  on  large 
twice  weekly  paper  ready  to  go  3  times, 
and  then  daily.  Person  will  need  good  news 
judgement  and  understanding  of  rural  and 
suburban  life.  We  want  a  paper  loaded  with 
local  news  and  photos.  VDTs,  hospital  in¬ 
surance.  profit  sharing,  etc.  Modern  plant. 
Northern  Illinois.  Send  letter  and  salary 
requirements  to  box  5582,  Editor  & 
Publisher. 


AGGRESSIVE  town  beat  needs  reporter 
with  clips  to  prove  it.  No  calls,  (jerald 
Fitzgerald,  City  Editor,  The  Standard- 
Times,  New  Bedford,  MA  02742. 


EDITOR  WANTED  for  free  weekly  newspa¬ 
per.  Excellent  location.  Must  be  able  to  do 
everything  and  supervise  staff.  Circulation 
20,000.  Salary  to  $12,000.  Zone  4.  Box 
5589,  Editor  &  Publisher. 


COPY  EDITOR 

A  major  metro  in  one  of  the  Sun  Belt’s 
leading  resort  cities  seeks  a  copy  editor  for 
lifestyles  section.  We  want  someone  with  a 
flair  for  headlines,  ability  to  make  copy 
sparkle,  sound  knowledge  of  modern  lay¬ 
out  techniques  and  potential  for  leader¬ 
ship.  Send  resume  and  3  layout  samples 
to:  The  Virginian-Pilot,  Norfolk,  VA  23501. 
Please  do  not  telephone. 


PROGRESSIVE  Zone  5  PM  daily  seeks  re¬ 
porter  with  strong  photographic  skills  to 
cover  rural  area  developing  into  suburban 
area.  Must  cover  hard  news  but  main  em¬ 
phasis  will  be  on  feature  reporting.  Must 
provide  95-100  per  cent  of  copy  for 
once-a-week  16-page  regional  tabloid. 
Must  be  willing  to  live  in  developing  area 
and  work  with  a  minimum  of  supervision. 
Box  5489.  Editor  &  Publisher. 


LET’S  MAKE  A  TRADE.  You’ll  get  experi¬ 
ence  on  one  of  the  best  weeklies  in  the 
country:  we’ll  get  a  full  time  sports  writer 
and  photographer  at  minimum  wage.  We’re 
looking  for  a  recent  J-school  grad  who  can 
write  snappy  sports  copy  and  do  a  good  job 
with  a  camera.  Full  company  benefits.  Job 
open  immediately.  Write:  Courier 
Crescent,  409  N.  Main  St..  Orrville.  OH 
44667.  Or  call  (216)  682-2055. 


FEATURE  WRITER/EDITOR 
Our  70,000  daily/Sunday  paper  is  looking 
for  a  feature  writer  with  interests  in  editing 
and  layout,  to  edit  a  weekly  food  section 
and  write  for  a  daily  feature  section.  Re¬ 
porting  experience  required:  some  editing 
helpful.  Send  resume  and  clips  to  Box 
5514,  Editor  &  Publisher. 


ARE  YOU  READY  to  take  full  charge  of  a 
progressive  weekly  in  Zone  5?  We  need  a 
working  manager  to  guide  editorial  con¬ 
tent.  write  news  and  sports,  take  photos, 
direct  ad  sales  and  job  printing.  Prefer 
married  person.  Send  resume  and  salary 
requirements  to  Box  5504,  Editor  & 
Publisher. 


MEDIUM  SIZED  daily  in  competitive  news 
area.  Zone  9,  seeking  accurate  aggressive 
self  starter  with  2  years  full  time  experi¬ 
ence.  Must  be  knowledgeable  in  workings 
of  government,  police,  courts,  etc.  Write 
Box  5517,  Editor  &  Publisher. 


URBAN  WEEKLY 

Well-established  urban  weekly  (Zone  2) 
wants  a  tireless,  experienced  Executive 
Editor.  If  you  can  excite  our  diverse  and 
growing  readership  with  colorful,  hard¬ 
hitting  journalism,  this  challenging  job 
might  be  what  you’re  looking  for.  Direct  a 
small,  young,  dedicated  staff  and  help  us 
carve  a  large  niche  in  this  important  city. 
Write  Box  5520,  Editor  &  Publisher. 


SPORTS  EDITOR  — Dailynewspaper,  S.OOO 
circulation,  in  growing  city  of  SO.OCiO  in 
sunny  Southeastern  Arizona,  seeks  a 
sports  editor.  Experience  in  photography 
and  lay-out  as  well  as  sports  writing  re¬ 
quired.  Emphasis  on  features,  column  and 
local  sports  coverage.  Send  samples,  re¬ 
sume  and  salary  requirements  to:  S. 
Levinson,  Daily  Herald-Dispatch,  102  Fab 
Ave.,  Sierra  Vista.  AZ  85635. 


MANAGING  EDITOR  needed  for  Long  Is¬ 
land,  New  York  weekly  newspaper.  Experi¬ 
ence  required  in  editorial  writing,  composi¬ 
tion.  advertising  and  circulation.  Take  full 
charge.  Send  resume  and  salary  require¬ 
ments  to:  P.O.  Box  56.  Deer  Park,  NY 
11729. 


ALL  NEW  morning  daily  (7  days)  making 
debut  August  1  looking  for  aggressive 
news  and  sports  editors.  Will  consider  col¬ 
lege  graduates.  Send  resume:  P.O.  Box 
1348.  Houma,  LA  70361. 


WIRE  EDITOR  for  five-day  afternoon  pa¬ 
per.  City  of  8,000,  excellent  goose  hunting 
and  fishing.  Some  experience  with  VDT 
and  college  degree.  Salary  to  match  abil¬ 
ity.  Daily  Journal,  Devils  Lake,  ND  58301. 


POSITIONS  AVAILABLE-EDITOR,  North¬ 
east  daily,  20.000  circulation  established 
organization.  Responsible  for  entire  news 
operation.  Familiarity  with  electronic 
newsroom  helpful,  but  not  essential. 
Graphic  design  and  layout  experience 
necessary.  Heavy  community  involvement 
required.  Minimum  10-15  years  experi¬ 
ence  needed.  Write  Box  5490,  Editor  & 
Publisher. 


CREATIVE  WRITER 

Design  oriented  manufacturing  company 
requires  experienced  copy  writer  to  work 
with  in-house  graphics  department  and 
leading  design  consultant  on  external  and 
internal  marketing  communications.  Only 
writers  with  established  creative  skills.  Call 
Mrs.  Mahoney  (212)  826-2455. 


MANAGING  EDITOR— Your  strongest  per¬ 
sonal  asset  is  the  ability  to  manage  and 
motivate  good  journalists.  You  anticipate 
news  and  know  your  newspaper’s  real 
strength  is  in  the  community  it  serves. 
You’re  a  self-starter  determined  to  excel. 
You  know  the  iftiportance  of  planning, 
people,  budget,  editing,  graphics.  We  have 
your  biggest  challenge  yet.  We’re  a  35,000 
morning  daily  running  head-to-head  with 
48,000  afternoon  competitor.  We  intend  to 
narrow  the  gap  and  understand  product  is 
the  key.  We  need  your  leadership.  It’s  an 
outstanding  opportunity.  Write:  Eli  Sliver, 
Editor,  York  Daily  Record,  York,  PA  17402. 


SPORTS/GENERAL  ASSIGNMENT  RE¬ 
PORTER  needed  for  quality,  growing  Zone 
5  weekly  newspaper.  Excellent  opportunity 
for  individual  who  wants  to  expand  talents. 
Reasonable  salary.  Send  resume,  clips  and 
salary  requirements  to  Box  5476,  Editor  & 
Publisher. 


THE  DAILY  WORLD  in  Opelousas, 
Lousiana,  is  now  taking  applications  for 
Reporter-Photographers  dedicated  to  the 
journalistic  profession.  We  are  a  5-day 
PM-Sunday  AM  paper  with  circulation  near 
20,000.  If  you  are  not  dedicated,  don’t 
waste  your  time  and  ours.  Send  resume  to 
Moody  Hamrick,  Managing  Editor,  Daily 
World,  P.O.  Box  1179,  (Jpelousas,  LA 
70570. 


SUNDAY  FEATURE 
EDITOR 

Take  charge  of  magazine,  feature  and  in¬ 
terpretive  content  of  an  established 
weekend  edition  from  developing  story 
ideas  to  designing  a  finished  product. 
Medium  sized  daiTy  operating  in  highly 
competitive  area  in  Zone  5.  Offers  excel¬ 
lent  salary  and  advancement  potential. 
Required  background:  reporting,  copy 
editing,  some  supervisory  experience. 
Submit  resume  listing  employment  history 
and  expected  salary  to  Box  5515,  Editor  & 
Publisher. 


REPORTER  for  enlarging  staff  on  growing 
college  city  daily.  General  beat,  features, 
photos,  for  person  with  weekly  or  small 
daily  experience.  Career  potential  with 
growing  newspaper  group.  Contact  J.L. 
Daniel.  General  Manager,  Ruston  Daily 
Leader,  (318)  255-4353,  or  write  Box  520, 
Ruston,  LA  71270. 


COPY  EDITOR 

We’re  a  major  southern  daily  and  want  you 
if  you’re  a  first-rate,  experienced  copy 
editor  who  knows  how  to  word  edit,  write 
headlines  that  grab  readers  and  work 
quickly  and  gracefully  under  pressure.  We 
prefer  layout  skills  and  VDT  experience  but 
your  eagerness  to  grow  and  learn  is  more 
important.  Please  send  a  small  assortment 
of  clips,  a  resume  and  the  names  and  tele¬ 
phone  numbers  of  three  professional  ref¬ 
erences  we  can  check  immediately.  An 
Equal  Opportunity  Employer.  Send  replies 
to  Box  5587,  Editor  &  Publisher. 


GENERAL  ASSIGNMENT  reporter  capable 
of  covering  government,  school  and  fea¬ 
ture  stories.  Photo  skills  important.  We 
need  a  pro  for  this  new  position.  Call  or 
write  Gary  Fait.  The  Suburban  News,  4461 
Richfield  Rd.,  Flint,  Ml  48506,  (313)  742- 
2578. 


COPY  DESK  AND 
SPORTS  DESK  PEOPLE 
Experience  for  night  side  work  on  Central 
New  York’s  largest  newspaper.  Actual  desk 
work  of  1-2  years  required.  Opportunity  for 
advancement  to  ambitious  people.  Many 
fringe  (Denefits.  Send  resume  to  Edward  B. 
Sabine.  Syracuse  Newspapers,  Box  4915, 
Syracuse,  NY  13221. 


SPORTS  COLUMNIST 
We  are  looking  for  an  experienced,  enter¬ 
taining  sports  writer-columnist  for  our 
125,000  Big  Ten  area  daily.  If  you  are  com¬ 
fortable  on  a  university  campus  or  in  a 
major  league  press  box,  we’d  like  to  talk  to 
you.  Salaiy  in  the  $300-$350  range,  and 
the  benefits  are  exceptional.  Send  resume 
and  clips  to  Box  5583,  Editor  &  Publisher. 


WASHINGTON,  DC  reporter  for  weekly  visit 
to  downtown  association  office.  Ten  hours 
per  month  including  story  prep.  Send  re¬ 
sume,  clips  to:  Dave  Kaiser,  P.O.  Box 
211299,  Ft.  Lauderdale,  FL  33339. 


GOOD,  SOLID  newsperson  wanted  for 
fast-growing  progressive  daily  in  zone  5. 
Immediate  opening  for  the  right  person. 
Write  Box  5510,  Editor  &  Publisher. 


EDITOR  for  thrice  weekly  in  fast  growing, 
competitive  market,  product  needs  a  lift, 
daily  in  the  future,  good  long-term  oriented 
company,  great  California  location.  Box 
5485,  Editor  &  Publisher. 
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HELP  WANTED 


EDITORIAL 


COPY  EDITOR 

SOUTHERN  CALIFORNIA 
Long  Beach,  California  has  openings 
for  copy  editors  with  proven  record  as 
creative  word  editor  and  imaginative 
headline  writer.  Night  news  desk.  Sal¬ 
ary  to  $395.  Write  to;  Managing 
Editor,  Independent,  Press  Telegram, 
604,  Pine  Ave.,  Long  Beach,  CA  90844. 


WANTED,  reporter,  preferably  with  sports 
experience,  must  have  working  knowledge 
Spanish.  Write  fully  to  Daily  Journal.  Apto. 
1408.  Caracas.  Venezuela. 


FREELANCE 


TURN  FREELANCING  TO  PROFIT.  Exclu¬ 
sive  job  listings,  freelance  opportunities, 
markets  and  news  published  twice 
monthly  in  "Freelancer's  Newsletter.” 
Used  by  successful  freelancers  for  more 
than  8  years.  4  month  trial  subscription  (8 
issues)  for  only  $12.00.  Satisfaction 
Guaranteed.  P.O.  Box89-EP,  Skaneateles, 
NY  13152.  (315)  685-8505. 


MARKETING 


MARKETING  DIRECTOR 
New  position  in  sales,  promotion,  product 
improvement  and  development  on  expand¬ 
ing  and  growing  32.000  AM  daily.  Reports 
to  president.  Write  John  Hager.  P.O.  Box 
14M.  Owensboro.  KY  42301. 


MAILROOM 


MAILER 

Must  be  familiar  with  sorting.  Post  Office 
regulations  and  operation  of  machines. 
Ability  to  maintain  equipment  highly  desir¬ 
able.  Total  responsibility.  God's  country. 
Call  or  write;  Ruth  Lewis,  (505)  843-7537. 
P.O.  Box  25526.  Albuquerque.  NM  87125. 


MAINTENANCE 


FOREMAN 

The  Dallas  Morning  News  is  seeking  an  ex¬ 
perienced.  people  oriented  maintenance 
supervisor.  The  piosition  is  responsible  for 
carrying  out  a  comprehensive  mainte¬ 
nance  program,  including  the  effective 
supervision  of  approximately  30  electri¬ 
cians.  machinists,  and  other  maintenance 
tradespeople,  safety,  planning,  budgeting, 
and  scheduling.  Applicants  must  have  a 
broad  knowledge  of  building  operations 
and  experience  in  the  repair  and  mainte¬ 
nance  of  complicated  production  equip¬ 
ment.  Applicants  should  have  at  least  2 
years  of  supervisory  experience  in  mainte¬ 
nance.  Please  send  resume  with  salary  his¬ 
tory.  requirements,  and  date  available  tO: 
Manager,  Employee  relations.  The  Dallas 
Morning  News.  Communications  Center. 
Dallas,  TX  75222. 


PHOTOJOURNALISM 


IMMEDIATE  OPENING 
38.0(X)  PM  daily  (AM  weekend)  seeking 
creative,  hard-working  staff  photographer. 
We  offer  excellent  display,  outstanding  re¬ 
production  of  color  and  black  and  white. 
Send  resume  and  portfolio  (clips,  slides  or 
prints)  tO:  Ron  Smith,  Chief  Photographer. 
Box  998.  Grand  Forks  Herald,  Grand 
Forks.  ND  58201. 


PRESSROOM 


PROGRESSIVE  award-winning  daily  seek¬ 
ing  a  pressroom  foreman  who  has  the 
capability  of  managing  a  pressroom 
equipped  with  7  units  of  Harris  V-22. 

A  great  community,  excellent  schools,  new 
hospital,  accessibility  by  air  or  Interstate. 
Salary  negotiable,  excellent  fringe  bene¬ 
fits,  and  an  opportunity  to  advance.  Lo¬ 
cated  in  Zone  7  where  there  is  some  of  the 
greatest  hunting  and  fishing  in  the  coun¬ 
try. 

Send  resume  and  salary  expectations  to 
Box  5120,  Editor  &  Publisher. 


HELP  WANTED 

PRESSROOM 

HEAD  PRESSMAN  needed  for  bi-weekly  in 
Ozarks.  5-Unit  Goss  Community.  Experi¬ 
ence  in  offset  required,  color  experience 
preferred.  Exceptional  fringes,  salary 
commensurate  with  experience.  Excellent 
opjXjrtunify  for  further  advancement.  Lo¬ 
cated  in  a  growing  resort  community.  Send 
resume  to  James  R.  Fraser.  The  Baxter 
Bulletin.  P.O.  Drawer  A.  Mountain  Home. 
AR  72653.  or  call  (501)  425-3133. 

EXPERIENCED  Goss  Community  press¬ 
man,  8-unit  2  folder  operation.  Some 
4-color  work.  Contact  Mr.  Lesner:  (605) 
339-2383. 

LOUISIANA  Newspaper  group  seeks 
mechanical  pressman  to  operate  Fairchild 
NewsKing  4  unit  web  offset  with  Color  King 
folder.  Mechanical  ability  a  must.  Pres¬ 
ently  running  weekly  with  daily  debut.  Con¬ 
fidence  respected.  Newspaper  Printers 
and  Publishersof  Louisiana.  Inc..  Box  854, 
Houma.  LA  70361. 

CENTRAL  CALIFORNIA  newspaper  group 
looking  for  Goss  Community  pressman. 
Friendly,  growing  small  town.  The  Record. 
P.O.  Box  496.  Coalinga.  CA  93210  (209) 
935-1517. 

PRESSMAN  for  Goss  Community  who  also 
has  background  in  commercial  sheet-fed 
press  work  and  camera.  Rural  Area  9 
weekly  near  recreation.  Send  salary  re¬ 
quirements  with  resume  tO:  Box  5337. 
Editor  &  Publisher. 

EXPERIENCED  PRESSMAN  needed  to 
help  operate  and  maintain  4  unit  Goss 
Community.  Pay  commensurate  with  abil¬ 
ity  and  experience.  Reply  to  Box  5557, 
Editor  &  Publisher. 

EXPERIENCED  PRESSMAN  for  Goss  Mark 

1  headliner.  7  day  operation;  37' z  hour 
week.  6  paid  holidays.  3  personal  days 
and  birthday  off  with  pay.  Usual  benefits. 
Contact:  Glen  Nelsey,  The  Oakland  Press, 
P.O.  Box  9.  Pontiac,  Ml  48056.  (313) 
332-8181.  An  Equal  Opportunity 
Employer. 

PRESSMAN  for  community  newspaper  op¬ 
eration.  6-unit  King.  $14.(X)0  salary  for 
working  pressman  capable  of  supervision. 
Area  3.  Send  resume  to  Box  5558.  Editor  & 
Publisher. 

EXPERIENCED  WEB  OFFSET  press 
operator  with  exceptional  mechanical  ap¬ 
titude.  Operate  and  maintain  5  Unit  Goss 
Urbanite.  Excellent  opportunity  for  a 
quality-oriented  self-starter.  Send  resume 
and  tell  why  you're  the  one  we  need.  York 
Daily  Record.  York,  PA  17402. 

EXPERIENCED  Goss  Community/Sub¬ 
urban  web  pressman.  9-unit  and  6-i.nit 
presslines  Must  have  4-color  printing  ex¬ 
perience  and  be  able  to  handle  crew.  Top 
wages  and  fringe  benefits,  excellent  work¬ 
ing  conditions.  Send  resume  tO;  Monte 
Chastain.  INCO  Graphics,  222  W.  Ash  St.. 
Mason.  Ml  48854. 

PRODUCTION 

QUALIFIED  AND  EXPERIENCED  Produc¬ 
tion  Manager  for  a  20.000  circulation, 
six-day  midwestern  daily  newspaper. 
Applicant  must  be  capable  or  organizing, 
planning  and  scheduling  employees  to  im¬ 
prove  productivity.  Modern  and  sophisti¬ 
cated  electronic  composing  room  and 
front  end  equipment  for  news  and  adver¬ 
tising.  Totally  mechanized  in  plate,  press 
and  mailroom.  Located  in  a  growing  mod¬ 
ern  and  friendly  community  with  excellent 
scliools.  Close  to  all  kinds  of  recreational 
activities.  This  is  an  excellent  opportunity 
for  the  talented  leader.  Excellent  fringe 
benefits  and  negotiable  salary.  We  are  an 
Equal  Opportunity  Employer.  Please  send 
resume  of  experience,  education,  and  de¬ 
sired  salary  to  Box  5387.  Editor  &  Pub 
lisher. 

COMPOSING  ROOM  FOREMAN 
Need  strong  individual  to  head  up  the 
Composing  Department  for  Northwest 
Florida  daily  newspaper.  Knowledge  of 
Compugraphic  equipment  helpful.  Camera 
room  experience  and  knowledge  of  Cosmo 
Press  would  be  beneficial  but  not  required. 
Please  send  complete  resume  and  salary 
requirements  tO:  Scott  Fischer,  c/o  Play¬ 
ground  Daily  News.  P.O;  Box  1307,  Fort 
Walton  Beach,  FL  32548. 


HELP  WANTED 


PRODUCTION 


PRODUCTION 

DIRECTOR 

Medium-sized  Massachusetts  daily  and 
Sunday  newspaper  is  searching  for  a  per¬ 
son  with  solid  background  in  composing 
room  production.  Must  be  thoroughly 
familiar  with  modern  production  methods. 
The  person  we  seek  may  be  a  composing 
room  foreman,  assistant  composing  room 
foreman,  assistant  production  director  on 
larger  newspaper  or  production  director  on 
20.000-40,0()0  daily,  initially  person  we 
select  would  work  with  young  composing 
room  foreman  and  eventually  assume  re¬ 
sponsibility  of  camera,  press  and  distribu¬ 
tion  department.  Getting  along  with  people 
is  imperative.  Contract  negotiation  experi¬ 
ence  not  necessary,  but  helpful.  Please 
send  resume  to:  Box  5477,  Editor  & 
Publisher. 


CAMERAMAN— Large  shopper  and  com¬ 
mercial  web  shop.  Must  have  excellent 
camera,  plate  and  newsprint  web  under¬ 
standing.  Knowledge  of  4  color  very  help¬ 
ful.  Mr.  Lesner;  (605)  339-2383. 


ASSISTANT  PRODUCTION  MANAGER 
Experience  with  offset  newspaper  produc¬ 
tion  essential.  Knowledge  of  graphics  and 
cold  type  desirable  to  work  on  national  tab¬ 
loid  publication.  Send  resume  tO:  Shamie 
Publishing  Co.,  22725  Mack  Ave.,  St  Clair 
Shores,  Ml  48080. 


SPORTS  PARADISE  person  with  Dymo  ap¬ 
plication  or  technical  experience.  Excel¬ 
lent  opportunities.  Send  resume  tO:  Pro¬ 
duction  Director,  Newspaper  Production 
Co.,  222  Lake  St..  Shreveport,  LA  71130. 


PROMOTION 


PROMOTION  OPPORTUNITY 
The  Desert  Sun  in  Palm  Springs,  Califor¬ 
nia.  is  looking  for  the  right,  bright,  creative 
person  to  build  a  successful  newspaper 
promotion  activity.  Will  report  to  publisher. 
America's  fastest  growing  6-day  daily  in 
one  of  America's  exciting  markets.  Please 
send  resume  to  E.J.  Grofer,  P.O.  Box  190, 
Palm  Springs,  CA  92263. 


PUBUC  INFORMATION 


DIRECTOR  OF  PUBLIC  INFORMATION 
UNIVERSITY  OF  PORTLAND 
PORTLAND,  OREGON  97203 
Major  responsibilities:  Direct  professional 
staff  in  planning  and  providing  information 
‘to  all  the  University's  publics,  both  exter¬ 
nal  and  internal.  Requirements:  Minimum 
of  Baccalaureate  degree  in  journalism  or  re¬ 
lated  discipline;  must  be  excellent  writer 
with  editing,  management  and  organiza¬ 
tional  abilities:  experience  in  public  rela¬ 
tions,  print  and  electronic  media  manda¬ 
tory. 

Salary  competitive. 

Starting  employment  date:  January  1, 
1979. 

Application  deadline:  October  15.  1978. 
Send  resume  and  samples  of  work  to  Fred¬ 
erick  Walsh,  Vice  President  for  University 
Relations,  University  of  Portland,  Port¬ 
land.  OR  97203.  U  P  is  An  Equal  Opportun¬ 
ity,  Affirmative  Action  Employer. 


RESEARCH 


ACADEMIC  INFORMATION  SCIENTISTS  to 
conduct  research  on  news  topics.  Send 
paragraph  describing  topic,  get  a  call  pro¬ 
viding  cost.  No  obligation,  samples  avail¬ 
able.  Satisfaction  guaranteed.  Academic 
News  Research,  1017  Waban  Hill.  Madi¬ 
son,  Wl  53711. 


SALES 


EXPERIENCED  in  competitive  situations? 
Join  us  in  Colorado.  Send  resume  to:  The 
Front  Range  Shopper,  224  S.  Victoria  Ave., 
Pueblo,  CO  81003  or  call  (303)  544-7242. 


HARDWORKING,  energetic  sales  rep¬ 
resentative  needed  for  group  of  bi-weekly 
newspapers.  Salary,  car  allowance,  com¬ 
mission  over  quota  and  full  benefits.  Con¬ 
tact  Mr.  R.  Moissinac,  (609)  646-5843  or 
mail  resume  with  full  particulars  to  South 
Jersey  Advisor  Newspapers,  P.O.  Box  804, 
Cologne,  NJ  08213. 


Positions 


Wanted  •  •  • 


ADMINISTRATIVE 


ENTHUSIASTIC  and  dedicated  business 
builder  now  seeking  career  opportunity 
with  large  weekly  or  small  daily.  35  years 
old  with  15  years  experience.  Prefer  east¬ 
ern  half  US.  Write  Box  5550.  Editor  & 
Publisher. 


TALENTED,  PERSONABLE 
HUSBAND/WIFE  TEAM  TO 
RUN  SEMI-WEEKLY,  WEEKLY 


HUSBAND:  Age:  young  55.  Former  top  in¬ 
vestigative  reporter  and  desk  man  for 
Scripps-Howard.  MU  graduate:  full-time 
staffer  on  daily  college-town  PM  for  3  years 
while  attending  college.  Built  ad  agency 
from  $25  in  bank  to  $3'.2-million  billing  in 
5  years.  Creative  director  for  large  West 
Coast  agency.  National  copy  chief  for 
major  coast-to-coast  retailer.  Four  years  in 
USMC. 

WIFE:  Age:  young  39.  Award-winning 
editor/top  writer  for  California's  most  pre¬ 
stigious  (4<olor)  housing  publication.  Ac¬ 
count  executive/writer  for  wide  variety  ad 
agency  accounts.  Marketing  assistant  for 
one  of  America's  most-copied  ongoing 
housing  developments.  Legal  secretary  8 
years  from  age  17— still  takes  135  WPM, 
types  KX). 

This  team  can  do  it  all  with  excellence; 
editorial,  advertising,  circulation,  promo¬ 
tion.  communi^  relations  and  leadership, 
back  shop,  office  management. 

We've  just  built  from  zero  a  $450,(X)0  ad 
agency  in  metro  area  and  it  simply  doesn't 
satisfy  us.  We’re  looking  for  a  smaller 
community  with  an  active  newspaper  that 
wants  or  needs  real,  long-term  leadership. 

Current  joint  income  mid  5-figures.  But 
will  accept  less — key  factors  are  compati¬ 
bility  with  owner,  location  (prefer  Zones  9, 
8.  Hawaii— will  consider  others)  and  chal¬ 
lenge. 

Top  references,  samples,  resumes.  Please 
briefly  profile  your  paper  and  possible  joint 
salary  range.  Thank  you.  Write  Box  5586, 
Editor  &  Publisher. 


GENERAL  MANAGER  of  surburban  weekly 
in  major  southwestern  city  seeks  tough 
challenge  with  daily  or  weekly.  I  am  a 
youthful,  hardworking  publisher  with 
strong  ability  in  the  newsroom,  in  advertis¬ 
ing,  and  in  circulation.  Bottom  line  con¬ 
scious  administrator,  can  get  the  job  done 
for  you.  Write  Box  5555,  Editor  & 
Publisher. 


PUBLISHER  40,  seeks  opportunity  to 
advance  career. 

1 6  years  management  experience  includes 
newspaper  and  broadcasting.  12  years 
as  publisher  for  newspaper  group. 

Sales  background,  journalism  degree,  top 
references. 

Present  salary  $40  plus. 

Box  5310,  Editor  &  Publisher. 


EXPERIENCED  NEWSPAPERMAN  seeking 
job  as  editor  and  publisherof  small  daily  or 
editor  and  assistant  publisher  of  larger  pa¬ 
per.  Edited  both  large  and  small  papers, 
publisher  small  daily.  Proven  circulation 
builder,  motivator  of  staff  and  community, 
linage  builder.  Very  best  references.  Prefer 
Zone  6,  consider  all.  Box  5304,  Editor  & 
Publisher. 


ADDED  BDNUS  FDR 
E&P  PDSITIDNS  WANTED  PEDPLE! 

We  realize  that  due  to  the  mail  service 
sometimes  subscribers  receive  their  mag- 
a.'ines  several  days  later  than  should  be 
expected.  So,  while  you're  awaiting  for 
just  the  right  publisher  to  see  your  POSI¬ 
TIONS  WANTED  ad— we  mail  out  tear- 
sheets  of  the  HELP  WANTED  pages  to  our 
Positions  Wanted  advertisers  who  live  out-* 
side  the  New  York  metropolitan  area.  That 
way  everyone  has  the  IJelp  Wanteds  by 
Monday  morning— and  the  same  chance 
to  shoot  off  an  early  reply  to  any  Help 
Wanted  Ads  of  Interest! 
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Positions  Wonted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADVERTISING 


EDITORIAL 


EDITORIAL 


PRESENT  ADVERTISING  DIRECTOR 
seeks  position  with  potential  on  daily 
newspaper.  Marketing  oriented  profes¬ 
sional  with  competitive  experience.  Proven 
administrative  ability,  staft  motivation. 
Zones  3,4,5.  Box  5567,  Editors.  Publisher. 

FEMALE  seeks  opportunity  to  advance 
career,  newspaper  or  magazine,  4  years 
experience  medium  size  daily,  weekly 
group,  retail,  classified,  special  promo¬ 
tions,  layout.  Zones  2,3,4.  Write  Box  5563, 
Editor  Si  Publisher. 


CIRCULATION 


PRESENT  Management  position  not  utiliz¬ 
ing  full  talents  and  experience— want  to 
direct  circulation  activities  on  medium 
publication.  Excellent  references  and  cre¬ 
dentials.  Box  5500,  Editor  &  Publisher. 

CIRCULATION  MANAGER,  will  relocate  in 
Western  United  States.  Very  Strong  on 
adult  supervision,  promotions,  and 
motivating  people.  Past  experience: 
Dailies,  Weeklies.  Paid  and  Voluntary  Col¬ 
lection.  Write  Box  5511,  Editor  S. 
Publisher. _ 

SEEKING  ADVANCEMENT.  Hard  working 
district  manager  experienced  in  building, 
carrier  routes,  sampling-motor  routes,  de¬ 
partment  supervision.  Excellent  refer¬ 
ences.  Box  5452,  Editor  &  Publisher. 


I  EDITOR  of  national  business  magazine,  20 
I  years  experience,  seeks  top  spot  on  busi- 
,  ness  page  of  m^or  metropolitan  daily. 

'  Write  Box  5556,  Ed'tor  &  Publisher. 

I  SPORTS  WRITER-Deskman— seeks  sports 
I  desk,  assistant  editor  or  sports  editor  posi- 
'  tion.  Experience  19  years;  VDT;  B'/i  years 
‘  desk  and  l^out.  Available  early  October, 
j  Box  5463,  Editor  &  Publisher. 

I  GIVE  ME  A  CHANCE!  Hard  working,  ag- 
;  gressive  Communications  grad  (with 
;  J-minor)  wants  general  assignment  report- 
1  ingjob.  Single,  will  relocate.  College  publi¬ 
cation  experience  as  well  as  news  intern 
I  for  pro  radio  station.  Box  5455,  Editor  & 

^  Publisher. _ 

WANTED  BY  WRITER/EDITOR  Publisher  of 
small  newspaper,  dedicated  to  good  jour¬ 
nalism.  Must  accept  flexible  hours  includ¬ 
ing  nights,  holidays  and  weekends.  Rural 
location  no  drawback.  May  be  demanding. 
Please  reply  .  .  .  (616)  429-5200,  471- 
3970. 

EASTERN  NEWSMAN/PR;  30  years  ex¬ 
perience;  anything  Far  West? 

Box  5449,  Editor  &  Publisher. 

EXECUTIVE  EDITOR  of  35M  daily  seeks 
challenge,  career  growth  on  larger  paper  in 
Zones  1,2,3,4,6  or  9.  Competent,  conge¬ 
nial  newsroom  pro,  in  mid-30s,  has  metro 
experience,  wants  management  job  with 
potential.  Box  5494.  Editor  &  Publisher. 


SPORTS  EDITOR  4  years  for  Zone  1  daily 
seeks  sports  reporting  or  desk  position  in 
any  Zone.  Strong  writer,  thorough  editor, 

food  eye  for  layout.  MSJ,  VDT-trained.  Box 
577,  Editor  &  ’’ublisher. 

HUSBANDAWIFE  journalist/printer  team 
seeks  weekly  or  daily.  You’ll  get  quality. 
We’ll  need  dollars.  Zones  7-8-9.  Box  5580, 
Editor  &  Publisher. 

EDITOR-IN-CHIEF  of  small  weekly  busi¬ 
ness  magazine  seeks  fresh  challenges  and 
broader  base  with  national  publication  or 
daily  business  page.  If  you  need  a  strong 
manager  to  develop  incisive  coverage  and 
lead  your  reporters,  then  look  no  further. 
Box  5503.  Editor  &  Publisher. 

YOUNG.  AMBITIOUS,  journalist  with  ex¬ 
perience  as  sports  editor  on  daily  and 
small  weekly  seeks  sports  or  general  re¬ 
porting  or  slot  position  on  reputable  weekly 
or  daily.  Willing  to  relocate  anywhere.  De¬ 
tailed  resume  and  clips  available  on  re¬ 
quest.  Contact;  Tim  Greenwood,  6708 
65th  Ave.  North,  Minneapolis,  MN  55428, 
(612)  537-8085. 

FINANCIAL  WRITER 

with  top  New  York  experience  seeks  spot  in 
sunny  Southeast.  Editing/makeup,  too. 
Box  5519,  Editor  &  Publisher. 

EDITOR/writer.  Sharp,  eager  female  seeks 
new  challenge  with  book/magazine  pub¬ 
lisher.  Strong  skills.  Reply;  A.  Prince,  27 
Lee  St.,  Cambridge,  MA  (617)  661-4114. 


_  EXPERIENCED  sportswriter  with  Midwest 

_ _ _ _ _ _ _ _  ,  50,000  PM  seeks  sports  post  with  heavy 

EXPERIENCED  mature  ad  man  seeks  Zone  writing  responsibility.  V(5t  trained  with 
9  small  daily  position.  Box  5483,  Editor  &  Master’s  and  college  teaching  experience. 
Publisher.  Hoping  for  Zone  2.  consider  all.  Box  5484, 

Editor  &  Publisher. 


_ EDITORIAL _ 

5  YEARS  large  daily  experience,  top  AP 
writing  award. 

TOx  5394,  Editor  &  Publisher. 

FAST,  ACCURATE,  EXPERIENCED-Local 
government  reporter  and  feature  writer 
wants  to  go  to  work  for  quality  editor  on 
medium  to  large  daily.  Contact  Box  5384, 
Editor  &  Publisher. 

SPORTSWRITER/REPORTER  position 
sought  by  21-year-old  graduate  of  East 
Stroudsburg  State  College,  May  1978.  BA 
communications  (emphasis  on  print 
media).  Experience  includes  Vz  year,  full 
time  internship,  nevvs  and'  sports.  The  Ex¬ 
press,  Easton,  Pennsylvania;  2V2  years 
editor  college  weekly  newspaper;  part-time 
for  two  daily  newspapers.  Available  two 
weeks  after  notice.  DiDi  Yunginger,  200  W.  I 
Conestoga  St.,  New  Holland,  PA  17557 
(717)  354-9651. 

HAVE  DONE  IT  ALL.  Prefer  desk.  Bureau, 
weekly  editor  satisfying.  Employed.  South 
Southwest.  Box  5573,  Editors.  Publisher. 

SEEKING  editorial  job  with  newspaper  or 
magaizne.  7  years  experience  with  fea¬ 
tures,  news  writing,  editing,  layout,  pho¬ 
tography.  Want  to  relocate.  Box  5574, 
Editor  &  Publisher. 

BLACK  WOMAN  reporter.  25  seeks  posi¬ 
tion  on  large  daily,  three  years  experience 
on  mid-size  daily  and  black  bi-weekly.  I  can 
cover  anything.  Willing  to  relocate.  Box 
5576,  Editor  &  Publisher. 


I’M  A  BRIGHT,  aggressive  young  black 
woman,  a  1978  BSJ  from  Northwestern's 
Medill,  with  reporting  experience  on  major 
papers  in  New  York.  Chicago  and 
Pittsburgh.  I  want  a  challenging,  entry- 
level  reporting  position.  Let  me  prove  my¬ 
self!  Box  5502.  Editor  &  Publisher. 


DRAW  YOUR  OWN  CONCLUSIONS 
About  the  most  effective  medium 
in  the  newspaper  field! 

Place  an  E&P  Classified 
and  you’ll  get  the  picture! 


COPY  DESK  CHIEF 
OR  SLOTMAN 

Skilled,  experienced  professional  seeks 
paper  that  wants  top-quality  desk  editing. 
Have  also  been  news  editor,  wire  editor. 
Strong  on  layout,  VDT  experience.  Now 
earning  $350.  Can  improve  work  of  green 
deskmen,  upgrade  your  product.  Might 
consider  rim  of  metro.  Box  5508,  Editor  &  . 
Publisher. 

FORMER  EDITOR  of  18,000  campus 
I  community  daily  wants  challenging  Zone  3 
or  4  position  to  apply  talents  and  energy 
I  to.  BA  in  communication— journalism,  ex- 
1  perience  as  general  assignment  reporter  at 
capital  daily  and  metro  bi-weekly.  Ready  to 
settle  down  in  peaceful  surroundings, 
preferably  100,000  or  less.  Am  available 
now  and  will  consider  desk  or  reporting 
slots.  Special  interest  in  and  extensive  ex¬ 
perience  covering  legislative  budgetary 
process  and  state  university  system.  Send 
job  description,  salary  probabilities  and 
brief  description  of  local  lifestyle  to  Box 
5578,  Editor  &  Publisher. 

REPORTER/Editor  position  desired  with 
independent  health  publication.  ZVz  years 
experience  in  health  field,  5  years  on 
metro  daily.  Box  5588,  Editor  &  Publisher. 


COLLEGE  GRADUATE  desires  job  as  news 
reporter  for  daily  or  semi-weekly.  Any  size, 
anywhere.  2  years  experience  as  reporter, 
one  as  editor  for  Ivy  School  daily.  Excellent 
skills.  Fast,  reliable  and  eager.  Box  5590, 
Editor  &  Publisher. 


CAPITOL  HILL  FLACK,  35.  seeks  return  to 
integrity  on  progressive  daily  on  Zones  3-4. 
Former  Managing  Editor,  top  writing  and 
management  credentials.  Write  Box  5562, 
Editor  &  Publisher. 


REPORTER/FEATURE/EDITORIAL  WRIT- 
ER/copy  editor/photographer/news  service 
bureau  chief  seeks  responsibility  on  daily, 
weekly.  P.O.  Box  2062,  Ocean,  NJ  07712. 


EDITOR-Publisher  of  weekly  for  past  20 
months  wants  to  be  editor  on  daily.  2  years 
as  reporter  on  daily.  Not  a  job  hopper.  Pre¬ 
fer  Zones  2  and  3.  Write  Box  5552,  Editor 
&  Publisher. 

SHARP,  ENERGETIC  WRITER  seeks  chal¬ 
lenging  spot.  MSJ  from  Northwestern.  Ex¬ 
perienced  in  all  media.  Will  travel,  relo¬ 
cate.  Write  Box  5553,  Editor  &  Publisher. 

EXPERIENCED  journalist  seeks  substan¬ 
tial  reporting  or  editing  position.  Zones 
7-8-9.  Box  5581,  Editor  &  Publisher. 


BIG  FISH  in  a  small  pond  is  what  I  want  to 
be  on  a  small  California  weekly.  Can  do  it 
all  from  photos  to  ads.  Write  Box  5554, 
Editor  &  Publisher. 


COVERING 

BROADCASTING? 

I  used  to  be  a  newspaperman  myself. 
For  15  years,  though,  I  have  been  a 
broadcaster.  I  know  the  story  from 
the  inside;  the  shows,  business,  law, 
technology  of  TV,  radio  and  cable. 
And  I  can  write  it  in  crystai-clear 
prose.  May  I  come  home  again?  Box 
5585,  Editor  &  Publisher. 


_ FREELANCE _ 

WHEN  YOU  NEED  FREELANCE  HELP  list 
your  needs  in  “Freelance  Newsletter" 
WITHOUT  CHARGE  for  qualified  on-tamet 
response.  Published  twice  monthly.  fTO. 
Box  89-EP-l,  Skaneateles,  NY  13152, 
(315)  685-8505. 


PHOTOJOURNALISM 

HARD  WORKING,  innovative,  young  pho¬ 
tographer  who  has  specialized  in  editorial 
photography  at  photography  school  seeks 
a  job  on  a  daily  newspaper.  Has  own 
equipment,  a  good  eye,  a  good  portfolio 
and  published  work.  Contact  Joe  Averka, 
383  Abbott  St.,  North  Andover,  MA  01845, 
(617)  688-8993.  _ 

PHOTO  Department  manager,  currently  in 
industry  Zone  5,  seeking  employment  in 
San  Diego.  Experienced  dailies,  industry, 
education,  public  relations,  ^e  49.  Skill^ 
in  training;  innovative;  service  and  quality 
oriented.  Box  5488,  Editor  &  Publisher. 


PRODUCTION 


EXPERIENCED  PRODUCTION  MANAGER 
pressman,  knowledgeable  composing 
room,  darkroom,  Compugraphics,  Goss 
Community.  Strong  leadership.  Northern 
California,  Oregon,  Washington  coast  pre¬ 
ferred.  Willard  Arnold,  (505)  257-4(301, 
Box  1216,  Ruidoso,  NM  88345. 


COMPOSING  ROOM  FOREMAN— News¬ 
paper.  6  years  experience,  strong  leader¬ 
ship  abilities.  Knowledge  all  phases  of 
composing  room  operations.  Call  (214) 
436-4195  or  Write  Box  5566,  Editor  & 
Publisher. 


WEB  OFFSET  Pressroom  supervisor  or  as¬ 
sistant  production  manager.  Highly  skilled 
professional  13  years  experience,  8  years 
management  experience.  Seeks  challeng¬ 
ing  o^^rtunity.  Willing  to  relocate.  (613) 


WEB  PRESSMAN— Di-litho  experience 
which  includes  camera  and  platemaking. 
Day  work  only  areas  5-8.  Box  5575,  Editor 
&  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 
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Broadcaster 
laments  loss 
of  NYC  dailies 

By  Dallas  Townsend 

CBS  Radio 

New  Yorkers  are  learning  to  ap¬ 
preciate  their  newspapers  the  same  way 
most  of  us  learn  to  appreciate  the  impor¬ 
tant  but  common  things  in  our  lives — by 
doing  without  them.  New  York  is  in  the 
midst  of  a  strike  that  has  shut  down  the 
city’s  three  large  dailies.  The  New  York 
Times,  New  York  Daily  News  and  the 
New  York  Post.  And  many  people  who 
had  taken  their  newspapers  for  granted 
once  again  are  learning  how  very  impor¬ 
tant  those  newspapers  can  be. 

The  plight  of  the  New  York  commuter, 
who  is  forced  to  sit  on  a  train  for  an  hour 
or  more  with  nothing  to  do  but  look  out 
the  window  or  at  his  fellow  passengers, 
is  one  with  which  commuters 
everywhere  can  sympathize.  Of  course, 
one  can  always  take  along  a  book  or  a 
magazine.  But  it  really  isn’t  the  same 
thing.  For  many,  reading  the  newspaper 
on  the  way  to  work  is  an  integral  part  of 
getting  a  start  on  the  day.  The  morning 
paper,  especially,  is  a  kind  of  morning 
briefing  on  what  has  been  happening  and 
on  what  the  day  may  have  in  store — in 
the  city,  the  nation,  the  world.  For 
many,  its  priority  ranks  next  to  the  first 
cup  of  coffee. 

The  contrary  opinion  of  some  broad¬ 
casters  notwithstanding,  the  daily  news¬ 
paper  is  much  more  than  just  a  long  form 
of  the  radio  or  television  newscast.  The 
citizen  who  gets  all  or  most  of  his  or  her 
news  from  radio  and  television  is  at  best 
a  superficially  informed  person.  Any 
broadcast  journalist  worth  his  salt  must 
admit  that  his  primary  function  is  to 
select  and  flag  important  stories,  to  bring 
them  to  the  listeners’  attention  by 
sketching  their  outlines.  Only  the  news¬ 
paper  can,  on  a  daily  basis,  provide  the 
depth  and  detail  which  people  need  to  be 
even  nominally  informed  about  the 
events  and  issues  of  their  regions  and  the 
world. 

The  fact  that  the  polls  show  that  most 
Americans  do  get  all  or  most  of  their 
news  from  radio  and  television  may 
please  a  few  people  in  broadcasting,  but 
it’s  a  sad  comment  on  the  democracy 
that  requires  a  well-informed  electorate 
to  function  adequately. 

The  daily  newspaper  also  serves  a 
number  of  more  mundane  but  equally  es¬ 
sential  functions  which  are  missed 
acutely  only  when  those  functions  are 
interrupted.  Department  and  grocery 
stores  lose  enormous  amounts  of  money 
during  newspaper  strikes,  as  prospective 
shoppers,  intimidated  by  the  thought  of 
searching  for  bargains  on  foot,  give  up 
the  idea  of  shopping  and  stay  home. 


Theater  owners  are  plagued  by  the  same 
problem. 

The  urban  real  estate  business,  espe¬ 
cially  rental  business,  is  almost  helpless 
without  the  classified  section  of  the  daily 
paper.  Realtors,  like  theater  owners  and 
department  store  managers,  try  to  devise 
alternate  advertising  schemes,  but  noth¬ 
ing  really  takes  the  place  of  a  newspa¬ 
per. 

As  a  measure  of  the  economic  damage 
inflicted  by  such  a  strike,  the  114-day 
walk-out  in  1962  and  1963  cost  New 
York  City’s  economy  a  whopping  $258 
million. 

The  greatest  damage,  of  course,  is  suf¬ 
fered  by  the  newspaper  themselves,  New 
York  again  providing  our  example.  Com¬ 
ing  on  top  of  other  economic  problems, 
such  as  the  loss  of  advertising  dollars  to 
television,  labor  troubles  have  reduced 
New  York  from  a  city  with  nine  daily 
papers  in  1962  to  a  three-paper  town  to¬ 
day.  And  some  fear  it  may  end  up  with 
only  two  dailies  if  the  strike  goes  on  too 
long. 

Nothing  quite  so  convincingly  proves 
that  radio  and  television  cannot  substi¬ 
tute  for  newspapers  as  watching  them 
try.  You  just  cannot  flip  the  dial  to  find 
the  furniture  bargains  or  the  movie  list¬ 
ings  or  the  stock  market  quotations,  and 
you  can’t  turn  back  to  the  middle  of  this 
broadcast  for  a  detail  you  missed  or  a 
point  you  didn’t  quite  understand.  And 
not  even  television  has  been  able  to 
come  up  with  a  substitute  for  the 
crossword  puzzle. 

Absentee  bosses 
named  by  daily 

Friday  apparently  is  a  day  to  start  the 
weekend  early  in  Billings,  Montana. 

The  Billinfis  Gazette  drew  up  a  list  of 
68  city,  county  and  federal  officials  to 
see  how  many  of  them  were  on  the  job  on 
a  sunny  Friday  afternoon. 

The  68  names — mostly  department 
heads  or  office  managers — were  chosen 
at  random  and  divided  into  four  lists  that 
were  assigned  to  a  team  of  reporters  at  3 
p.m.  Friday. 

The  reporters’  instructions  were  to 
visit  each  official  in  his  office  or  contact 
him  by  phone  there. 

The  reporters  found  more  than  a  third 
working  in  their  offices.  Twenty-seven, 
or  39.7%,  were  contacted  there.  Another 
26.5%  ( 18  out  of  68)  were  not  in  the  office 
but  either  working  elsewhere  or  legiti¬ 
mately  excused.  The  remaining 
33.8% — 23  in  all — were  absent  and  with¬ 
out  reason. 

The  Gazette  listed  by  the  name  the 
whereabouts  of  the  68  in  the  Sunday, 
August  13  newspaper. 

Tom  White,  city  editor,  said  reaction 
varied  from  anger  to  humor.  “One  offi¬ 
cial,  who  we  found  on  the  job,  called  at 
5:15  p.m.  the  same  afternoon  and  asked 
permission  to  go  home.’’ 


Professor’s  salaries 
revealed  by  Va.  daily 

Charlottesville  (Va.)  Daily  Progress 
published  more  than  3,900  salaries  of 
University  of  Virginia  employees  on  July 
24  in  response  to  the  state’s  Freedom  of 
Information  Act  being  broadened  to  in¬ 
clude  the  salaries  of  all  state  funded 
employees  making  more  than  $10,000. 
annually. 

A  listing  of  name,  job  classification 
and  salary  filled  10  full  pages  in  the 
newspaper’s  Monday  edition  (July  24). 

John  W.  Fitzwater,  executive  editor  of 
the  30,000  circulation  publication,  said 
the  decision  to  print  all  the  salaries  cov¬ 
ered  under  the  FOI  act  was  made  after 
great  thought  and  consideration.  “We  fi¬ 
nally  decided  that  those  faculty  and  ad¬ 
ministration  people  who  made  more  than 
$50,000  were  going  to  be  reported  by 
many  papers  across  the  state  and  that 
basketball  and  football  coaches  would  be 
singled  out  by  the  media.  In  fairness  to 
those  people  we  listed  everyone  whose 
annual  income  exceeded  $10,000  and  did 
•so  in  alphabetical  order.’’ 

Fitzwater  said  the  paper  had  gotten  a 
number  of  calls  from  University  person¬ 
nel  asking  them  not  to  publish  all  the 
salaries  and  he  said  the  University  legal 
staff  had  tried  to  block  the  release  of  any 
of  the  salary  information  but  that  Attor¬ 
ney  General  Marshall  Coleman  had  ruled 
against  the  University. 

“We  have  now  asked  the  local  school 
districts  to  provide  us  with  the  same  in¬ 
formation  and  we’ll  print  those  too’’, 
Fitzwater  said.  “We  intend  to  publish 
the  salaries  of  every  one  in  our  circula¬ 
tion  area  covered  under  a  new  portion  of 
the  FOI  act.  We  think  if  we  print  one  we 
must  print  them  all.’’ 

C.K.  McClatchy  named 
president  of  group 

The  resignation  of  Eleanor  McClatchy 
as  president  of  McClatchy  Newspapers 
and  the  election  of  Charles  Kenny  (C. 
K.)  McClatchy,  51,  to  succeed  her  was 
announced. 

Eleanor  McClatchy  was  elected 
chairman  of  the  board. 

At  the  same  time,  the  board  elected 
Verne  Bonette,  64,  secretary-treasurer, 
to  the  additional  office  of  vicepresident. 
Bonette  has  been  with  the  company 
since  1966  and  was  elected  comptroller 
in  1970. 

Eleanor  McClatchy  became  president 
in  1936  following  the  death  of  her  father, 
C.  K.  McClatchy,  the  grandfather  and 
namesake  of  the  new  president. 

The  new  president  is  the  fourth  gener¬ 
ation  of  his  family  to  become  the  chief 
operational  officer  of  the  121-year-old 
organization.  He  is  a  nephew  of  Eleanor 
McClatchy. 
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REUGIOUS 

OR 

SACRILEGIOUS? 

Cleveland  Press  religion  editor  George  R.  Plagenz  has 
caused  quite  a  stir  among  the  clergy  and  their  congrega¬ 
tions  ever  since  he  started  rating  churches  in  a  weekly 
column. 

The  Plagenz  rating  game  started  because  George  feels 
religion's  main  problem  is  that  it's  "dying  of  dullness." 

He  bases  his  ratings  on  the  sermon,  friendliness  of  the 
congregation,  the  worship  service  and  the  music. 

Twelve  stars  is  perfect  but  so  far  he  has  bestowed  just 
two  12-star  ratings.  One  went  to  a  black  storefront 
church  where  he  was  "personally  prayed  for  three 
times."  The  other  was  conferred  upon  a  Baptist  church 
where  the  hymns  were  done  with  "more  gusto  than 
Schlitz." 

Plagenz'  church  rating  was  recently  a  Page  One  story 
in  the  Wall  Street  journal.  It  was  also  the  subject  of  a  CBS 
national  radio  show. 

Clevelanders  have  reacted  2-1  against  the  rating  of 
churches.  Many  outraged  worshipers  question  how 
Plagenz  can  rate  churches  like  restaurants,  hotels  or 
Broadway  plays.  "Why  not?"  replies  George.  "My  pur¬ 
pose  is  to  see  whether  they  are  doing  a  good  job  of 
presenting  God  to  the  people  in  an  effective  way.  Can 
you  think  of  anything  more  high-minded  than  that?" 

Amen. 
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